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Detroit Deaths May 
Mean Outlawing of 
Multiple Systems 


(Concluded from Page 1, Column 4) 
that the deaths were caused by the 
methyl chloride gas. There were 
evidences that the couple had been 
ill and vomiting before they died, 
and the bed on which Mr. Koss had 
died was covered with spots of a 
green substance. 


CAUSE NOT POSITIVE 


Dr. Love stated in an interview 
with a REFRIGERATION NEWS repre- 
sentative that nothing had showed 
up in the autopsy that would defi- 
nitely prove that the deaths were 
caused by methyl chloride gas, but 
he pointed out that in such cases 
there were generally no findings that 
could be called “characteristic” as 
relating to methyl chloride poisoning. 

He stated that while the condition 
of some of the organs was such as 
would likely be found in cases where 
it was definitely known that methyl 
chloride was the lethal agent, that 
these conditions could also be found 
where other agents had caused death. 


LEAK IN VALVE 


Leo Gage, refrigeration inspector 
for the City of Detroit Department 
of Safety Engineering, examined the 
system Monday and told the REFRIG- 
ERATION NEWS representative that 
there was a leak through the shut-off 
valve in a junction box located on 
the ceiling of the apartment in 
which the couple were found dead. 


The valve, of the sylphon packless 
type, was fitted into a three-way 
joint where suction risers serving 
two sets of evaporators join the 
main suction line which returns the 
refrigerant to the 1-hp. water-cooled 
condensing unit. 

The valve is thought to be part 
or the original installation, which 
was made in 1930. 


CORONER DISPUTED 


A statement by Deputy Coroner 
Ling that “we found the refrigerator 
in this apartment working imper- 
fectly all last week, the water did 
not freeze and there was a drip in 
the pipe,” was refuted by J. A. Mc- 
Caffery, independent service man 
who had been servicing the system 
for the last two years. 


Mr. McCaffery told the REFRIGERA- 
TION NEWS representative that about 
five weeks ago he found that some 
of the thermostatic expansion valves 
in the refrigerators (one in each 
apartment) were sticking, and he 
diagnosed that there was moisture in 
the system. He purged the system to 
remove the moisture, and put in a 
new 23-lb. charge of methyl chloride. 
He did not use a warning agent. 

Then last Wednesday, Sept. 15, he 
was called to service a refrigerator 
in one of the apartments that was 
on the suction riser leading to the 
junction box where the leak occurred. 
He found that there was a frost 
back on the individual suction line 
leading from the cabinet, and found 
that this had been caused by the 
thermostatic expansion valve having 
stuck open. 


JOINTS SOUND 


Mr. McCaffery also declared that 
he had tested the joints and valve 
in the junction box for leaks at 
that time. 


The tests made by Mr. Gage of the 
Department of Safety Engineering 
showed that the leak was definitely 
in the service valve, and not in the 
joints. In addition to a test by a 
torch, oil carried through the system 
was found leaking off the valve cap. 


Mr. Gage believes that either mois- 
fure in the system or the frostback 
on the suction line may have been 
contributing factors to the defection 
of the valve. He removed the valve 
from the junction box today and is 
planning to cut it apart and inspect 
it later this week. 


MULTIPLE SYSTEMS ATTACKED 


“All the trouble comes from multi- 
ple installations,” Halstead H. Mills, 
safety engineer for the Department 
of Building and Safety Engineering, 
said today in a statement published 
in The Detroit News. .in a number 
of cases, these multiple systems are 
being supplanted by individual units 
and within a few years, multiple 
systems will be nonexistent in De- 


troit. ° 


“However, while the multiple sys- 
tems are potential hazards, I can 
recall only three deaths from pois- 
onous fumes from refrigeration sys- 
tems in a 12-year period, not 
including these last two cases. It 
would appear that there are greater 
hazards, such as driving an auto- 
mobile, for instance.” 


Mills said that under the pro- 
visions of a City ordinance, all 
refrigerators are carefully inspected 
by the City when installed and a 
number of provisions intended as a 
protection to the public must be 
observed. It is impossible, he pointed 
out, for the City to maintain a 
constant check after the installations 
are made. 


Investigation by representatives of 
AIR CONDITIONING AND REFRIGERATION 
NEWS revealed that the circumstances 
in the case were very similar to 
those in the death of a family of 
three in a Chicago apartment in 
1929, which brought about an ex- 
tended investigation and many hear- 
ings, all of which were reported in 
detail in issues of REFRIGERATION 
NEwS at that time. 


Speakers Announced 
For Two Porcelain 
Enamel Meetings 


CHICAGO—Speakers at the Porce- 
lain Enamel Institute’s seventh an- 
nual meeting, to be held here Oct. 11- 
12, and at the second annual forum 
to be held at Ohio State university 
Oct. 13, 14, and 15, have been an- 
nounced by the Institute’s executive 
committee. 


At the Institute meeting, speakers 
will include: R. G. Calton, Tennessee 
Enamel Mfg. Co., Institute president; 
E. L. Lasier, Titanium Alloy Mfg. 
Co.; F. E. Hodek, Jr., General Porce- 
lain Enameling & Mfg. Co., and 
William Hogenson, Chicago Vitreous 
Enamel Product Co. 

In addition, the following section 
chairmen will present their 1938 
plans: H. D. Chase, Chicago Vitreous 
Enamel Product Co., chairman of 
the advertising and sales promotion 
section; Earle S. Smith, Toledo 


Porcelain Enamel Products’ Co., 
chairman of the industry, trade and 
consumer contact section; George S. 
Blome, Baltimore Enamel & Novelty 
Co., chairman market research sec- 
tion. 

Herman L. Cook, Norge Corp., 
chairman, production control section; 
and R. H. Turk, Porcelain Enamel 


& Mfg. Co., chairman of the techni- 


cal research section. 

First on the two-day convention 
calendar will be the Educational 
Bureau’s meeting on the morning of 
Oct. 11. Various division meetings 
will be held in the afternoon. 

At the annual meeting proper, Oct. 
12, the board of trustees, members 
of the executive committee and offi- 
cers will be elected. 


Those attending the Institute meet- 
ing will have time to get to Colum- 
bus before the forum program begins. 
Majority of the speakers selected to 
participate on the forum program 
have already accepted, according to 
F. E. Hodek, Jr., of the General 
Porcelain Enameling & Mfg. Co., 
who is chairman of the forum com- 
mittee. 


Air Distribution Layout 
For Use in Domestic 
Heating System 


(Concluded from Page 19, Column 5) 
of outside air may be drawn in 
through the unit, provided that the 
amount introduced does not exceed 
natural infiltration. In this case, nat- 
ural infiltration may be ignored as 
it will be practically eliminated by 
the slight pressure maintained by the 
mechanical forcing of outside air 
into the conditioned space. 

In cases where room units are used, 
the air circulation will be ample for 
good distribution without further at- 
tention. However, in cases where duct 
type units are used, a duct system 
must be provided for distribution of 
the air which is circulated. It igs 
important that this system be de- 
signed for economy of materials and 
for quiet operation. 

Supply grilles sized from Table 32 
and ducts sized according to Table 
28 will tend to produce satisfactory 
results. 


And best of all — this new 1938 tine 16 Fe prodacter tate ; 
now! We don't have to hold back. Neither we nor our dealers | 
have any inventory problem. The 1938 sctenst- W arnenp = 
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.* Ghse ts 
Be Held at Nela 
Park Nov. 8-9 


Carl J. Ballus to Be 
In Charge of Dept. & 


Furniture Store Sales 


CLEVELAND—Details of General 
Electric Co.’s sixth annual merchan- 
dising clinic on electric home appli- 
ances, to be held at Nela Park here 
Nov. 8 and 9, are now being arranged 
by A. M. Sweeney, refrigeration sales 
manager; A. L. Pierce of G-E’s mer- 
chandising division; and Carl J. 
Ballus, in charge of department and 
furniture store activities for the 
company’s specialty appliance sales 
division. 

More than 200 top executives of 
furniture and department stores in 
various sections of the country are 
expected to attend the two-day meet- 


» day of the clinic will be 
devoted to presentation of new 
products, including household and 
commercial refrigeration, ranges, 
laundry and cleaning equipment, 


(Concluded on Page 20, Column 3) 


Air Conditioner Goes 
To Bermuda by Plane 


NEW YORK CITY—Pan American 
Airlines was used to transport a 
portable summer air-conditioning unit 
from New York to Bermuda when 
Richard F. Roper, son of the Secre- 
tary of Commerce and president of 
Pleasantaire Corp. left here Sept. 24 
to deliver the unit personally. 
Claimed to be the first time that 
a complete air-conditioning unit has 
been flown from New York to Ber- 
muda, the trip marks the second time 
that an air-conditioning unit has been 
flown anywhere. First trip in which 
such equipment was delivered by air 
occurred several months ago, when 
a Pleasantaire unit was flown from 
Washington, D. C., to St. Louis. 
The unit weighs 140 Ibs. 


Long Discount, Big 
Sales Commission 


Is Bendix Plan 


SOUTH BEND, Ind.—Breaks for 
“the forgotten man’’—the specialty 
salesman—as well as the distributor 
and dealer, are the basis of the 
merchandising policy for the new 
Bendix Home Laundry. 

Distributors and dealers are grant- 
ed discounts as good (or better) as 
those offered normally on electric 
refrigerators. In addition to a very 
high graduated scale of discounts, 
dealers get a $10 trade-in allowance 
from the factory. And the retail 
salesman, it is recommended, should 
receive 15% commission. 

These are said to be the longest 
discounts in the washing machine 
business today. In addition, the line 
will be backed by a heavy advertis- 
ing schedule placed in newspapers 
and magazines, the latter headed by 
Saturday Evening Post and Good 
Housekeeping. 

Representatives of the 70 distribu- 
torships who gathered in South Bend 
last week to hear the Bendix mer- 
chandising program explained com- 
prised a list of names drawn from 
an unofficial Blue Book, or Social 
Register, of the household refrigera- 
tion industry. 

Practically every distributor who 
came to the convention turned out to 
be one of the leading refrigeration 
merchandisers in his territory. 

Not only has Vice President Jud- 
son Sayre and his assistants—who 


(Concluded on Page 8, Column 1) 


Household Sales Increase 


21.2% in Cleveland Area 


CLEVELAND-—Sales of household 
electric refrigerators in Cleveland 
and Cuyahoga county for the first 
eight months of this year were 21.2% 
higher than those for the same period 
during 1936, according to reports 
made by distributors to the Elec- 
trical League. 

August sales were 61.1% greater 
than those for the same month in 
1936. 


‘First Auto Air Conditioned for Winter Driving’ 
To Be Previewed Monday by Nash Dealers 


CHICAGO—Behind closed doors 
and carefully shielded from public 
gaze, the first automobiles in history 
using conditioned air systems for 
Winter driving will be previewed 
here Monday, Oct. 4, by the men who 
will present them to America—the 
Nash Motors dealers. 

This was learned this week when 
officials of the Nash Motors division 
of Nash-Kelvinator Corp., headed by 
Charles W. Nash, chairman of the 
board, completed plans for their 
annual distributor convention, which 
begins here Monday. 

Officials of the company declined 
fo reveal the workings of the new 
Conditioned air system, which, they 
declared, represents the first appli- 


cation of thermodynamics to the 
interior of an automobile. 

The system, they claimed, is based 
upon entirely new principles of car 
ventilation and heating and estab- 
lishes an entirely new concept of 
motoring comfort. 


With the new system, it was 
revealed, it is possible to drive a 
car in below zero weather and yet 
maintain within the car an ever- 
changing supply of fresh, clean air 
at constant temperatures which are 
controllable by the driver. 

Windows of the car will not fog, 
making for safer winter driving, it 
is claimed. It was also said that it 
will be possible to drive through 
dust storms without discomfort. 


6 Mos. Survey 
Shows Gains in 


Air Cooling Jobs 


Reports on Installations 
~ By 50 Utilities Show 


Consistent Increases 


DETROIT—Sweeping gains in 
nearly every territory reporting are 
shown in the surveys of air-condi- 
tioning installations made _ during 
the first six months of this year in 
nearly 50 metropolitan areas and 
populations centers, which surveys 
are published on pages 12, 13, 14, 15, 
16, 17, 18, and 19 of this issue. 

The data on the installation of 
air-conditioning equipment was ob- 
tained through the operating power 
companies serving the various terri- 
tories. 

Substantial gains in the number 
of installations made for the first 
six months of this year as compared 


(Concluded on Page 12, Column $) 


Workers Fight Way 
Through Picket Lines; 
Open Mueller Plant 


PORT HURON, Mich., Sept. 28— 
Mueller Brass Co.’s plant here re- 
sumed operation today after more 
than 200 members of the AFL locals 
fought their way into the plant this 
morning through a strong picket 
line of CIO members to join 200 
other workers who had been, virtu- 
ally imprisoned in the plant since 
it was closed last night as a result 
of CIO picketing activities. 


Between 15 and 20 AFL men were 
injured in this morning’s struggle, 
four being hospitalized. Although 
many CIO pickets were known to 
have been injured, only one identified 
himself. 

About a dozen Port Huron police 
stood by helplessly during the skir- 
mish. As an aftermath of the battle, 
one CIO organizer was arrested and 
detained at police headquarters, al- 
though no charge was lodged against 
him. 

More than a score of non-com- 
batants entered the plant peacefully 
after AFL men had dispersed CIO 
pickets at the company gate. Guards 
were posted inside the plant, how- 
ever, to warn the men against 
possible invasion. 

CIO leaders withdrew their picket 
line after this morning’s encounter 
and planned a meeting in the Port 
Huron Labor Temple. 

The CIO union called a strike last 
night after refusing to recognize an 
exclusive bargaining contract signed 
between the company and the AFL 
unions. Picketing was commenced 
immediately, and pickets not only 
kept late day shift men inside the 
plant but repulsed the night shift 
workers who attempted to enter. 
Several men were injured in this 
struggle with the night shift. 


(Concluded on Page 20, Column 2) 


Finance Firms Now Operating 
On New Schedules of Bigger 


Down Payment, Shorter Terms 


August Sales by 
ACMA Firms 
Decrease 9.7% 


WASHINGTON, D. C.—Installed 
cost of equipment sold by members 
of Air Conditioning Manufacturers’ 
Association in August amounted to 
$3,269,792, a decrease of 9.7% as 
compared with $3,621,885 sold dur- 
ing the same month last year, re- 
ports William B. Henderson, execu- 
tive vice president. 

This is the first decrease of the 
year below a comparative period of 
1936. 

Total for the first eight months 
of 1937 has reached $71,575,967, 
approximately twice the $36,151,088 
attained during the same period in 
1936. The figure is 40.3% greater 
than that for the whole of last year, 
in which sales by ACMA companies 
reached $49,942,301. 

Explaining the August decline, Mr. 
Henderson pointed out that seasonal 
trends moved forward this year, the 
two biggest months, March and 
April, being somewhat earlier than 
those of previous years. The final 
quarter of 1937 likely will see an- 
other sales advance, Mr. Henderson 
predicted. 


Detroit Users Will Fight 
«Building Code Ruling 


DETROIT—Building owners here 
who have refrigerating machinery 
installed in their basement are said 
to be planning protests against en- 
forcement of a_ provision of the 
City’s Building Code passed last 
year which calls for two exits in a 
basement of more than 2,500 square 
feet of inside area. 

The owners are said to be planning 
protests because the Building Code 
provision does not make any dis- 
tinctions between the various kinds 
of refrigerants, nor is any exemption 


(Concluded on Page 3, Column 5) 


Most Drastic Changes 
Are Made on Rates 


For Combinations 


CHICAGO—Five of the large 
national finance companies, as well 
as many regional and local financing 
organizations, are now operating on 
a schedule of terms which sets 30 
months as the top time payment 
period except in apartment house 
and heating equipment installations, 
and which requires a minimum down 
payment of 10% or $5, whichever is 
the larger, according to a bulletin 
just issued by the National Associa- 
tion of Sales Finance Companies. 

Previously terms on major appli- 
ances had been as long as 36 months, 
if purchased singly, and often ex- 
tended 48 months in the case of 
combination purchases. Time pay- 
ment terms on combination sales, 
under the newly adopted schedules, 
provide that the minimum down 
payment shall be the combined 


(Concluded on Page 20, Column 1) 


Valves & Fittings Men 
Discuss Jobbers 


DETROIT—The definition and re- 
quired qualifications of a refrigera- 
tion supply jobber was the principal 
topic discussed at a meeting of the 
Refrigeration Valves and Fittings 
Association held Sept. 22 at the 
Book-Cadillac hotel here. 

Other mutual current problems of 
the industry were aired at the meet- 
ing. 

In attendance were Fred C. Schae- 
fer and W. A. Leonard, representing 
Imperial Brass Mfg. Co.; J. S. 
Forbes and Van D. Clothier, rep- 
resenting Kerotest Mfg. Co.; Elgin 
Parker and O. F. Riggin, Jr., repre- 
senting Mueller Brass Co.; Pete 
Tazelaar of Commonwealth Brass 
Corp.; and Charles V. Gary of Henry 
Valve Co. 


Advertising Men See Need for Campaign to 
‘Resell’ Capitalism to the United States 


CHICAGO—It’s about time that 
industry began to “resell the capital- 
istic system to the United States,” 
it was decided at the 15th annual 
convention of National Industrial 
Advertisers Association, held at the 


Edgewater Beach hotel here last 
week. 

Charles McDonough, advertising 
manager, Combustion Engineering 


Co., New York City, startled conven- 
tion-goers with his demand for a 
$5,000,000 cooperative advertising 
appropriation to combat the wide- 
spread flow of ‘“anti-industry” propa- 
ganda. 

Equally insistent that some sort of 


action is necessary, but less hopeful 
of persuading industry to cooperate 
actively in this endeavor, was 
James P. Selvage, director of public 
relations, National Association of 
Manufacturers. Mr. Selvage told of 
the attempts made by his association 
to restore industry to its favored 
place in the public eye, and of plans 
for an Industrial Progress Week to 
be held next spring. 

A. W. Seiler, president, Cramer- 
Krasselt Co., Milwaukee advertising 
agency, directed an informal panel 
session at which six industrial adver- 
tising managers gathered around a 


(Concluded on Page 8, Column 3) 
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Air Conditioning 


Manual B-1 


Commercial 
Manual C-1 


above are now ready for immediate delivery. Another manual on Commercial Refrigeration Service (No. C-3), and two more on Air Conditioning (Nos. A-2 and A-3) 


Commercial 
Manual C-2 


will soon be available. The price of each book is $1.00. See next week’s issue for a synopsis of the contents of each manual in this new popular-priced series. 


ey Spe Ry. Seo ee oe ° co as ae ms bay 4 * Ph ee, a es Sie aaa Tere tet ee ve. = Ras Z > ee Rhy PS ee +“ 4 aes ee eileen Ree é \ a te a5 Fee oo re = e : ; ae : ” Bid as 5.3 ‘ a} Sra i «ang ‘4 rf bi Wich IR eee ee ae a a ge 
wi . * e Sh 2 | es i : cd ae ae fh P : oss . 2 . aX per een " ty 
> ? een 
eee . : -, “ or 
' a i] r 2 : » ‘ , \ } Bae 
‘ Le waitren nS a Bide Tim. am ne 
= a = - sn: a) te? es ae ee me 7 Do ane: 
yt a : one 
: 3 ; - ae 
) , : “¢ 
{ 
m 5) SC“ 
nh in eC eS . 
, the 
a Pe a ______ ie Po 
nt ee 
—— 2 ee ee ee ee eee aS a a ee a ee So Sa ps ats 
d as 
d by 
y the 
air 
used, 
e for 
. = Po 
duct 
rstem ee 
yn of 
it is 
» de- 
3 and : 
Table fe aS ie * : 
ctory — 
4 4 | ‘ae 
2 | | — 
* | a 
¥ | ; : 
Be. | . 
4 | j | 
| } : a 
: | | om 
4 | ee by i 
# Bests 
} —_ a 
| ae 
| ‘ 
: 
¥ 
ae Ales, 
eee a eA. 
ss see 
" | | "4 "ager 
Py | Ue we 
aoe 
5 | ire 
he 
| | he 
| ; a 
: | | = 
ee | gi: a 
- | — mercies ois : en van — 
, : ee | | 
‘ iis lie ae 9 
_ 
} | 
} 
| | 
| | 
| | 
| | 
a 
| | | 
| 
Se ' ——— oe 
‘ Slstieccnaten uence — ——_ = : a ae ae, — —— = Sr ra isis : 3 * 
— “PIFIMIAN TO SELECT ; MAST = 
) SERVIC ' | | Ria cONDITOMING NOW, o 585-4 eR | ) 
ll Wp } | Z 
sone TYPICAR JOBS EXPLAINED 4 : re a 
y a 95 By TH MARLEY, Chit Engineer } } ae 
: +; - —— f a —— | a 
’ ES Sr ee > eosin = oe THSTALLATION —- 
im cnn Meteo ye ‘ AND SERVICE ag 
# WRe As Contnenng? : ‘one ete = 
a tis eesti fe EP iS —e SEs ee 
ree . so Sa ~ ; 
z © Ue tetas ‘=. «(Se (opera ot Ratner Chepee 7 Commaraal Candonaing Unie | sn 
j —e ocunens aie | 4 Cylinders, Valoun & Salary Devices 0 Wome Regulewen Valve } yee , 
7 rnc 00 Co 9 Trematering Retgwane 0 Netad Craperstere & Meet Voinee H <' <a 
; S J wee senseem Cee A Deh rte eng Cory ome Retngeren ee { 10 Tee Temperature Plendad Sretme f ; a 
. Bsc : 
7 2 a t 
erg eI ne , oe oe <n 
ea ae ter mab + ts nee ea, al a ie yy ELIE Oe hg TNE PA eg i 6 On in a eee me eg? a Peer ek tere, Bae Were eo ey ep an A eee Sas tS we tee fe RR a ee eee Be aS eee Be 
° SE eek pn 5 in eR! - — as oa, ered -» E : De aaa a | a pri Dg py eS, 8 ee Lace t F tie eee st hae ey ie eae 2 7. ioe s TAR, “ a : eo eae gene Nel 3S a ; ty 
"* eo. a ye i tars Be 3? Stes bar Sete ae CaF etl niga x AS 1. Seige ue te tg) ee pa | ge a —~ ES : Sean a oe ms A Dat 3 Se si ae 8 TK. Tang eeu Tire oe a ee ie acts ee exes Hee tt te pee ae DO ee Saag ti Ay ss - 
2 by P yy 4 ian al - ee De a ee Gree Ae eae eee oe Cai ee eee as: 6 pare Tes a oo Bae) ae an Tae Oa ene ee fe Nel vi . Ady ae > Pree SL s Peas ene Ps a: ae a eae oe ere se os FR rete a ag 
MIP gt Oak eng vp Re Sy ele te Teta ee tty hee emee pepe 
; Ss semetgle eee ee 
Ee ees =F is f oe 7 = we wie Oke Oe 7 eee. . =: TE os gto te a ay oe = = 7 be ae « \ y 7 - SO ee - sD on Be - os Vo .3, : *.9 
TS ce ee aE Ee a ee! ee Oe I ee ETT ET A ER eae eee SIC ee ee en 


2 


i 


AIR CONDITIONING AND REFRIGERATION NEWS, SEPTEMBER 29, 1937 


(1) “Sales of unit coolers,” relates Shel Myers, air-conditioning sales manager for Westinghouse, “are up some 40% this year.” (2) 


hamstringing us in Chicago.” (3) 


“However, the 1938 picture 


is bright as can be.” 


Westinghouse Proposes to Get Larger Share of Unit Air Conditioner Business, 


“But distribution is spotty. High installation costs are 
(4) George Park, Fuller & Smith & Ross air-conditioning specialist, listens, and (5) agrees emphatically, 


Sales & Attendance-High At Omaha's Third 


_ Annual Electrical Exposition 


OMAHA, Neb.—From the stand- | 
point of sales, interest, and attend- | 


ance, exhibitors at the Third Annual 
Electrical Exposition held Sept. 13-17 
at the City Auditorium report this 
year’s event to be the most success- 
ful appliance exhibit thus far held 
in Omaha. It was sponsored jointly 
by the Omaha Electrical League and 
the World-Herald, local newspaper. 


Eleven makes of electrical refrig- 


erators were displayed in 37 booths, | 


a survey by the Omaha Electrical 


Refrigeration Bureau showed. Seven | 
of the 26 exhibitors, most of whom | 


had several booths, were manufac- 
turers and distributors of refrigera- 
tors. 


Air-conditioning was 
displayed by three firms, 
Omaha Air Conditioning Council 


sponsored an educational exhibit. 


equipment 


Booths sponsored by manufacturers 
and distributors were manned by 
representatives of local retail deal- 


ers. An elaborate entertainment pro- | 


gram, including a cooking school 
staged each day by Miss Gretta 
Griffis, was arranged for guests. 


During the Tuesday evening ses- 
sion, Gov. Nels G. Kraschel of Iowa 
interviewed five Iowa farmers on a 
national program over KOIL origin- 
ating at the electric show. 


Clarence O. Heath is president of 


the Electrical League, and Frank N. | 
Wolf is secretary. Wolf was general | 


chairman in charge of arrangements 
for the show. 

Manufacturers and distributors of 
refrigerators 
hibits were: 


A. Y. McDonald Manufacturing Co. 


(Norge); Major Appliance’ Co. 
(Frigidaire); Allen Appliance Co. 
(Apex); Westinghouse; Graybar 


Electric Co. (Graybar); General Elec- 
tric Supply Corp.; and Sears, Roe- 
buck & Co. (Coldspot). 

Air-conditioning equipment exhibits 
were arranged by Sidles Co. (Chrys- 
ler Airtemp); Air Conditioning Co. 
(Superfex), and Sol Lewis (General 
Electric). 


Acc US Par. OFF. 


(DUPONT METHYL CHLORIDE) _ 


For quick cooling, ice cream cabi- 
nets and milk coolers are equipped 


with ARTIC-charged units. In 
servicing these units, do as_ the 
manufacturers have done — use 


ARTIC (du Pont Methyl Chloride). 


Stocks in standard containers in 
principal cities for prompt delivery. 


«6. v5 Pat OFF 


E. I. Du Pont de Nemours & Co., Ine. | 


THE R. & H. CHEMICALS DEPT., 
Wilmington, Del. 


ARTIC tHe prererred 


METHYL CHLORIDE-FOR SERVICE WORK 


| Wilhelm, Household Utilities 
| Electric Fixture & Supply Co., Ra- 
| dio Accessories Co., General Electric 


and the |. 
| wide 


| F. B. Beardon, 
| Corp., 


who maintained ex- | 


REMOVES HEAT QUICKLY 


Other exhibitors were: 
Nebraska Power Co., Orchard & 


Co., 


Supply Corp., Sight Saving Council, 
H. E. Dunn, Inc., Omaha Appliance 
Co., Micklin Lumber Co., North- 
western Bell Telephone Co., Para- 
mount Radio Shop, Hurley Machine 
Co., Swanson Petroleum Co. 


Keyes Wins Automobile 
In Leonard Wholesale 


Salesmen’s Contest 
DETROIT—Winners in the nation- 
sales contest conducted for 
Leonard wholesale men by Leonard 
division, Nash-Kelvinator Corp., and 
its distributors, have been announced 
by R. I. Petrie, Leonard sales man- 
ager. 

First prize, a 1938 Nash-LaFayette 
automobile, went to R. V. Keyes, 
wholesale salesman for J. H. Burke 
Co., Leonard distributor at Boston. 
Mr. Keyes reports that his winning 
was aided considerably by one dealer 
who this year bought 300 refrigera- 
tors from him, compared to his first 
purchase (made more than five years 
ago) of one refrigerator. 


Second prizes of $100 each were 
won by: Earl Rannells, Southern 
Wholesalers, Inc., Washington, D. C.; 
Peaslee-Gaulbert 


Dallas (Houston, Tex., 


branch); F. Viola, L. C. Wiswell Co., 
Chicago; William Edlund, Electrical 
Distributing, Inc., Portland, Ore.; D. 
Crawford, Klein Stove Co., Phila- 
delphia. 


Third prizes of $50 each were 
awarded to: E. J. Savage, E. B. 
Latham & Co., Newark; C. Macar- 
dell, Morris Distributing Co., Syra- 
cuse, N. Y.; Morris Henry, Broome 
Distributing Co., Binghamton, N. Y.; 
R. D. Golomb, J. A. Williams Co., 
Pittsburgh; W. A. Patterson, A. K. 
Suttan, Inc., Charlotte, N. C. 


L. M. Dunn, A. A. Schneiderhahn 
Co., Des Moines; B. C. McDonald, 
Graybar Electric Co., Inc., San Fran- 


cisco; C. B. Lawrence, Nunn Electric | 


Co., Amarillo, Tex.; C. H. Allison, 
E. C. McKelvey Radio Co., Salina, 
Kan., F. Moore, Jr., Southern Fur- 
niture Sales, Chattanooga, Tenn. 


Weekly cash prizes also were made 
to winning wholesalesmen during the 
eight weeks of the contest. 


G-E Supply Corp. Opens 


New Evansville Quarters 


EVANSVILLE, Ind.—With district 
officials from Louisville, Ky., present, 
the General Electric Supply Corp. 
held open house Sept. 15 at its new 
Evansville quarters, 
Seventh St. The firm had been lo- 


cated for the past 15 years at 105 | 


N. W. First St. 
The new location, which contains 


22,000 sq. ft. of floor space, was | 


remodeled and the warehouse plan- 


ned by R. E. Cumming, warehouse | 
supervisor for the company with | 


headquarters at Bridgeport, Conn. 


NY Prest-O-Lite Torch provides 
a high-temperature flame in- 
stantly. No pumping or preheating 
is necessary. You merely open the 
valve and light the gas, and the torch 
is ready for any soldering, heating or 
light brazing operation. 
Ask your jobber to demonstrate 
these modern Prest-O-Lite Torches. 


THE LINDE AIR PRODUCTS CO. 
Unit of Union Carbide and Carbon Corporation 


New York and Principal Cities 
In Canada: 
Dominion Oxygen Co., Limited, Toronto 


District officials attending the 
formal opening were: M. E. Brown, 
district manager; R. E. Kaiser, appli- 
ance sales manager; W. S. Ball, 
supply sales manager, and F. C. 
Johnson, operating manager. 


R. V. Heitzman, local manager, 
was host to contractors and dealers 
of the Evansville territory who 
attended the event. He was assisted 
by N. G. Knapp, F. K. Mathis, L. M. 
Williams, H. P. Payne, Genevieve 
French, N. W. Turner, L. E. Mominee 
and C. N. Stone. 


Anchor Lite Co. Host ‘. 
Store Association 


PITTSBURGH—Anchor Lite Ap- 
pliance Co., Crosley distributor for 
western Pennsylvania, was host re- 
cently to 100 members of the Pitts- 
burgh Regional National Indus‘rial 
Stores Association at a _ business 
meeting in the company’s offices and 
a luncheon in the Seventh Avenue 
hotel. Harold W. Goldstein, Anchor 
Lite general manager, presided. 


422 N. W. | 


AT THE 
REFRIGERATION 
SERVICE ENGINEER 

SOCIETY 


CONVENTION 


We have enjoyed your business dur- 


ing the past year and now we are 


looking forward to meeting YOU— 


the man who has helped us to prove 


to the world that WOLVERINE 


Seamless Copper Refrigeration 


Tubing is THE tubing for the job. 


-— Feary FT eS es 


1477 Central Ave. © Detroit, Michig4* 


ee 


(Concli 
came ol 
try, ‘00 
refrig er’ 
his new 
he has 

progr 
speci It} 
applied 

erators | 
In ad 
dent Jor 
pliances, 
putors, 
Lang, A 
Leinine 
lain, AS 
Calkins, 
w. Klie 
Bendix 
Vincen 
30-odd B 
meeting, 
his estat 
From 
the follc 
mott, ac 
Smith & 
handle E 
tising; F 
Katherin 
Good H 
Smelzer, 
Lever Bi 
Underwri 


PR 
Leadin, 
motional 
vention Vv 
which in 
motion, 
sales al 
hands’) | 
This w 
Detroit, 
reported: 
sersby sti 
play go 
of these 
demonstr: 


Other | 
on the s 
may be 
bait for 
tabloid, 
World’; ; 
presentat: 
sales pres 
an exten; 
in demon 
the cylin 
number o 


STOR 

Story o 
(which vy 
in the A 
is that 
Vincent E 
and Rex 
a time vy 
Scott wer 
Pliance fic 


Messrs. 
began wi 
automatic 
chine, and 
hold size. 
Possibilitic 
lated that 
nate the 
and foolp: 
and have 

He ther 
Bassett Ic 
hired bac 
home ecoy 
engineers, 
tive help 
the staffs 
Laundress, 
also broug 


They le 
‘Soil,” su 
toughest « 
Inside the 
High spec 
Ployed in 
Could ea: 
Wheels, Ww: 
to and wit 


= — i a i : * Gee , 
r ms be el ‘ 7 F f ‘ > P ¥ os , 2 rt 3 
5 tes vd ‘ 3 Oe dey bee > ‘ - vz i J 4 . Yi \ : a rm ¢ \ Ax ‘ Pe M4 
s eee i ay, ‘ OC beet di aps > ei tains See te —_ ne aoe eee hese Seated AE se Bees a oe 2 % ti % poten ae a d Pay ype npc a sik R be by ae ae 
gine Bie hits See ee Se ra ad + te, Be SS eee wipes cna pea ar > a ove 5 Ue tiee soe age oe by at i gt Te 5 es: . eh, Ee ew oN. F eth, SES stan} Op z of ‘ 4 5 f-*% a) ee Og re | ‘ “ea ae 1 ‘ ‘ 
eats ’ ¢ yi , / M ‘ee . 
: wi : ; ° 
joke 
Nad 
ike , 
ine 
segs air i sede css SiS pee 
e Ae Rea 
tar 
ae a icials 
a ae : 
si taal " 2 os ee 
Berek 3 So : ae Be eae a ee ee oa ee ee a ee ae i ee ee 
Fave a ae % : SET 7 i PM ee pee ie Denes ge oe ioe ee ee ae ge Bes FEE tag OO 9 a Pee ee Ee ee a. ae ee gee Pe ee ee PE eg i re es 3 
Se, Pee : of; Ae < , ee pe a j ue a ie igs S ee 
Bee ty Fee i E ji # ¢ Bag mamma re ee eg eT ME gee * ee .. 2 hes tags 
Bay ce  . oe eb ” ei Ps —e : 3 Zs % ‘ . : : : + 
Mash : i : ae e : os — lhl Ma a. g eee ae z 
a : “ : : j reg reget a Fe ; : — = oe eee : : & 
; gh: — - wii é 6 i athe te if wg. eB Mie 3 i aie t eee 4 tee 
eee 9 a } % ee, : ie SS “fs . 2 : 4 é ee : i ; ry, f : é ; 4 
Pee j i 2 sf r a ss : 4 j ae : , : 4 5 
Pa $ | E if 4 A i z 4 Fs ; 3 
— & . a 4 ae “ : _— ‘ 7 a : ‘ m- 4% ’ : ; 
-— | tr cr . ; 2-2... Uc (‘zx hh —S - = ae 
Bg 4 “ aR gam a ve . » oa : ey CC az ee » ‘ j ea z d 
i « ‘ # re ee ce. =z ie : X 4 a é 4 i : 
= ye goes Cc (a F fi i a . a oo aa : : a . a 
a : a ee , a — is ‘ fi ES fei ; i vee a ‘ a nd 22 : a. I , 
: PP. . ae : i a | ; —_ © —_— \ es — * : a -. = Se - #4: 
a & 4 ee b3 ee a aes Be £ ee Pie . ce a g oe E ss Fe ee mee pod fe ‘ ee : ee Boe P oe ee 
- 2h : ———UmUmUmlmttt— gS Fl i a. ‘. | ae & 
—— . a eg ee ae, i , Zs ; ; * q ee ee oe a i ‘~ - et: ae = Pee oe , iy ae ie ioe o } * feos , reall a 
: — Z ee: “5 5 EO  —— ‘ eae Tie - SE i ts ue e % a eae wag : a see a fg me F ir * ge ee } 2 faa 4 oe ve 
=. a oa Sg oe , a -— es ioe 7 ie Mh BS ae ae Cu, oe ges ae Re =i ial a We 8 —_— 2 te i ee ee a 3 7 
7 oo a 2 : Pe es ge i Ee €3 a iia iia “< = oh tn ee a. ey s.r — . 
¥ Ay > % ig P ee ig ae e ss se ee be » . a i eet ies: Ne ea ae S Sa = ae oe Oh ie ee oS Ge? ee i » a ‘ = “ : Rigg 8 ‘ ; - & me 
so Be ‘\ aa i # ee a ee ; i _ 5 he oe ee r Ps a rn ae 3 . — . 2 i 
eS Sy _ — ll. Ch re : eee ee ee Mees 2 
ere $ oe ae Sg Rage ae Secs? * ase ee j 3 : : Pa ae 3 Bi a Mane ag : ce E es, Th ee a * ae : 
are a . i. 3 o i; . ties : gs : 3 e s Oh ag ad oe ae ae | ee 3 
x 
Bee: 
ae SS a 
ieee = ee = a : 
af 
| 
ee 
sacl 
ie’ Pe Po a | 
“ Ee 
. & ee | 1 
. | J ~~ S + a med. . Fe e . elie 7 ‘ { 
; . , Pe. 
S§% d ate 3&4 a: : ; 
| ‘Yod ; ae i 
| é ‘ ee 
re a F s ! . 
ue a EO 
one - ‘a fe ose 
ei | a : oe See 
‘ Me. Sia : we 
Se : a. ‘aot — oe = 
f 1 = | oe i F * e i ae eee cai : 
& 51 a a ik a sta ‘ i e wie. = 
oi : é ua 
a | ee | 
} } 
a | SON r\lvy> 
a fe PREST-O-LITE TORCHES | | 
‘a SE esssss(‘(‘( OOOO a. Ae == 
a a ‘ = / | 
‘ — ee ha ‘ a tee oe esto a ae 
pa? ; ie, x ry av cee Samia : A 
i : Ae | 
: ae) Cady Jor instant use © | 
a ctek “ 3 PR: 5 | Ga < ; ees rd 
“3 
“% 
- . ‘ a : 
> Wee - 
ee -_. » | 
a. He. “@ ‘ 3 
i: : 4 : | 
. l : Sibi y C | 
0 esset ie 
20 milk | _— os | ‘ 
4 =P, Fy yee so 
pro ae’ it | 
j i ¥ — me 
P wr = , si ue a Serer oee yelled: . 
: m un Bs . a a wae | 
_ * ie = a a ae ee os) Rare 
F oe I = ; i aa _ = poten wallets. iicg! a digs tana Pee eae rn F oan ‘ ey: | 
~ etl  —_—— eons 0 ae — oe . eee 
r tee a BU ——— tip of the torch creates a high- ae <a 
aise ma 7 aes EE 2 = ag i en ee ee , ‘ toninntiy: .. ; ae ee 
ii lea a e enaieg se -gomaok EO ei 4 a 
} i Batik: ee ; : } 
| ro a ae a as After m 
; By Es aes cee . i 
| . 3 “i —_ ee : | Search, 
; & st) Tally - a é ‘ Whi 
Be any Pa ; na t ’ } ae ‘ ae f ; eee fs . ‘i ad | — thr 
a .. pS ee 2a ee , ’ a ‘. tee: gee a tay | . hen this 
sg eS , 2a es eS tO Mr. Be 
off — ‘ | ca 
i po ee 2 put m 
| ee aT 
| GU POND ur wz ' ae 
; | - Be Was to h 
; a | 7 . 4 4 ‘ an h ea 
bin $ 7 ET | PBs! 4 She j lie Se, aan 3 lad been 
ia _ i * dis} 
: . = ra. tale 
ay 7 the 
ae fri Metho, 
Bs 
a SC _— 
1) 
- 
rae 
a 
ne . 
"hs. a 
. * 73 “ , eaoh See 
SR ; nS fies peo ees Lge a 7 ae ee 
aaa is fae 3 te Se ae MS, for at. eat a, fe FF id Soe a PE ey ST or gee See ee aS eS en OO eae Me HOMODIMER ene gee SO. ee a rg eae eg pO eee er eS a er tho Rime eee ee - eee eee Z 
ay Fas: Pee 3 ae PA Set uwih i PORE oh an eae en on he ce engine ie eed sy eens lar mah tae, 8 Sy Gg ae are ee a ae a page: ir eae ee kh eae ee 5 PLS ee ere Lat iy ay hers Oe ere Om oo a Hoc aims pee 
. one AE gp bce ote se Pee Tae eS ey fk erg a ee pO eer nt Pees oy tes TNT a fl a Feed Te th cede er ee Be Tr Po, Te te uae he pee © ed gas Fort eo Nee Ste ak ik be tae eg etree te em ee cae hie: ua! Se a pe lg atte 
Re Me Sa tt” Bee ee Avorn te Ree s Be tet el Cie gp ti ee SED es Re oe Pie, Pome Ses De ioe Was ial ati Sa Mie a ls Bid a ie aS Ck Se ee ee er lee yi ae Rees: Td sae oe eee CW ae ee teas tet Lesher 4 Tpit 5 ee 20 hoe oe ee 
* y - ee ; yo Lares oe nM Pea ee ae at Com rag See en ed et on ao 2 RY ringtone Fh Ws aes eee “OL may Rie a8 ©: Ns a — a foe ar eet tes Wr ee he. fi . 
Sipe aie PaeNRa Ieee ws isi SI RL go, eae Bh ee ae eee Sane say ey ate Pre ee ema Rt ae Se re a hg Seal 2 ese eh id tt a 
vet, oi & aon eS re r I; i ice Jog sf aa vse ia ame kane” ay Be ~ 2b oe, ee ’ Sn - — heat Wot Notas, fo : Slt as wi P ‘ = a Lae Seda oY os. : ae A a é is an ; 7 - Seka ee 
OO I ee Si ce eh CAEN CN: EAs Soe So oun et Pg pe, ee ga gee ee Me OS eG sb etd Be ee 8 ee ee ee, Sete og TM ey Ne ae Rae Ee a a ee : 
PLR CT ALN APE Te Ee Ce DE LEN Ree cnc tts SST h Ca Merny eae ae ea CR Re ee SL Pe eee nae EOE eae CTA ae eee waa oe ce Soa) ae is 


Ap- 
r for 
st re- 
Pitts- 
scrial 
siness 
S and 
venue 
nchor 
2d. 


+X 


AIR CONDITIONING AND REFRIGERATION NEWS, SEPTEMBER 29, 1937 


3 


Real ‘Stopper’ Window Display Heads List 


Of Bendix Sales Promotion Aids 


(Concluded from Page 1, Column 2) 

came out of the refrigeration indus- 
try, ‘00—concentrated on lining up 
refrigeration distributors to handle 
nis new automatic home laundry, but 
he has Mapped out a merchandising 
program which follows principles of 
specialty salesmanship successfully 
applied in selling household refrig- 
erators for the last several years. 


In addition to Mr. Sayre, Presi- 


dent John Scott of Bendix Home Ap- 
pliances, Inc., talked to the distri- 
putors, aS did Vice President Otto 
tang, Advertising Manager William 
teininger, Inventor John Chamber- 
jain, Assistant Sales Manager Verne 
Calkins, and John Mahoney and V. 
w. Kliesrath, vice presidents of 
Bendix Products. 

Vincent Bendix, president of the 
399-odd Bendix enterprises, opened the 
meeting, and was host at a party on 
his estate Thursday night. 

From outside the company came 
the following speakers: Clark Wil- 
mott, account executive of Brooke, 
Smith & French, agency which will 
handle Bendix home laundry adver- 
tising; Harry Bruno, publicity man; 
Katherine Fisher, director of the 


Good Housekeeping Institute; Carl | 


Smelzer, Soap utilization expert from | 
Lever Bros.; and P. Hanlon of the | 


Underwriters Laboratories. 


PROMOTIONAL HELPS 


Leading a long list of sales pro- 
motional helps exhibited at the con- 


vention was a tricky window display | 
which incorporates light, color, and | 


motion, and keeps 
sales arguments 
hands”) before your eyes. 

This window display was tested in 
Detroit, with the following results 
reported: 82 out of every 100 pas- 
sersby stopped, and watched the dis- 
play go through its cycle; 24 out 


bringing new | 
(like ‘no wet | 


of these watchers came in for a 


demonstration. 

Other helps will include a manual 
on the science of laundering, which 
may be used as a door-opener, or 
bait for a call-back; a pictorial 
tabloid, ‘“‘Wash Day Around the 
World’; a pocket-size, leather-bound 
presentation manual; a_ standard 
sales presentation, for memorization; 
an extension light designed for use 
in demonstrating what goes on inside 
the cylinder of the laundry; and a 
number of printed pieces. 


STORY OF THE MACHINE 


Story of the Bendix home laundry 
(which was described and pictured 
in the Aug. 11 issue of the NEws) 
is that the idea was brought to 
Vincent Bendix by John Chamberlain 
and Rex Bassett, the inventors, at 
atime when Mr. Bendix and Mr. 
Scott were surveying the home ap- 
Pliance field. 

Messrs. Chamberlain and Bassett 
began with the idea of taking an 
automatic commercial laundry ma- 
chine, and bringing it down to house- 


hold size. Mr. Bendix at once saw | 
Possibilities in the idea, but stipu- | 


lated that the machine must domi- 
nate the market, be entirely safe 
and foolproof, be simple to operate, 
and have a 10-year life. 


He then turned Chamberlain and 
Bassett loose in a laboratory. They 
hired bacteriologists and chemists, 
“ome economists and designers, and 
“ngineers. Some of their most effec- 
“ty help came from technicians on 

® staffs of soap manufacturers. 


Laundresses, or “wash women,” were | 
| 


also brought into the picture. 


‘SOIL PROBLEM’ 
They learned a great deal about 


‘DON'T MISS THIS CHANCE! 


for the Bendix home laundry, and 
so he sought men skilled in their 
use. 

First man picked was Judson 
Sayre, who had been Kelvinator 
household sales manager, manager of 
appliance sales for Montgomery 
Ward, and assistant to the President 
of RCA-Victor. 


VETERAN EXECUTIVES 

Sayre’s assistant, C. V. Calkins, had 
been a sales executive with Kelvin- 
ator and RCA-Victor. William De- 
Witt, central district manager, had 
been refrigeration sales manager for 
Apex. L. J. Chatten, New York divi- 
sion manager, was formerly sales 
manager for Fada. Gerald Hulett left 
the vice presidency of Electromaster 
to become western division manager. 


These men then went on the road 
to line up refrigeration distributors. 

The new line is now in production, 
and deliveries will begin early in 
October. 


McDonough Urges $5,000,000 Advertising 
Fund to Combat Attacks on Industry 


(Concluded from Page 1, Column 2) 
table and “thought out loud” as the 
audience listened in. 


Mr. Seiler’s “fellow thinkers” were: 
Roland G. E. Ullman, head of the 
Philadelphia agency of that name; 
H. H. Simmons, advertising manager, 
Crane Co., Chicago; A. E. Hohman, 
Blaw-Knox Co., Blawknox, Pa.; 
Robert A. Wheeler, International 
Nickel Co., New York City; and 
F. O. Wyse, Bucyrus-Erie Co., Mil- 
waukee. : 

Although admitting that there is 
“little immediate danger” of an 
overthrow of the capitalistic system 
in this country, Mr. McDonough 
urged prompt action on his proposal 
for a two-year paid advertising cam- 
paign to combat any such ‘subversive 
tendencies.” 

He declared that increased public 
approval of business activities is 
necessary if industry is to survive 
on its present basis. 

Any such program, Mr. Mc- 


Donough pointed out, certainly should 
include ample consideration of the 
increasing burden of taxation which 
corporations and business enterprises 
must bear. “One way to increase 
public purchasing power,” he said, 
‘is to fight the growing tax burden.” 

Close coordination between adver- 
tising and sales departments was 
stressed as the most important task 
of any advertising manager by Harry 
Neal Baum, advertising manager, 
Fairbanks, Morse & Co. 


Mr. Baum stated that weekly 
sales figures based on a market 
classification of some 20 industries 
play a vital part in the coordinated 
system used by his company. These 
figures are allocated to their respec- 
tive industries, and the company 
thus obtains a quick comparison of 
sales in each field. 

When a product is seen to be 
slumping, or certain industries seem 
to be buying less than usual without 


apparent reason, the advertising de- 


Electromaster's Model 100 
equipped with VITA-MISERS* 


The only one of its kind in the world— 
it’s an exclusive leader ! 


Offers Sales Possibilities Unequaled 
Since Electric Refrigeration Started Its 
Big Upward Swing 


*VITA-MISERS—Electromaster's 
new and original built-in kettles 


| that perform every type of cooking 
| with airplane speed and almost 


— such as the fact that the | 
Oughest “soil” to eradicate is that | 


m0 the collar of a white shirt. 

— photography was em- 

my In their research, that they 

ar learn what agitators, wash 

to “s, Water flow, and whatnot did 
and with dirty clothes. 


Beal More than two years of this 
Which 2” they evolved a machine 
tine ny soaks, washes, 

ree times, and damp dries. 


y é 
When this model was demonstrated 
10 Mr. Ben 


can ; 
put my name on this one.” 


MERCHANDISERS SOUGHT 
In the me 


- 
= ee the new Bendix division, 
disin ne quietly scouting merchan- 
the ma, Scott had decided that 
trigerators S which put household re- 


across were the methods 


dix, he said: “Boys, you 


antime, Mr. Scott, who | 


unbelievable economy. 


ONLY ELECTROMASTER HAS THEM! 


partment directs special promotion 
to these fields. 

Mr. Baum emphasized the neces- 
sity of a new business paper circu- 
lation breakdown which would enable 
advertising managers to show dis- 
trict sales offices just how much 
circulation is being directed into 
their territories. 

Other Fairbanks-Morse sales-boost- 
ing schemes revealed by Mr. Baum 
included the questioning of salesmen. 


Detroit Users Fight 2-E xit 
Rule in Building Code 


(Concluded from Page 1, Column 4) 
made for systems that may be so 
small as to dispel any possibility of 
a hazardous condition. 

The code states that “from all 
basements of more than 2,500 square 
feet in area, which house high pres- 
sure heating or refrigerating equip- 
ment, two exits must be provided.” 

Since the new provision of the 
code is retroactive, it would mean 
that new stairways would have to be 
constructed in many small drug 
stores, ice cream stores, restaurants, 
etc., the building owners contend. 


New PROFIT 
Big PROFIT 


... Right Now! 


| Se ee 


eS a S45, eae 


Ce he eee 


Whether or not you are in the electric range business now, 


you should investigate this marvelous new sales leader . . . 


already establishing a record for dealer profit. Its sensa- 


tional speed and economy now make every household in 


your community a definite prospect for an electric range. 
Besides the VITA-MISERS the Electromaster Model 100 


has a score of other features that mean fast-repeating sales 


and steady, substantial profit! 
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SPECIALTY SELLING IDEAS 


4-Day Trip in Display Trailer Nets Arizona 


Dealer 24 Kerosene Electrolux Sales 


TUSCON, Ariz.—On his first trip 


with his new Servel Electrolux 
trailer, Carl E. Molling, owner of 
Molling Appliance Co., hung up a 


record of 24 refrigerator sales in 
four days. 

On a second trip a month later, 
Mr. Molling sold 16 more kerosene 
refrigerators along this same route. 

But let Mr. Molling tell the story 
in his own words: 

“I took this trailer on my first 
trip to Ajo, Ariz., a little mining 
town. On my way I passed a little 
settlement which is called _ Sells 
Indian Agency. While I was buying 
gasoline there, I sold a refrigerator 
to a Presbyterian minister and an- 
other to the head of the Catholic 
mission. 

“I spent the first day in Ajo taking 
the trailer to some of the miners’ 
homes. By 8:30 p.m. I had sold 10 
refrigerators right out of the trailer. 
That night I parked the trailer at 
the local plaza and broadcast Servel’s 
‘March of Time’ program with hun- 
dreds of people listening to it. Dur- 
ing the program I signed up a man 
in the trailer, making a total of 
11 sales that day. 

“The following morning I started 


AUTOMATIC HEATING 
ain(COnDITIONING 


S/N Pioneer 
OIL BURNERS 


with 
Slow-Flow Oil Conserver 


S/N Burners are built with such refine- 
ments as cut-off valve in nozzle instead of 
in oil line—a safety that cuts off with 
ALL troubles instead of with only a few 
—a pump with dual seal and inbuilt pres- 
sure regulator—slow-speed motor, and 
S/N gyroform flame. Burners made in 8 
sizes from 1 to 20 gal. per hour fuel 
eapacity using No. 3 and No. 4 oil. 


* 

S/N Dealers 
Prosper because 
1 There’s an S/N k } 
product for every 
month in the year. 
“S/N” means 
highest quality — 
at competitive 
prices. 

The industry rec 
ognizes S/N as 
pioneers and au- 
thorities in the 
field, 

A complete _ line 
of easy-to-sell ac- 
cessories “opens 
up leads” for 
major equipment. 


SS 


treo 


Room Coc lers 
and Central 
Cooling 


Oil Burners 
(8 sizes) 


os 


— 


Air Condi- 
tioners (Oil, 
Gas, Stoker) 


Boilers, Cast 
Iron, Steel 
(Oil, Gas, 

Stoker) 


Your territory may 
be open for this 
particular line. 
Write today for 
literature and inter- 
esting dealer propo- 


Water Heaters 
(Oil, Gas, 
Stoker) 


Stokers (for soft 
or hard coal) 
(9 sizes) 


eet de ee 
SCOTT-NEWCOMB, INC. 


1932 Pine St. . St. Lou's, Mo. 


out at 10 o’clock, and sold nine more 
refrigerators by 11:30 that night. 

“I left Ajo the next morning. I 
stopped to buy gas in Gibson, which 
is close to Ajo, and there sold an- 
other refrigerator. On my way back 
to Tucson, I stopped at another filling 
station and sold the man who owns 
the store and station an H-1103. 

“Never had I sold that many re- 
frigerators in that short a time, and 
if it hadn’t been for the trailer I 
never would have. I was able to get 
my customers inside the trailer, and 
while my assistant played some nice 
music I closed the deals. Of course 
it was hard work, but it paid well.” 

One market owner to whom Mr. 
Molling sold a refrigerator on his 
second trip has since wired the Mol- 
ling Co. to send two refrigerators 
which he had sold to a pair of his 
regular customers. 

“We sent the two refrigerators 
to him,” says Mr. Molling, ‘and 
gave him a $25 check as a bonus, 
which ‘tickled him to death.’ ”’ 

A considerable amount. of free 
publicity and good will was received 
by Mr. Molling and his trailer at 
the second annual Frontier Fiesta 
at Nogales, Ariz., when he invited 
Arizona’s Governor R. C. Stanford 
to broadcast an address over the 
trailer’s loud-speaker system. 


Dallas Dealer Finds 
Profit in Employing 
Superior Salesmen 


DALLAS—D. E. Works, owner and 
operator of the United Music Stores, 
Inc., is convinced that it pays to 
employ superior salesmen. 

Shortly after taking over the man- 
agement of the firm, Mr. Works 
added eight men to his electric re- 
frigerator sales staff, several of 
whom had held executive positions, 
all of whom knew refrigerators 
thoroughly and were well established 
in the territory. 

The result has been a sales in- 
crease of 150% over last year. 


Window Display Capitalizes on Current Interest 


Most important activity in a vast majority of the nation’s homes currently is that of getting the children 


started back to school. 


This window display (photographed 


in a Mansfield, Ohio, 


utility show window) 


capitalizes on this interest in an attempt to get parents to come into the store. 


Shipping Tags on Display 
Show Recent Purchasers 


SALEM, Ore.—Shipping tags and 
colored cardboard pennants have 
been combined by Allen’s hardware 
store to form a wall display designed 
to lower the sales resistance of any 
appliance prospect. 


Shipping tags bearing the name 
and address of recent appliance pur- 
chasers are placed in vertical col- 
umns on the wall of the store’s ap- 
pliance section. Fastened to these 
tags are blue, red, green, or yellow 
pennants indicating whether’ the 
appliance purchased was a refrig- 
erator, range, washer, or ironer. 


The store’s appliance salesmen at- 
tempt to find out the address of 
every prospect as quickly as possible, 
so that they may point to shipping 
tags which indicate satisfied cus- 
tomers in the prospect’s own neigh- 
borhood. 


Using Farm Language Wins Rural Sales, 


Persistence Sells in City, Says Nellor 


OMAHA—Because the rural sales- 
man talks his prospects’ language, 
knows that he can’t hurry them, and 
is persistent, his chances for suc- 
ceeding in selling in the city far 
outrank those of the city salesman 
who gets moved to a rural territory, 
believes E. J. Nellor, salesmanager 
of the Norge division, A. Y. Mc- 
Donald Co., this city. 

Mr. Nellor’s experience in selling 
electric refrigerators dates back to 
when the earliest models were being 
introduced. 

“I have found that as a rule the 
city salesman is apt to slow down 
when business is good. He becomes 
too easily satisfied. When you place 
him in rural territory he seldom 
makes good. 

“The chief reason for this, I be- 
lieve, is that the country people 
speak a language of their own. The 
salesman reared in a provincial sec- 
tion thinks and acts like his pros- 
pects. He feels at home with them. 
But he knows that they cannot be 
hurried into buying. 

“The city salesman, on the other 
hand, doesn’t understand this—and 
that’s why he doesn’t make good. 

“I have often noted,’ Mr. Nellor 
continued, “that a salesman from a 
small town or rural section does 
make good in the city. Why? Because 


in the country he has worked on 
the principle that once a _ prospect 
has been contacted he is open to 
solicitation until the sale is closed. 
He doesn’t alter this idea when he 
works in the city. 

“But the city trained salesman has 
been taught that he must close the 
deal within five calls. He thinks he 
is licked if the sale doesn’t work out 
that way.” 

One point on rural versus city 
selling methods which Mr. Nellor 
believes important is that different 
buying reasons appeal to the two 
groups. 

The city prospect, he believes, 
ranks convenience first, then comfort 
and saving, whereas the rural cus- 
tomer is primarily interested in sav- 
ing, and considers comfort and con- 
venience after saving. 

Another factor which he has noted 
is that in the city sales increase 
faster during the first six months of 
the year, while in the country the 
opposite is true. 

“The city people buy liberally for 
the first half of the year. Then they 
take stock and decide that too much 
of the year’s budget has already 
been spent, so they stop buying. The 
country mind seems to work counter: 
wise,” he commented. 


——— 


Little Theater Dramatizations of Appliance 
Sales Talks Raise Seattle Hardware Volume 


SEATTLE, Wash. — Dramatizing 
sales arguments in a “‘little theater” 
equipped to display merchandise as 
well as to show motion pictures and 
reproduce sound presentations is the 
method used by the Seattle Hard- 
ware Co., Leonard distributor here, 
to drive home a clear sales story to 
its dealers and customers. 


The theater contains a raised plat- 
form extending around the walls, and 
a stage in front, both for display 
purposes. Spectators’ attention may 
be directed to single displays by the 
use of drapes over the stage or walls. 


Stage of the theater contains a 


revolving center platform upon which 
three Leonard models are exhibitet 
at once, and models are shown 4 
the platform revolves. 

Across the front of the room 
screen is unrolled to show movies 
of the Leonard refrigerators 4 
their sales features. A radio standing 
nearby reproduces sound effects to 
make a talking picture. 

The “little theater,” according “ 
S. A. Crysler, manager of Seattl 
Hardware Co.’s appliance divisie 
has helped to sell many refrigerato™ 
since it was first installed a f' 


months ago. 
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TAG 
FOR REPLACEMENT 


For Domestic 
Beverage Coolers, TA 
load protection, fit 
rofitably. Once adjusted, they pe 
heir temperature setting. Once set, ne 
is locked against creeping. Send for the tains 
Snapon Control Catalog No. 1136-25. It con tha 
test equipment for refrigerator service 
should know about. 


ASK YOUR JOBBER ABOUT TAG 
CONTROLS AND TEST EQUIP 


Cc. J. TAGLIABUE 
MFG. CO. 
Park & Nostrand Aves. 
Brooklyn, N. Y. 
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AIR CONDITIONING AND REFRIGERATION NEWS, SEPTEMBER 29, 1937 


Bob Richards Spins a Tall One as Westinghouse Men Gather Around 


(1) 


“Oh, you’ve never heard about the Westinghouse salesman who sold one of our camplete kitchens to the wife of a G-E dealer?” asks Bob Richards, 
counselor. (2) “Well, it was this way: Our salesman knew this lady’s niece, and...” (3) “So the salesman said: ‘Now, madame, this will be a 
and then...” (5) “Honestly, Mr. Allen, every word of it is true!” 


Westinghouse public relations 


great way to surprise your husband.’” (4) “... 


_—_ 


Harveycutter Heads 
Leonard District 


DETROIT—Appointment of W. G. 
Harveycutter as district manager for 
the southern territory of Leonard 
division of Nash-Kelvinator Corp. has 
peen announced by R. I. Petrie, sales 
manager of the Leonard division. 

In his new position, Mr. Harvey- 
cutter will contact Leonard refrig- 
erator distributors in Alabama, 
Georgia, Florida, Louisiana, Tennes- 
see, and North Carolina. 

Mr. Harveycutter entered the re- 
frigeration business in 1923 as a 
retail salesman. He joined the Leon- 
ard organization in 1930 as special 
field representative after having 
spent two years as general manager 
of a Roanoke, Va., distributorship. 

For the past three years, Mr. 
Harveycutter has been Leonard s 
U. S. government representative at 
Washington, D. C. 


Mrs. Stella Floyd 
Promotes Hotpoint 
Laundry Equipment 


CHICAGO—Mrs. Stella Floyd, for- 
merly home economist representative 
in the Salt Lake district for Edison 
General Electric Appliance Co. of 
Chicago, has been placed in charge 
of experimental and promotional 
work on Hotpoint home laundry 
equipment, according to an announce- 
ment by Mrs. Mary Schwin, man- 
ager of the Hotpoint home economics 
department. 

Mrs, Floyd’s headquarters will be 
in Chicago. 


Schneiderhahn Moves 
To Larger Building 


DAVENPORT, Iowa—The A. A. 
Schneiderhahn Co. Leonard distribu- 
tor in Iowa and western Illinois, 
recently moved to a new modern 
building at 218 Brady St. 

Largest appliance store in the city, 
the entire first story of the building 
is used for display. Remainder of the 
building is used for warehousing and 
distributing, and includes a com- 
pletely equipped service department. 


Akron Dealer Takes on 
Westinghouse Line 


AKRON, Ohio—The E. W. Heintz 
Co, 182 S. Howard St., has been 
named dealer in Westinghouse ap- 
Pliances. The firm is also dealer in 
Kelvinator and Electrolux refrigera- 
tors. Officers of the firm are E. W. 
Heintz, president, and E. R. Moats, 
Secretary. 


Spare-Time Salesman Makes 
13 Sales in 2 Months 


ERIE, |il.Surpassing the sales of 
Some full-time dealers operating in 
larger territories, Roy K. Thorps, 
freight train brakeman who sells 
Kelvinator refrigerators in his spare 
lime, sold nine refrigerators in May 
and four in June, in this town of 
900 people. 


Deneault to Manage New 
North Adams, Miss. Shop 


NORTH ADAMS, Mass.—Emile E. 
. a for the past 14 years head 
tric rs sales Staff of Streeter Elec- 
wT. tore, has been named manager 

€ Lacroix Electrical Shop, re- 


ra opened here under ownership 
Alfred Lacroix of Holyoke. i 


Crosley Introduces 
4 Washer Models 


CINCINNATI — Crosley Radio 
Corp. has just introduced four Sav- 
amaid washer models ranging in 
size from 12 to 25-gallon tubs, to 
be operated from power chargers. 

Known as the “K” series, these 
washers are similar to the Crosley 
standard Savamaid line, expect for 
power equipment. List prices range 
from $47.50 to $87.50. 

The ‘“‘K” series is operated through 
a countershaft assembly, which is 
installed in place of the electric 
motor, according to W. T. White, 
manager of the Crosley washer- 
ironer division. 

One end of the assembly connects 
to the washer transmission, through 
the standard flexible coupling. On 
the end of the shaft is a V-pulley 
wheel. A V-belt is used to transmit 
power from the charger engine to 
the washer. 


Westinghouse Names 
McKibbin Apparatus 


Advertising Head 


MANSFIELD—J. M. McKibbin, 
Jr., associated with Westinghouse 
Electric & Mfg. Co. since 1922, has 
been appointed apparatus advertis- 
ing and sales promotion manager 
of the company, according to S. D. 
Mahan, general advertising manager. 

Mr. McKibbin was first employed 
in the sales promotion division of 
the Pittsburgh Westinghouse office. 
In 1924 he became advertising man- 
ager in the Cleveland office, and 
three years later held a similar posi- 
tion in the Detroit office. 

When Westinghouse formed a 
central sales district with headquar- 
ters in Pittsburgh, he was placed in 
charge of advertising activities in 
Ohio, Pennsylvania, Michigan, Ken- 
tucky, and West Virginia. 

Later Mr. McKibbin moved _ his 
office to East Pittsburgh, where he 
had charge of sales promotion oper- 
ation involving all industries served 
by Westinghouse equipment. He was 
appointed apparatus sales promotion 
manager in 1936, to coordinate all 
such activities except those involving 
Westinghouse merchandising equip- 
ment, at headquarters and in district 
sales offices. 

In his new position, Mr. McKibbin 
will maintain his offices in East 
Pittsburgh. 


Retail Instalment 
Sales Pace Slows 


NEW YORK CITY—Retail instal- 
ment sales slowed their pace during 
the first half of this year, increasing 
but 9.4% compared with a gain in 
all retail outlets of 9.2% and a rise 
in instalment turnover last year of 
between 35 and 40%, according to 
A. W. Zelomek, economist of the 
International Statistical Bureau. 

During the same period, regular 
credit sales rose 13.3%, the bureau’s 
estimate reveals. 

After the large gain 
instalment sales last year, the lower 
trend during the first six months of 
1937 is regarded by business observ- 
ers as an unfavorable factor in the 
present trade equation. 

Analysis of the comparative rates 


of instalment buying, however, must 


| 
| 
| 
| 
| 
| 


in retail 


take into consideration two factors, | 


the bureau states. These are: 
1. Last year, payment of the 


soldiers’ bonus operated to quicken 
the speed of credit buying. 


2. Strikes in industrial areas this 


spring served to bring enforced 


economy to those temporarily thrown 
out of work. 

The sales trend in industrial areas, 
the survey says, shows clearly that 
workers preferred to protect their 
credit standing by keeping up their 
instalment payments. 

“Consequently, there was a slower 
gain both in new instalment sales 
and in cash sales,” Mr. Zelomek says. 


“This tendency to keep up instalment 
payments, even at the expense of 
cash sales, indicates a danger in 
expanding instalment volume that is 
frequently overlooked. 


“This danger lies in the decline in 
cash sales that will follow a business 
recession as a result of the necessity 
for keeping up instalment payments. 
This consideration is probably just 


as important as that of the actual 


losses that may be incurred on 


instalment volume. 


“Such a tendency will be reflected 
in a sharper decline in retail cash 
sales during a period of declining 
business activity than would other- 
wise be the case.” 

However, the volume is not yet 
“dangerously large,” it is argued. 


heat ie. 3a RS 


BUILT WITH DRY-ZER 


Ree es 


@ You dealers are given an additional selling point when 
your manufacturer puts Dry-Zero Insulation into your 


refrigerator’s walls. 


Your manufacturer knows that insulation is an extremely 
important part of the refrigerator. It is easy to understand 
that he investigated insulations carefully before making a 
choice. He could have used a cheap, temporary material. 
However, his saving of a few pennies would have meant a 
loss in dollars to your customer—PLUS a loss in customer 


good-will to you. 


He chose Dry-Zero Insulation because of its inherent 
qualities. It is the only insulation with a heat-stop rating 
of .24. Furthermore, it is the only insulation that actually 
repels water. This means that Dry-Zero is the only insu- 
lation that retains its heat-stopping ability for life. 


Remember, these qualities sum up as a definite advantage 
to both you and your prospect—PERMANENT OPERATING 
ECONOMY. Tests prove that over the life of the refrigerator, 
savings in electric current range from 20¢ to $2.00 


per month, every month. 


Use these facts to help you sell refrigerators. Get a free 
supply of Dry-Zero folders for your prospects. Write to 
Dry-Zero Corporation, Merchandise Mart, Chicago. 


DRY: ZERO 


REG. U.S. PAT. OFF. 


INSULATION 


The Most Efficient 


Commercial Insulant Known 
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AIR CONDITIONING AND REFRIGERATION NEWS, SEPTEMBER 29, 1937 


SELLING AIR CONDITIONING 


Paring Profits 


Figure in Service Costs before 


to Get Sales, 


Rochester Dealer Advises 


ROCHESTER, N. Y.— 


“The company that doesn’t make an 


adequate profit can’t give proper service.” 

That statement, a quotation from General Electric’s Board 
Chairman Owen D. Young, should hang over the desk of every 
air-conditioning dealer in the country, believes Ted Betlem of the 
Betlem Heating Corp., Carrier air-conditioning distributor here. 


There is another motto that 


should stare the air-conditioning 


“Two very valuable items of 
experience were carried over into air 
conditioning from our activity in the 
heating and ventilating field,” de- 
clared Ted Betlem. 

“Most important thing that we 
got from that experience was a 
knowledge of how to handle air. We 
don’t have to seek special engineer- 
ing information from the engineer- 
ing departments of fan manufac- 
turers when we have a particular 
ventilating problem, because we 
know what should be done, and the 
type and size of equipment that will 
do the job. 


DO MOST OF OWN WORK 


“The other thing we learned is 
that things work out best when you 
can do most nearly to 100% of the 
job yourself. The less work you have 
to sublet, the better off you’re going 
to be. 

“We've found that it has been 
advantageous to train and educate 
our own mechanics to do many of 
the special types of installation jobs 


dealer in the face, says Mr. Bet- © 
lem, and that is: 
“Will the job I sold today still | 


show a profit a year from now? 
“Too many air-conditioning dealers | 
-are figuring their margin of profit 
so closely that they have no leeway 
to afford the proper kind of service 
that is necessary to build a business,” 
declares Ted Betlem. “There are all 
kinds of service calls on which the | 
air-conditioning contractor can’t 
make a charge, and he does a lot of 
work for which he never gets paid. 
He has to make a big enough profit 
to take care of these costs, as well 


as his regular items of expense.” 


42% MARKUP USUAL 

In figuring its mark-up on an 
air-conditioning contract the Betlem | 
Heating Corp. generally divides the | 
total cost by a factor of .7, or a | 
mark-up of 42% on the cost of 
doing the installation. There are | 
circumstances and cases, of course, | 
in which the mark-up will vary from | 
this figure. 

However, Mr. Betlem believes there 
are only two situations in which an 
air-conditioning dealer should cut 
his profit in order to get business. 
Those are (1) where the installa- 
tion is the first to be made in a 
town; (2) where the installation is 
the first to be made in some partic- 
ular type of commercial establish- 
ments. 

“It’s important to break the ice 
in some particular town or some 
particular market, even to the point 
of cutting down the margin of profit, 
but the dealer can’t continue to shave | 
his margin and hope to stay in busi- | 
ness,” Mr. Ted Betlem warns. 


REGARDING HENRIETTE 

Betlem Heating Corp. is pretty 
well known throughout the industry 
because of the publicity gained from 
the fact that one of the firm mem- 
bers who has done much of its air- 
conditioning engineering work is a 
girl—Henriette Betlem. 

Miss Betlem and her four brothers 
are really the entire “works” so far 
as the company goes, for while a 
sizeable force of installation and 
service men are employed, it is the 
Betlems themselves that account for 
practically all of the sales and engi- 
neering activity. 


GERARD BROKE TRAIL 

Gerard Betlem was the member 
of the family that broke the trail 
that lead the family into the air-con- 
ditioning business. When he came out 
of the army he entered Mechanics 
Institute, and became acquainted | 
with a school teacher by the name | 
of Armbruster, who was designing a | 
humidifying device. | 


Refrigeration Tubes 


THE AMERICAN BRASS CO. 


«FRENCH SMALL TUBE BRANCH | 
' General Offices: Waterbury, Conn. 


The Betlems Offer Some Fresh Views on 
Air-Conditioning Merchandising 


This is the third of a series of interviews with air-conditioning 
dealers, dealing with the problems of management in such a business, 
told in terms of how successful dealers treat the problems that are 
typical to all who sell and install air conditioning. 


This particular interview is perhaps in a way not typical because 
the dealership involved, the Betlem Heating Corp. of Rochester, is 
primarily a “family affair” in terms of executive, sales, and engineering 


personnel. 


However, we believe that other dealers will find it interesting 


and of value, because the Betlems’ considerable experience in the 
air-conditioning field has put them up against many typical problems. 


For example, the questions of whether or not there are situations 
that justify a lower-than-usual markup, whether or not the same 
charge for service reserve should be tacked on every job, and the 


matter of how the commercial prospect should be approached. 


On 


such points as these the Betlems have views that are fresh and 


enlightening. 


Gerard Betlem collaborated with 
him in perfecting the humidifier, and 
a partnership was formed under the 
name of Armbruster & Betlem, the 
firm engaging in the heating con- 
tracting business. They developed a 
gas furnace, and at one time did all 
the installation work on warm air 
heating equipment for the Rochester 
Gas & Electric Co. Later the partner- 
ship handled the Torrid-Zone line 
of equipment. 


In 1928 the partnership was dis- 
solved and Gerard Betlem in 1929 
formed his own company for the 
assembly and installation of heating 
equipment, and took his brothers into 
business with him. In addition to 
doing considerable furnace work, the 
Betlem company had a hand in some 
of the big .ventilating jobs’ in 
Rochester, so that when the big air- 
conditioning manufacturers started 
to look around for dealerships, the 
Betlem company was known and 
respected by the manufacturers, and 
consequently it was appointed a 
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that are ordinarily sublet to con- 
tractors specializing in such work.” 

Of course, the fact that the Bet- 
lems were in the heating contracting 
business and have maintained their 
own sheet metal shop for many years 
has been a tremendous help in mak- 
ing it possible for them to do the 
whole job on any air-conditioning 
installation. 


GOOD EMPLOYE RELATIONS 


Another factor that works to Bet- 
lems’ advantage is the fact that 
there is a lot of mutual respect 
between them and the mechanics who 
constitute their installation and serv- 
ice force. They’ve never lost a man 
they’ve ever hired in this division 
of the business. 

“Most of these men were trained 
in the sheet metal trade,’ said Ted 
Betlem, ‘‘but we have a couple who 
came to us from trade schools, and 
they have worked out very success- 
fully.” 

The Betlems are now sending one 
of their young mechanics to an 


Air Conditioning Is a Family Affair to 


These are the members of the 
Betlem family who direct the activi- 
ties of the Betlem Heating Corp., 
which has done an outstanding job 
in selling and installing air condition- 
ing in Rochester, N. Y. 

From left to right around the table 
are John, in charge of furnace sales; 
Jan (standing), in charge of air- 
conditioning sales; Gerard C., head of 
the business and installation man- 
ager; Henriette, chief engineer and 


extended training course in field engi- 
neering at the Carrier factory. When 
he returns he will in all probability 
start to do some of the firm’s engi- 
neering work. 


MARKUP ON SUBLET JOBS 

On any work that is done by a sub- 
contractor the Betlem Corp. adds 
at least 5% to the actual cost of 
the sub-contracted job, to take care 
of any expenses it may incur for 
having the ultimate responsibility for 
the sub-contractor’s work. 

Also added to the general total in 
figuring the cost of a job is a “serv- 
ice charge” to handle the cost of 
making adjustments and repairs over 
the guaranty period. Ted Betlem 
points out that this charge is not 
made on any fixed percentage basis, 
because: 

“It would be unfair to make the 
same service charge for an installa- 
tion which might go into a hotel, 
where the engineering staff would 
practically preclude the necessity of 
your making any repairs, as the 
charge you made for a clothing store 
installation, where the _ proprietor 
certainly couldn’t fix the system.” 


DEPARTMENTS SPLIT 

The Betlems, like some _ other 
heating contractors that have been 
successful in air conditioning, found 
it advantageous to split their oper- 
ations into two departments—one 
for heating, and one for air condi- 
tioning. 

The heating department has quite 
a staff—10 salesmen and an outside 
engineer, but Jan and Henriette 
Betlem are “the” sales and engineer- 
ing staff on air conditioning. They 
have had sales engineers working 


CURTIS REFRIGERATING MACHINE CO. 


Division of Curtis Manufacturing Co. 
1912 KIENLEN AVE. 


ST. LOUIS, MO. 
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ant. water. 
We always have a_ well-rounded a 
organization within the family even pany | 
though one of the members may be the bi 
absent,” says Henriette Betlem. “Ger- has de 
ard can take over selling or John the I 
can assume installation supervision. Roches 
Jan has full knowledge of both instal- optical 
lation and engineering, and I can 
take over the office work if necessary.” s¢ 
with them on air conditioning, but — 
gradually found that the two of them cess as 
—for the present at  least—can ditionir 
handle the job very nicely. ie ip 
UTILITY COOPERATION =" 
One of the reasons why more sales- success. 
men aren’t needed is the fine job But 
cf cooperation that is being done with M 
by the Rochester Gas & Electric ideas. ° 
Corp., local utility company. The success 
utility has a couple of men who mental 
devote most of their time to seeking she knc 
out prospects, and checking up on class s 
persons who have evidenced an inter- about ai 
est in air conditioning. They turn how to 
the names and information over to terms o 
the local dealers. Her si 
The utility also checks up on jobs J yor, ® 
to determine whether or not they ; - ; 
conform to a code of minimum re- manned 
quirements as_ respects cooling, courteon 
heating, amount of air moved, etc. ? sone 
(the cooling requirement is that the apeergaen 
system must be able to produce « Pa , 
15° F. temperature differential and pn 
a 50% relative humidity). If dealers onde 
don’t meet these minimum require: ask that 
ments, they don’t get the utility’ her an 
cooperation. she he 
MORE ABOUT HENRIETTE a 
To Henriette Betlem must go 4 of the pr 
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CATALOGUES ON REQUEST 


McCORD RADIATOR & MFG. ©° 


DETROIT, MICHIGAN 
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Betlems Adapt Specialty Selling Tactic 
Of ‘Using the User’ 


(Concluded from Page 6, Column 5) 

A diminutive, blue-eyed blond, the 
25-year old Miss Betlem is a prime 
example of what can be accom- 
plished through self-education and 
rigorous application. 

She started to do office work for 
her brothers when they got into 
pusiness for themselves, but to a 
gir! who had wanted to be a dress 
designer, office work was a bore. 
A visit to a convention of the Ameri- 
can Society of Heating & Ventilating 
Engineers bred in her a desire to 
become an engineer. 

Evening school at Mechanics Insti- 
tute in Rochester, a turn at the 
drafting board for the company, and 
an engineering training course at the 
Carrier Corp. factory provided the 
pasis of an education in air-condi- 
tioning engineering, and Miss Betlem 
took to it like a duck takes to 
water. Now she figures for the com- 
pany on most of its jobs. Some of 
the big installations on which she 
has done the engineering work are 
the Monroe Theater, the Hotel 
Rochester, and the Bausch & Lomb 
optical plant. 


SOUND FUNDAMENTALS 


One might suspect that there was 
something ‘freakish’? about her suc- 
cess aS a sales engineer for air-con- 
ditioning equipment—that because 
she is a woman—and a young and 
attractive woman—there might be 
some unusual factor in her sales 
success. 

But a few minutes’ conversation 
with Miss Betlem dismisses any such 
ideas. You quickly realize that her 
success in selling is based on funda- 
mental knowledge of the business— 
she knows everything that a first- 
class sales engineer should know 
about air conditioning, and she knows 
how to translate her knowledge in 
terms of the prospect’s needs. 

Her sex, she has found, is probably 
more of a hindrance than a help. 
While men she calls upon may be 
inclined to treat her somewhat more 
courteously perhaps than they would 
a male caller, the question that 
immediately comes to their mind 
—and sometimes they put it into 
words—is “what does a girl know 

about air conditioning.” 

Miss Betlem likes to have them 
ask that question, because it gives 
her an opening to demonstrate that 
she does know something about air 
conditioning, and from there it is 
an easy step to get into a discussion 
of the prospect’s own peculiar prob- 
lem. 


BOOK-LEARNING 

“The trouble with many air-condi- 
tioning sales engineers today,” says 
Miss Betlem, “is that they try to 
do everything by the book. They 
know the ‘Guide’ by heart and 
they've taken intensive training 
courses at the factory, so that when 
they start to make a survey of the 
Prospect’s requirements they keep 
right to the formulas they learned 
—not from experience, but out of 
& book. 

“They haven’t the experience—or 
even if they do they apparently don’t 
learn from it—to know that the 
Prospect often has requirements that 
can’t be met by consulting some 
figures in a book, that there are 
Ways of making an installation which 
may Seem unorthodox in theory, but 
Which may be well proved in practice. 


STEP BY STEP 


“For example: I called upon the 
head of a lithographing firm recently, 
and when he heard that I represented 
an air-conditioning firm, he just 
about hit the ceiling. 

_ ‘So you're another one of those 
air-conditioning people that are going 
to sell me a system I couldn’t ever 
= Well, you’re wasting your 


caeewever, I got his permission to 
det Over his plant with the idea of 
os just what his require- 
him 8 . ere. Then I went back to 
__ “na suggested that he might 


to Air Conditioning 


install a unit heating system that 
might easily be converted into a 
year-around conditioning system at 
some future date. 

“‘Now why didn’t some of those 
other salesmen tell me that,’ he 
exclaimed. ‘All they did was to come 
in and tell me that I had to have 
this and had to have that, and then 
gave me a cost figure that was out 
of my reach.’ 

“Upshot of this interview was that 
we eventually sold him a complete 
air-conditioning system for his 
plant.” 


DON’T BE TOO GOOD 


There are many other angles to 
selling and installing air-conditioning 
equipment that can’t be learned from 
an engineering manual, Miss Betlem 
points out. There is the ‘psycho- 
logical” factor: for an example, 
Miss Betlem tells of the store where 
the Betlems had thought they had 
made a particularly good installa- 
tion, concealing all the outlets and 
creating proper conditions without 
any drafts. 

But the Betlems soon discovered 
that they’d done too good a job! 
The proprietor of the establishment 
complained that he couldn’t “feel the 
air conditioning.” So the “perfect 
job’ was changed in order that the 
skeptical user and his customers 
would be made conscious of air 
motion. 


QUALITY, NOT PRICE 

When they run into a competi- 
tive bid on a job that undercuts 
theirs, the Betlems quietly ask for 
an opportunity of going over the 
plans with the prospect, and put 
a lot of emphasis on the value of 
their own experience and the Carrier 
name. The point the Betlems try to 
make is that these factors make the 
job more costly, but are worth it 
in terms of long-lived and trouble- 
free service. 

Whenever possible, a Betlem sales- 
person will take a prospect to see 
some of the installations which the 
firm has made, and to talk to the 
users of those installations. Also, a 
photograph is taken of every instal- 
lation in order to give prospects an 
idea of the neat way in which the 
installation work is done. 


ADVERTISING 

From the promotional standpoint, 
the Betlems have concentrated on 
newspaper advertising. Last year the 
Betlem Heating Corp. spent about 
$1,000 in newspaper advertising. | 

The Betlems got that back and 
more in a direct dividend when the 
newspaper in which they had placed 
their advertising decided to air con- 
dition part of its building. There’s 
an angle about newspaper advertis- 
ing that the air-conditioning dealer 
shouldn’t overlook—the fact that 
most daily newspapers are prosper- 
ous, and good potential prospects for 
air-conditioning equipment in all 
their departments. 

The Betlems prepare their own 
copy for the newspaper advertise- 
ments. Favored type insertion is one 
in which the installations they have 
made are listed, with the query: 

“Will you be on the list next 
year?” 


‘PUBLICITY’ JOBS 


In addition to putting forth special 
efforts to get key jobs, such as a 
“first” in any type of commercial 
establishment, the Betlems also have 
a penchant for getting jobs that 
bring a maximum of publicity. Good 
example of this is the room condi- 
tioner they installed for a well-known 
Rochester lady who had been taking 
regular trips to a mountain resort 
for 18 years to gain relief from hay 
fever. 


Whiie none of the local air-condi- 
tioning dealers have made much of | 
a dent in the residential market be- | 
cause of Rochester’s rather cool 
climate, the Betlems got the contract 
for such “key” installations as the 
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THE AMERICAN BRASS C 


REFRIGERATION TUBES 


"FRENCH SMALL TUBE Branch 
General Offices: Waterbury, Conn. _ 


| day was over he had plans for an 


residences of the president of Taylor 
Instrument Co. and the head of a 
local shoe firm. 


‘AIR-CONDITIONED BLOCK’ 


And as regards the commercial 
market, the Betlems like to point 
with pride to the part they have 
contributed to Rochester’s “air-con- 
ditioned’”’ block. On one block on 
East avenue are the air-conditioned 
utility building, an air-conditioned 
dress shop, drug store, general 
offices, fur salon, two restaurants, 
two shoe stores, and one jewelry 
store. All the jobs except the drug 
store and fur store are Betlem’s. 


Cooling equipment totaling 300 
rated horsepower has been installed 
by the Betlem Heating Corp. in 
Rochester this year. And the dollar 
volume of business will more than 
double that of the previous fiscal 
year, which had doubled the volume 
done in the preceding fiscal year. 


REAPING THEIR REWARD 


The Betlems have worked hard at 
their share of the job of pioneering 
a new industry, but they’re be- 
ginning to enjoy the fruits of their 
labor now. Henriette Betlem is a 
boating enthusiast, and for some 
time had admired a 34-foot cruiser 
owned by a local merchant, but 
despaired of being able to purchase 
it. 

One day Miss Betlem got to con- 
versing with him and_ discovered 
that he was thinking about installing 
an air-conditioning system, and that 
he was willing to part with his boat. 


“I made a preliminary layout for 
him on the spot, so that before the 


air-conditioning system and I had a 


Miami Air-Conditioning 
Dealers Cooperate in 
Utility’s Display 


MIAMI, Fla.—Local air-condition- 
ing dealers are cooperating with 
Florida Power & Light Co. in a 
display of air-conditioning equipment 
on the utility’s sales floor. The utility 
itself does not merchandise air-condi- 
tioning apparatus. 

One outstanding part of the exhibit 
is a 14 x 16-ft. room built on the 
floor and equipped as a modern living 
room. This room is cooled by a 
Delco-Frigidaire air-conditioning unit 
installed by Meltzer Motor Co. 

Each day an amount of water 
equal to that which the air-condition- 
ing unit has extracted from the 
atmosphere of this room during the 
preceding 24 hours is placed in a 
labeled container outside the door. 
The water is caught in a pan placed 
under the air conditioner. 


The exhibit has proven so popular 
that the utility has decided to leave 
it in place indefinitely. 


13 Cleveland Dealers - 


Push Winter Systems 


CLEVELAND — A newspaper 
advertising campaign to promote 
winter air conditioning is being con- 
ducted by 13 Cleveland firms through 
The Electrical League. 


Advertisements point out the desir- 
ability of winter air conditioning in 
removing dust and dirt from the air, 
circulating air through the house, 
controlling temperature and adding 
moisture to the air. Cost of’ convert- 
ing present warm-air heating sys- 
tems is paid by a corresponding sav- 
ing in fuel, it is claimed. 

Members of the league cooperat- 
ing in the campaign are: 

A. Home Heating Co., J. Bauman 
& Co., Cutter Sheet Metal Mfg. Co., 
William E. Donnelly Furnace & Air 
Conditioning Co., East Ohio Sheet 
Metal & Furnace Works, Euclid 
Sheet Metal & Furnace Co., Harvard 
Co., Hutton Bros., Knight Heating 
Co., Lakewood Furnace Co., Poad 
Sheet Metal & Furnace Co., Schill 
Heater Co., and Wheatcroft Co. 


boat,” she relates the story. 


PERFECTION 


Refrigeration Parts 


Ask for ear covering com- 


Water Regulators, and Fittings 


*| REFRIGERATION PARTS CO. 
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mon sense. 


MERCHANT & 
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THE TWELFTH 


Good engineering is merely a matter of applied com- 


Go over any M&E Compressor Unit and you will 
find feature after feature designed the way they are 
because each contributes some practical advantage 
in operation, maintenance and long life... There is 
anM &E Unit for every refrigeration need—forty-five 
models from %4h.p. to 20 h.p.—water or air-cooled- 
electric motor or gas engine driven. Write for Catalog. 


Philadelphia, Pa., U.S.A. + 


MERCHANT & EVANS 


(ows Values. 


IN REFRIGERATION 


SUCCESSFUL 


M&E COMPRESSORS 
are THOROUGHLY ENGINEERED 


M & E COMPRESSOR UNIT C-725 
W.M.C. 


EVANS COMPANY 


Plant at Lancaster, Pa. 


YEAR IN 


1 h.p. 2-cylinder compressor 
with water-cooled heads and 
continuous fin type counter- 
flow condenser. 
dependable unit for general 
commercial service. 
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Woman Editor 
Appeals in Sel 
Benefits of 


By Faye I. 

ORE than I hate spinach, I 

hate statistics. But I think a 
few well chosen figures will save a 
lot of time in showing you briefly 
and convincingly that people want 
automatic refrigerators. 

Go back just to the year 1926, 
when the automatic refrigerator 
industry first started to promote its 
product in a big way. At that time 
only 50% of American families used 
any sort of refrigerator. 

Yet today, over 10,000,000 families 
own automatic refrigerators—almost 
as many homes as own vacuum 
cleaners and washing machines. 


2,000,000 SOLD 

Last year, 2,000,000 families 
bought household electric refrigera- 
tors at an average price of $164. In 
other words, last year, American 
families spent almost a third of a 
billion dollars for electric refrigera- 
tors. 

If we add up all the money that 
has been spent for household elec- 
tric refrigerators from 1921 to 1936, 
we see that the public so much wants 
electric refrigerators that it has 
spent about two and a quarter billion 
dollars for them—a sum equal to 
the amount of money we spend in an 
average year for public elementary 
and high school education. 

Of course, the public wants a lot 
of things besides refrigerators, but 
every bit of sincere enthusiasm you 
place behind selling automatic re- 
frigerators is well placed. Because 
the public not only wants refrigera- 
tors, but needs refrigerators too. 


SIX MAJOR APPEALS 


As I look back over the history of 
the household automatic refrigeration 
business, I recall six major appeals 
that have been used in presenting 
automatic refrigeration to men and 
women. 


Since these six appeals have sold 
between 10 and 11 million refrigera- 
tors, I think they are appeals we 
should not easily forget. 

The first appeal used to sell elec- 
tric refrigerators was the appeal of 
“cleanliness’’—and this was an appeal 
justified both by the appearance and 
performance of the electric refrig- 
erators. Their white surfaces were 
so refreshing to eyes accustomed to 
the old-fashioned kitchen, and their 
clean-cut design made it so easy 
to keep the refrigerator itself spot- 
less, and the food within it fresh, 
that cleanliness in itself was an 
irresistable appeal to the careful 
housewife. 

And although our kitchens as a 


*A talk given before a meeting of 
Edison sm aga Electric Appliance Co., 
Chicago, Sept. 


Outlines Major 
ling Her Sex on 
Refrigeration 


Hamilton, Equipment Editor of McCall’s Magazine* 


whole today have caught up with 
the refrigerator, cleanliness is still 
today a potent, if not so dramatic 
an appeal as it was then. 

The second appeal used was “pride 
of ownership.” This was the day 
when refrigerator ads showed men 
and women in evening dress clustered 
in the kitchen around a new refrig- 
erator. The advertisements frequently 
read, “Come into the kitchen and 
see our new refrigerator.” Pride of 
ownership—pride in the possession of 
worthwhile household appliances—is 
still an appeal that will work won- 
ders in presenting the story of elec- 
tric refrigerators. 


‘CREATIVE URGE’ 


The third appeal in selling refrig- 
erators is something I call “the 
creative urge.” It expressed itself in 
frozen desserts, mousses, ices, sher- 
bets, ice cream. We are prone to 
forget that in every woman there 
is a creative urge. In the midst of 
housework that seems humdrum, 
women find expression by creating 
things. 

The fourth appeal, but by no 
means the least important, is the 
appeal of “health.” You will recall 
how we talked about 50° F., and 
how food spoils at any higher tem- 
peratures. We talked about bacteria 
and the germs and the microbes 
that were able to set to work and 
spoil food in high temperatures. 


In these days, the subject of 
health is increasingly important; and 
few modern inventions contribute so 
much to the good health of every 
member of the family — father, 
mother, and children—than a mod- 
ern, efficient household refrigerator. 

The good health of young babies 
today is due in large part to modern 
refrigeration in the home. Certainly 
clean milk has played its part, but 
the keeping of the baby’s milk at 
low temperature has been equally 
important. 


‘ECONOMY’ USEFUL 


The fifth appeal that has been use- 
ful in selling so many million refrig- 
erators is the appeal of “economy.” 
Few women are given enough money 
with which to run their homes. Even 
today, with all the economies that 
mass production has made in the 
price of electric refrigerators, they 
cost money that looms large in the 
housewives’ minds. Hence, the effi- 
ciency of the appeal of economy. 

We can tell women, as we have 
been telling them for a number of 
years, that with a modern refrigera- 
tor, they can do most of their shop- 
ping two or three times a week. 
They can ane advantage of week- 


end bargains. They can store left- 
overs. And today, even more than 
before, that gives a chance to talk 
about the wisdom of buying a large 
enough refrigerator to take care of 
each family’s food requirements. 


The sixth appeal that has been 
used so successfully in selling refrig- 
erators is that of “convenience.” Con- 
venience, however, isn’t just gadgets 
—sliding shelves, chilled rolling pins, 
food storage dishes, water cooler, 
and so forth, but all the benefits 
and conveniences that a modern re- 
frigerator brings into the average 
home. The convenience of always 
having food at the proper tempera- 
ture. The convenience of a large 
supply of ice cubes. The convenience 
of the new low setting, by which 
the housewife is able to go away for 
a time and come home to find the 
refrigerator set at a cool tempera- 
ture ready to receive perishable 
foods. 

These six appeals are not new. 
They have been used time and time 
again. But they are the appeals that 
have persuaded between 10 and 11 
million families to buy electric refrig- 
erators, and deserve use over and 
over again. 


MORE SALES IN 1937 


But this is all past history. Does 
the public still want household elec- 
tric refrigerators? That’s a _ fair 
question and one that should be 
answered. Last year, 2,000,000 refrig- 
erators were sold. That is, 2,000,000 
families wanted an electric refrig- 
erator—and got it. So far this year, 
I understand that sales are running 
about 20% higher than last year. 


I suppose in time we will have 
sold most of the families that do 
not have an electric refrigerator. 
There will always be millions of 
homes without electric service and 
there will always, I am afraid, be 
millions of homes that haven’t the 
money to afford an electric refrig- 
erator even on the liberal and con- 
venient short term payments that 
have been arranged. But this doesn’t 
spell the end of the household refrig- 
erator business by any means. 


‘THINGS WEAR OUT’ 


Things in America have a habit 
of wearing out. It would seem that 
almost every family in America that 
can afford one has an automobile 
and yet, we sell millions of new 
cars each year. These cars don’t go 
to families that have never owned 
an automobile. They go largely to 
families that have automobiles but 
who want new ones. So I think the 
replacement business in this house- 
hold electric refrigerator industry is 
our big hope for the future. 

Electric refrigerators that were 
made five and 10 years ago were 
splendid machines. But the industry 
has progressed and the electric re- 
frigerators we are selling today, and 
and will sell next year and the year 
following, will all contain many 
worthwhile improvements. 

Ours is the job not of showing 
people that they want electric re- 
| Seigeraters—Reonuse they have al- 


TOP PERFORMANCE FITTINGS - 


nt 
KK vs tig 
\N mane” They 
golde’ Fittings © yo gitio “a he 
Le) 1 . a 
gIREAMUINE exatiot ON ipration he tweind 
. \ectric sie wae " h reduce 
ons f rant of clue os \eted: 
solute co nect! k\ Pp 60 9 
They nd mor ate : * 
se- ro far 
: a) r ; 
“er ig grting ©°° ae str0n9 “o f rod 8 
rially je n etc. 
e ich - us . ty re ote gitind aps 
prass FOS wee pei upl , (both fore 
nds P e bo \wes: 9g a Work 
S, ra 
s, elo \ port \in frige 
- for int comp! ~~“ 
wee etoctre 0 TO aaeartes EO CO 
We aoe ye ad Price Lis ER ASS 
° z 
is cote! NS wuROo wicntGA™ 
e ont 


*xSTREAMLINE 


acc. 0.5. PAT. OFF 


COPPER PIPE“ SOLDER FITTINGS 


WILL BE WAITING TO SEE YOU AT BOOTH NO. 10—R. S.E. S. 


ready proved that. They have oc- 
cepted household electrical refrigera- 
tion. Our next job is to demonstrate 
to these people that they will be 
wise in trading in or scrapping their 
present refrigerators and buying one 
of the newer improved models which 
the factories are producing. 

The economy appeal of the larger 
refrigerator has an important place 
here. And today, as well as yester- 
day, the old appeals of cleanliness, 
of pride of ownership, of health, of 
economy, of convenience,’ and the 
appeal to the creative urge are still 
good. 


APPEAL TO HOUSEWIFE 


But even granted that the public 
wants and will buy refrigerators, I 
would like to make a suggestion as 
to the way in which modern refrig- 
eration is presented by the manufac- 
turers to Mrs. Housewife and her 
husband. 

They tell us that women buy 85% 
of all the goods sold in America. 
And yet, when I read much of the 
advertising on household electrical 
appliances and particularly refrigera- 
tors, I wonder whether some of the 
men copywriters have ever talked 
to a woman. 

So many 
crammed full 
mechanism of refrigerators. I know 
—and you know—that the average 
woman doen’t give a _ continental 
about whether her refrigerator has 
a rotary compressor or a six cylin- 
der engine inside it. She isn’t inter- 
ested in the mechanics of the re- 
frigerator—she is interested, vitally 
interested, in what the refrigerator 
will do for her. 

She’s interested in whether it will 
keep her baby’s milk from spoiling, 
and how it will look in her kitchen, 
in how many ice cubes it will give 
her, in its contribution to her family’s 
health. 

On McCall’s magazine we have | 
made elaborate tests to find out 
what sort of informat'on on house- 
hold appliances and 
interest our readers. 


WANT BENEFITS 

We find over and over again in 
our tests and surveys that women 
are not interested in the mechanics 
of the refrigerator, but in the benefits 
it will give them when installed in 
their homes. 

In order to give ourselves a fur- 
ther check on this, we sent out a 
questionnaire on refrigerators ad- 


refrigerator 
of copy about the 


dressed to husbands and wives. 

“Aside from price,” 
“what feature or features would 
influence your choice between two 
automatic refrigerators?” 

55% of the women said they would 
be influenced by better facilities for 
food storage, space for milk, vege- 


tables, fruits, sliding shelves and 
convenience boxes. Only 27% of the 
men were influenced by those things. 

10% of the women were influenced 
by efficiency in making frozen des- 
serts. Only 3% of the men mentioned 
that. 

20% of the women were influenced 
by ease of cleaning, as against 3% 
of the men. 

20% of the women said ‘good 
looks,’ only 3% of the men mentioned 
that. 

25% of the women, but only 14% 
of the men were influenced by a 
well-known brand. 

But 40% of the men mentioned 2 
economy of operation, 31% were : 
swayed by mechanical perfection, and 
if you add that those who mentioned 
safe refrigeration, good repair sevry- 
ice and insulation, it would bring 
the figures on mechanical perfection 
to 40%. 

8% of the men and 8% of the 
women mentioned quantity of ice 
cubes. 


SHE SEEKS RESULTS 
This is further evidence that men 
are interested in appliances as ma- 
chinery; but a woman is interested 
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in them only as they apply to her Willia 
ads are | life. She - not interested in the fm the Fri 
number of kilowatts her range uses, Smith « 
; i has mac 
but in the cakes it turns out; she photogre 
thinks of washing machines in terms shots of 
of her children’s clean clothes, and 
in similar terms of refrigerators. 
And so, in our articles on refrig- Canc 
erators we talk about the recipes, 
the uses, the health aspects, the 
economy, the foods that can be made. 
I think all of you will agree that 
this is the right approach, too, in BIRM. 
selling electric refrigerators. Tell the photogra 
woman what the new refrigerators key to tl 
will do for her, and soft pedal the Frick @o 
sales talk on the compressors, the ership hi 
evaporators, the motor, and so forth. Taking 
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William T. Smith (left), partner in 
the Frick commercial dealership of 


Smith & Berry, Birmingham, Ala., 
has made valuable use of his hobby, 


photography. His candid camera 
shots of Smith & Berry installations 
es 8 


demonstrate their equipment much 
better than conventional catalogs, 
Mr. Smith reports. It sounds like a 
good idea, and the customer shown 
above with Mr. Smith does seem 


impressed. 
s 


Candid Camera Photos Aid Smith & Berry 
In Putting Sales Story Across 


BIRMINGHAM, Ala. — Letting 
photographs tell the sales story is 
key to the success of Smith & Berry, 
Frick commercial refrigeration deal- 
ership here. 

Taking pictures is the hobby of 
Wiliam T. Smith, who with Joseph 
A. Berry is partner in the concern. 
When an installation is made, Mr. 
Smith takes his candid camera along, 
snaps several views of the job, then 
makes them up into a sales portfolio 
for his salesmen. 

When a salesman calls on @ pros- 
pect, he doesn’t have to depend on 
catalog illustrations. He can show 
pictures of similar installations made 
by Smith & Berry in Birmingham 
and surrounding territory. 

“The country has gone picture 
crazy,” says Mr. Smith, who has 
won prizes in at least two candid 
camera contests sponsored by news- 
papers. “About 85% of our impres- 
sions come through our eyes. I de- 
cided that the best way to sell 
refrigeration equipment was to show 
the prospect pictures of similar in- 
stallations. 


‘It might be better to show the 
prospect the actual job, but that is 
not always feasible, so pictures are 
the next best thing. We show only 
Views of installations made by our 
company, and that carries weight 
with the customer.” 

The candid camera has_ helped 
Smith & Berry sell its specialty, a 
water cooler of its own design and 
manufacture. Mr. Smith made up a 
sequence of pictures showing steps in 
constructing the case, including the 
Wood framework, the cork insulation, 
and the metal covering. Other views 
show how the zigzag coils and the 
Frick refrigerating machine are slip- 
Ped into the container. ‘Each sales- 
man carries a set of these pictures. 


_ The Smith & Berry water cooler 
IS Specially suited for bottling plants, 
fairies, bakeries, ice cream plants, 
and other concerns which need re- 
frigerated water in manufacturing 
Processes. 

Smith & Berry has sold the prod- 
uct to more than 75% of the bottlers 
a its territory who have made such 
tions in recent months. Pic- 
the are taken of the outside of 
tins, mt’ 88 Well as the installa- 
th themselves, to link definitely 

€se businesses as customers in the 
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work. Refrigeration is also used in 
the fermentation process. 

Equipment in the McGough bakery 
includes a 5 x 5 ammonia compressor 
with a 15-hp. motor providing 14.3 
tons of refrigeration. A temperature 
of 78-80° F. is maintained in the 
fermenting room, with 95% relative 
humidity. 

A refrigeration test plant in the 
engineering department of the Uni- 
versity of Alabama is another recent 
Smith & Berry installation. It is 
equipped with measuring tanks and 
all types of gauges and automatic 
features, so that students may make 
tests. Equipment includes a shell and 
tube brine cooler, a brine heater, and 
condensers. 

“While we make a number of in- 
stallations in grocery stores and 
eating places, we have specialized in 
serving bottling plants, dairies, 
bakeries, and other manufacturing 
plants of small or medium size,” 
says Mr. Smith. “These concerns 
usually have their own mechanic or 
engineer on duty, so that service 
calls are held to a minimum. 

“With business expanding, a num- 
ber of plants are finding they need 
larger refrigeration equipment, so 
that in several casés we have found 
customers for their old equipment, 
making a new sale possible. Some 
of our customers pay cash, others 
ask for terms of 12 months or less.” 

The company maintains its own 
day-and-night service department, 
and makes its own installations. 


Jewett Sells Mortuary 
Units to Government 


BUFFALO—Contracts for mortu- 
ary refrigerators in six government 
veterans’ hospitals now being built 
or enlarged have been awarded by 
the Veterans Administration to the 
Jewett Refrigerator Co., Inc. here. 
The hospitals are located in Bath, 
N. Y., Columbia, S. C., Phoebus, Va., 
Atlanta, and Jefferson Barracks, Mo. 

The mortuary refrigerators are to 
be of two and three-body capacity, 
and construction is to be completed 
within 30 days. Jewett has specialized 
in mortuary refrigeration for 25 
years, its largest installation of this 
type being a 200-body refrigerator 
in Bellevue hospital, New York City. 


New Orleans Country Club, 
Flower Shop Buy Kelvinators 


NEW ORLEANS, La.—cC. T. Pat- 
terson Co., Inc., has installed Kelvin- 
ator refrigeration in the Newsham 
Flower Shop here, and in the New 
Orleans Country club. 


Boyer Sells Servel Equipment 
To Mt. Vernon, Ill. Store 


MT. VERNON, Ill.—The Fair store 
has purchased Servel electric refrig- 
eration equipment from J. W. Boyer 
Co., Servel distributor in the Marion, 
Ill., territory. 


$20,000,000 Condensing 
Unit Sales Seen by 
Reinach for 1937 


DETROIT — Development of air 


conditioning and expansion of the 
market for commercial refrigeration 
will result in the spending of nearly 
$20,000,000 this year for commercial 
condensing units, estimates A. H. 
Reinach, sales manager of Kelvin- 
ator’s standard commercial and 
liquid cooling department. 


Last year, sales of this equipment 
amounted ‘to $12,400,000; in 1935, 
sales were less than $3,000,000. 

Ice or refrigeration equipment 
more than five years old is now 
functioning at a greater expense 
than the combined operating and 
carrying expense of a new condensing 
unit, so great have recent technologi- 
cal advances been, Mr. Reinach says. 
These advances have made the re- 
placement market almost as impor- 
tant as the new markets represented 
in air-conditioning and commercial 
refrigeration installations, in _ his 
opinion. 


Universal Cooler Equips 2 
Canada-Alaska Boats 


BRANTFORD, Ont.—The Cardena 
and the Catella, two of The Union 
Steamship Line ships which navigate 
between Vancouver and Alaska, have 
been equipped with Universal Cooler 
refrigerating equipment. 

McKinnon Sales & Service Ltd., 
Vancouver distributor, installed the 
equipment, according to W. L. Wer- 
ner, western manager for Universal 
Cooler Co. of Canada, Ltd. 


Cities Prospects for Locker Storage Plants 


Same as Rural Areas, Minn. Dealer Says 


MINNEAPOLIS — The growing 
popularity of refrigerated lockers in 
both rural and urban areas is open- 
ing a new field to business men as 
well as refrigeration engineers and 
contractors, declares G. E. Mullin, 
president of Mullin Bros. Co. 

Mr. Mullin’s firm, which distrib- 
utes Baker refrigeration machinery, 
provides insulation for locker build- 
ings as well as supplying refrigera- 
tion and locker equipment. 

“The demand for _ refrigerated 
locker service has grown until today 
farmers and townspeople alike realize 
the necessity for such a system in 
their community,” Mr. Mullin said. 
“This is proved by the rapidity with 
which all available lockers are rented 
in plants now installed. 


“The lockers are large sanitary 
steel compartments, arranged in the 
manner of safety deposit boxes in a 
bank vault. A customer rents a 
locker to which he is given a private 
key. The room in which the lockers 
are installed is kept at a constant 
temperature of 15° F., providing for 
the storing of quick-frozen fresh 
meats, fresh vegetables or other 
perishable food products for each 
family, who either produce their own 
or purchase it where they choose, 
keeping it months if necessary. 

“Plant operators employ a butcher 
to cut up meat for locker patrons, 
or do butchering for farmers who 
do not care to do it themselves, for 
a nominal additional charge. 

“One room in the plant is held at 


34° F. for properly chilling and 


aging meats, which is cut into 
steaks, roasts, chops, etc., wrapped 
in parchment paper, and marked for 
contents. It next goes to the quick 
freezer, where it is frozen at a tem- 
perature below zero. This quick- 
freezing method keeps the tiny cells 
in the meat from bursting, thereby 
retaining all the natural juices and 
flavor. From the quick freezer, foods 
are removed and placed in custom- 
ers’ lockers. 


“The locker idea was originally 
designed for the farmer who butchers 
his own meat,” Mr. Mullins explained. 


‘“Tt permits him to kill in summer or 


winter and saves the bother of hav- 
ing to can or cure the meat. City 
people also found they could use 
these lockers by purchasing their 
meat by the quarter or half at a 
considerable saving. Strawberries, 
peas, roasting ears and other fruits 
and vegetables may be preserved in 
safety by this method.” 
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U.E.I. and Refrigeration- 


Air ConZitioning Industry 
For 10 years U.E.I. has 


supplied this industry 
with trained, compe- 
tent shop mechanics, 


service and _ installation 
men. Our graduates are 
trained as you want 
them trained. 

Free Placement Bureau 
U.E.I. trained men are 
available everywhere. Use our Free Place- 
ment Bureau when you need help. 


UTILITIES ENGINEERING INSTITUTE 


404 N. Wells St. Established 17 West 60th St. 
Chicago, Illinois 1927 New York, N.Y. 


Photos by Underwood & Underwood 


The horse at the left is Twenty 
Grand—winner of the Kentucky 
Derby. The horse below’ is an 
also-ran. They look almost alike 
to the layman, but only Twenty 
Grand had the “‘in-bred = stamina” 
that extra hidden value that it 
takes to make a winner, 


In-Bred Stamina Wins! 


Outwardly, two race horses may look 
alike. Yet one will have the necessary 
“in-bred stamina” that it takes to win, to 


make money for its owner. And_ the 
other will prove to be an_ also-ran. 
Generations of breeding, hundreds of 
hours of training, and thousands of 
dollars are spent in producing a 


winning race horse. 

It's much the same with commercial 
refrigeration and air conditioning equip- 
ment. Two machine units may be similar 
in outward appearance. Yet one will 
stand up under extreme operating condi- 
tions, and give long years of satisfactory 
service. The other, if it is lacking in 
this “in-breeding stamina,” will prove 
to be an also-ran—to the dealer who 
sells it and to the customer who buys it. 


Servel equipment has stamina built-in! 
It has a “pedigree” and a “track record”! 
Fifteen years of careful engineering, 
painstaking research, and practical field 
experience have combined to produce 
equipment that can win! 

Write—now—for complete details. 
Servel, Inc., Electric Refrigeration and 
Air Conditioning Division, Evansville, 
Indiana. 


SERVEL 


COMMERCIAL REFRIGERATION 
and AIR CONDITIONING 
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Complete Lines 


To Aid Dealer 


YNICAL observers of the 

present trend on the part of 
manufacturers of electric refrig- 
erators to put complete lines 
of household appliances on the 
market sometimes have the feeling 
that such manufacturers are 
simply motivated by a _ rather 
greedy desire to get everything 
they can out of their distributing 
organizations. 


More thorough analysts, how- 
ever, will discern the fact that 
offering a dealer a complete line 
of matched and tested appliances 
really is helping him achieve a 
stabilized, profitable business. 


To tell the truth, the desire to 
get a complete line into the field 
is aroused more by the hope of 
getting and keeping better dealers 
than it is by the anticipation of 
increased dollar volume. 


Too Much of Dealer’s Time 
Spent in Purchasing 


For too many years, a specialty 
dealer has been first of all a 
purchasing agent. An inordinate 
amount of his time has been spent 
listening to field representatives, 
reading literature, and going to 
conventions. 


He goes through the whole cycle 
several times a year; in midwinter, 
for refrigerators; in early spring, 
for unit air conditioners, washing 
machines, and small appliances; 
in midsummer, for oil burners and 
stokers; in late summer, for 
radios and ranges. 


Dealer Must Absorb Umpteen 
Merchandising Systems 


Each classification has a consid- 
erable number of manufacturers, 
each trying to excite him about 
new models, new plans. The 
dealer works hard, tries to select 
the particular appliance with the 
features that appeal to him most, 
or on which he can get the best 
deal. 


Not infrequently he winds up 
with Frigidaire 


at least four or five a week may 


_ washing machine field man will 


refrigerators, Hotpoint ranges, 
Stewart-Warner and Philco radios, 


Fairbanks-Morse and York unit | 


washing 
burners, 


Westinghouse 
Norge oil 


coolers, 
machines, 


and Eureka vacuum cleaners—or 
some such heterogeneous assem- 
blage. 


Then comes the task of learning 
the sales story on each new model 
of each appliance, plus absorbing 
the special merchandising system 
recommended by each manufac- 
turer. 


Field Representatives 


Put on the Pressure 

But that’s not all. Field repre- 
sentatives of each line begin to 
call. In the case of a big dealer, 


show up in his office, ready to 
talk with him and entertain him. 
And then comes the pressure. 


| 

Back home at the factory or at | 
the distributorship the Frigidaire | 
regional sales manager will be | 
thinking, “Joe Doakes is doing | 
pretty well with our refrigerator, | 
but he ought to be showing our 
new ranges.” The Westinghouse 


be told to work on Joe Doakes 
with reference to _ refrigerators 
and ranges. Norge will be trying 
to move in with a complete line. 
And so on. 


As a result, the dealer begins 
to wonder if he hasn’t made a 
couple of mistakes. Next season, 
influenced also perhaps by a new 
gadget here and there, he switches 
franchises on certain appliances. 


Wasteful of Dealer’s Time, 


Manufacturer's Training 

All this sort of thing is exceed- 
ingly wasteful—not only of the 
dealer’s time, but of the manufac- 
turer’s training. How often a 
good refrigeration manufacturer or 
distributor has trained a dealer, 
only to have the manufacturer of 
some other type of appliance step 
in and gain the benefit of that 
training! 

And how much cheaper it would 
be for all concerned—dealer, dis- 
tributor, manufacturer—if only 
one good field representative were 
calling on the dealer, rather than 
five or six! 


It is reasoning of this sort which 
is leading concerns like Frigidaire, 
Kelvinator, Norge, Hotpoint, and 
Fairbanks-Morse into expanding 


| 
General Electric small appliances, | 
| 
| 
| 


| prices to rise, 


their production facilities to in- 
clude ranges, air conditioning, and | 
home laundry equipment. 


Westinghouse & G-E Success 


Laid to Complete Lines 

Also, they have noticed the 
great strides made by Westing- 
house and General Electric in the 
last year or so. Credit for the 
refrigeration sales increases en- 
joyed by these two firms is given 
by many field men to the fact 
that G-E and Westinghouse have 
been able to cop off the best 
dealers in many cities simply by 


offering them extraordinarily com- 
plete lines of appliances. 


If the dealer can concentrate 


_on one brand, he can spend his 
time running his business and 


_ agent. 


and Crosley | 


pushing sales, rather than wasting 
so much of it as a purchasing 
Fewer dealer failures, 
lower overhead costs, and even 
smaller margins and lower retail 
prices may be results. 


Simplification of distribution 
means more economical distribu- 
tion. And systems based on 
exclusive dealerships for complete 
lines would seem headed toward 
better profits and lower prices. 


| problem 
| tainly must have been obtained first- 
| hand. Such an editorial can probably 
| do more good than hundreds of letters 


Meat Prices 


EAT is_ high. Butchers 
everywhere are being har- 
assed by indignant housewives 


| who blame them for “gouging the 


public.” In many places, buyers’ 
strikes and picketing of retail 
meat dealers have seriously affect- 
ed their business. 

Fact is, the meat dealers are 
no more to blame for high prices 
of steaks and chops than are the 
packers. It all began when 
Henry Wallace and his ill-starred 
A.A.A. started the massacre of 
pigs, which resulted in the reduc- 
tion of the country’s hogs to the 
lowest point in the last four 
decades. 

Then came the droughts of 1934 


_and 1936, which put feed at a 
premium, and forced farmers to 
_ sell their stock. Present indications 
are that there will be a serious 
hog shortage for some time to 
| come, 


although feed will be 


_ plentiful again this winter. High 
pork prices cause other meat 


too; and as a 
result only the vegetarians are 


happy. 


Salesmen Can Dust off 
The Economy Story 


All of which should interest the 
household refrigerator salesman, 
for now he can push his “economy” 
story. Most American families 
throw away enough food in a 
week to feed an oriental family 
for a month; by saving left-over 
meats in a good refrigerator, the 
rising H.C.L. can be successfully 
attacked. Week-end bargain sales 
can also be used to advantage by 
the owner of a refrigerator of 
adequate capacity. 


The “economy story” was one 
of the strongest factors in the 
sale of a household refrigerator 
from 1932 through 1935. In the 
last couple of years this sales 
argument has not been so fashion- 
able. Now, however, with the 
housewives of a nation up in 
arms over high meat prices, it 
should be quite effective once 
again. 


LETTERS 


re IS AE an j 


The Jobbers’ Angle 


Refrigeration Service, Inc. 
3109 Beverly Boulevard 
Los Angeles, Calif. 
Editor: 

Time would say, “A plum to Editor 
Taubeneck for his astute editorial on 
a definition of a jobber.” And I say 
three cheers for someone who can 
see and publicize the refrigeration 
jobber problem from the angle of 
the jobber himself. 

Those of us, and there are quite 
a few, who have seen the jobbing 
business grow from nothing 10 years 
ago to its present considerable size, 
feel that the jobber who has devoted 
his energies conscientiously to this 
end of the business during those 
years should be entitled to more con- 
sideration than he sometimes gets at 
the hands of refrigeration supply and 
parts manufacturers. 


Your’ information 
is so accurate that 


regarding the 
it cer- 


of complaint written by jobbers 
individually. 
May I thank you, not only on 


behalf of our company, but surely 
on behalf of all legitimate parts job- 
bers, for a task well done? 

L. P. RotH 


| Myers App senletine 


Air-Conditioning Series 


Westinghouse Electric & Mfg. Co. 
246 East Fourth St. 
Mansfield, Ohio 

Editor: 
If all future series of interviews of 
air-conditioning dealers are as inter- 


| esting at the one contained in the 


Sept. 15 Air CoNnpbITIONING AND REFRIG- 
ERATION News, I know they will go 
over big with your readers, and do 
a great deal in helping many distri- 
butors stay out of the familiar “dog 
house.” 

You are to be congratulated for 
initiating such a series, and if there 
is anything that Westinghouse can 
do to add to your series, in the way 
of actual facts and figures, do not 
hesitate for one minute to let us 
know. 

We are very proud of our 110 air- 
conditioning engineering contractors. 
We feel we have about the best class 
of contractors in the business, and 
from the volume of business they 
have given us this year, together 
with the large number of active 
negotiations they all have at the 
present time, many of which are 
closing right now, we are looking 
forward to a real bang-up 1938, and 
will certainly appreciate, from an 
industry viewpoint, a continuation of 
your series of down-to-earth inter- 
views. 

S. F. Myers, Manager, 
Air Conditioning Sales. 


Palestinian Market 
Going Strong 


British Thomson-Houston Co., Ltd. 
Electrical Engineers & Manufacturers 
Palestine Branch 
26 Gruzenberg St., P.O.B. 331 
Tel-Aviv 


Editor: 

I read with real interest the edi- 
torial in AIR CONDITIONING AND REFRIG- 
ERATION News, July 28, 1937, which has 
just reached me today, and which I 
assume you have written. 

The political interpretation must 
always have the personal point of 
view, and I certainly want to con- 
gratulate you upon your keen interest 
and sympathetic attitude to ‘the 
Jewish Palestine problem. However, 
there is another point of view, for 
example; that the division of Pales- 
tine was planned long ago by a far 
sighted Colonial office whose imperial 
interest comes first and foremost. 

The main point to the accomplish- 
ment of the objective would be to 
prove that the Jews and Arabs would 
not work together, therefore, the dis- 
turbances were instigated and per- 
mitted to continue to prove this 
point. The division is so arranged 
that the Haifa Port is English, 
southern part of Palestine is English 
through which the Akab Bay to the 
Mediterranean canal can be cut in 
case of trouble in the Suez. (You 
wrote about it in your travel account.) 

With this you can understand many 
things, just why the disturbances 
stopped when the Royal Commission 
was announced to sail, why there are 
no disturbances now, why the Mufti 
in Jerusalem is restrained now when 
no disturbances are wanted, etc. 

However, actual business facts can- 
not be subject to quite such extreme 
interpretations. I am, therefore, sur- 
prised to note that you stress the 
fact that Palestine is a worried 
market. 

Let me give you actual sales for 
the first six months of this year. 
You will note that we sold over 500 
units to the amount of LP 19,356— 
and we feel certain that we will 
reach at least a sale of 800 units for 
this year, which is an indication that 
the market is normal. 

Anyway, I want to again congratu- 
late you upon your interest in what 
is going on here. With kindest per- 
sonal regards, I am 

Max A. GREENBURG, 


Air-Conditioning Experts 


64 Morton Road 
Toronto, Ont., Canada 
Editor: 

Would you be good enough to send 
me the names and addresses of the 
six foremost air-conditioning experts 
—that is, the leading recognized ay. 
thorities on the subject. 

EpwiIn SMITH. 

Answer: Your question sounds 
simple enough but it is not so easy 
to furnish an answer. It would help 
matters somewhat if you would ex. 
plain why you want this information, 


There is so much difference of 
opinion about air conditioning, as 
might be expected in a new industry, 
that the determination of a “recog: 
nized authority” depends a good dea] 
upon who is doing the recognizing. 

However, your question is an in- 
teresting one and we asked the 
opinion of F. O. Jordan, air-condition- 
ing editor of the News and author of 
the new series of manuals entitled 
Air CONDITIONING MADE FEASy. He 
immediately suggested the following: 

Willis H. Carrier, Chairman of ithe 

Board, Carrier Corp., Newark, N. J. 

E. Vernon Hill, Director of Educa- 

tion & Research, Refrigeration & Air 

Conditioning Institute, 2150 Lawrence 

Ave., Chicago, IIl. 

Walter L. Fleisher, Consulting Engi- 

neer, 11 W. 42nd St., New York, N. Y. 

Samuel R. Lewis, Consulting Engi- 

neer, 407 S. Dearborn St., Chicago. 

L. A. Harding, Consulting Engineer, 

Prudential Bldg., Buffalo, N. Y. 

Perhaps modesty was _ responsible 
for Mr. Jordan’s hesitancy in naming 
the sixth man. 

Readers who have opinions on this 
question are invited to send in addi- 
tional nominations of men who qual- 
ify for the distinction of “foremost 
air-conditioning experts” or “leading 
recognized authorities on the subject.” 


Recent Information on 
Rural Refrigeration 


Cooperative Extension Work In 
Agriculture and Home Economics 
State of Delaware 
Newark, Delaware 

Editor: 

I am getting together material for 
a discussion on electric refrigerators 
for the rural groups with whom I 
come in contact in connection with 
the Rural Electrification Program 
and will greatly appreciate any infor- 
mation you can send me. Was re- 
cently referred to the March 22, 1933 
issue of ELEcTRIC REFRIGERATION News 
and am enclosing 10 cents for a copy. 
From the description this is a very 
comprehensive review of the refrig- 
erators on the market at that time. 

If you have more recent data, ! 
shail be glad to have it as I know 
the situation changes very rapidly in 
this new field. RutTH MINTURN, 

Home Management Specialist. 

Answer: Listed below are stories on 
rural refrigeration which have been 
published in recent issues of the 
News: 

“Community Storage Plants Are 
Proving Popular in Idaho”’—Oct. 14 
1936, page 2. 

“Refrigerated Locker Service Gives 
Farmer Fresh Meats and Vegetables 
Year Around; First Plants Built in 
Washington’”—Feb. 10, 1937, page 11. 

“300 Cold Storage Locker Systems 
in Use in Iowa”—Feb. 17, page 12. 

“Farmers Use Electricity to Thaw 
Calves’ Ears, Make Cider, Feed Frogs, 
Fight Drought”—March 10, page 2! 


Manager. “Rural Market Expands,” editorial- 
os @& 5 a sik 
REFRIGERATOR SALES IN QUANTITY DURING 1937 
Tel Aviv Haifa Jerusalem Beyrouth Total Amount 
January 1 2 1 1 5 253 
February 27 17 3 1 46 2,144 
March 87 19 16 2 124 4,529 
April 79 36 15 14 144 5,185 
May 61 35 14 10 120 4,281 
June 40 24 9 s 81 2,964 
520 L.P. 19,356 
' 4 March 17, 1937, page 14. 
Minneapolis-Honeywell “Curb Land Speculation to Malt 


Handles B & B Controls 


National Regulator Division 
Minneapolis-Honeywell Regulator Co. 
2301 Knox Ave., Chicago, III. 

Editor: 


On page 17 of the Sept. 8 issue of 
AiR CONDITIONING AND REFRIGERATION 
News, question No. 3107 refers to 
B & B controls. 


This is to advise you that the 
Minneapolis-Honeywell Regulator Co. 
has purchased the entire stock, tools 
and equipment pertaining to tem- 
perature control from Bishop and 
Babcock Co. of Cleveland. Since that 
time, the Minneapolis-Honeywell Reg- 
ulator Co. has purchased the Na- 
tional Regulator Co. and this latter 
company, which is now known as the 
National Regulator Division of the 
Minneapolis-Honeywell Regulator Co., 
is handling the Bishop and Babcock 
line of temperature controls. 

I believe that your paper carried 
an announcement of both of these 
purchases, but I am giving you this 
information in order to correct any 
misunderstandings in the future. 

J. E. Haines, Manager. 


Farming Safe and _  Electrificatio 
Possible, Says Utility Executive 
March 17, 1937, pages 16 and 18 

“Rietz Sees Huge Market for Mant 
facturers in Rural Electrification ~ 
March 31, 1937, page 5. 

“Small-Scale Farm Community R® 
frigeration Benefits Studied on Fat 
ragut Project’—April 7, 1937, page ° 

“Building of Individual Cold St” 
age Plants Profitable to Many Ap? 
Growers” by C. D. McLaughlin, Ke: 
vinator Corp.—June 2, 1937, pages © 
and 19; and June 9, pages 24 and wh 

“Development and Present Applit® 
tions of Rural Storage Lockers Ov 
lined for A.S.R.E. by Baker ~~ 
neer” and “New Types of Fam 
Refrigerators and How 
Used Described by Tucker” 
1937, page 6. — 

“Farm Market Can Be rs 
Faster with Proper Study of F' oe 
Needs, Hienton Tells A.S.R.E."—*" 
16, 1937, page 7. 

“Rural Opportunities,” 
June 16, 1937, page 12. —_ 

“Successful Operation of ni 
ated Lockers in Iowa Farm ©... 
munities Told by Salesman for 
tems”—Aug. 25, 1937, page 8. 


editorial 
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THE AIR AGE 


BY F. O. JORDAN 


Year-Around Business 


In Air Conditioning 


Dayton, Ohio 
Sept. 14, 1937 
Air-Conditioning Editor: 

I enjoyed your editorial in a recent 
issue and was surprised to learn 
there is actually a shortage of skilled 
mechanics in the _ air-conditioning 
field. 

My past experience in seeking em- 
ployment as a mechanic may be 
summed up as follows: the average 
local dealer will not guarantee year- 
around work for his men and some 
of us cannot afford to accept tem- 
porary employment. 


As a result I have put myself on 
the shelf, and have found employ- 
ment outside the industry; until I 
can find the ideal employer, who will 
take care of me the year around. 
After all if I help a business during 
their rush season, I am entitled to 
some consideration, other than the 
weekly pay check. If you know of 
any employer who meets my require- 
ments I would be glad to learn of 
him. L. W. PADDOCK 


Answer: It is true that the em- 
ployer whom you have helped during 
his rush season should try to carry 
along his organization over the off- 
season if possible, not only out of 
consideration for the faithful em- 
ploye, but also for his own good 
during the next rush season. For 
the employer generally will find it 
expensive as well as difficult to build 
up an effective organization which 
can carry him comfortably ‘over 
the hump” every year only to turn 
his trained men loose for a com- 
petitor to grab after his own rush 
is over. 

He always will have some com- 
petitors who have no serious off- 
season slump. Such slumps can be 
avoided in the main by foresight in 
selecting a complete line of mer- 
chandise for some part of which a 
demand always exists. 


ICE AND COAL PARALLEL 


Even the coal dealer in our old 
home town knew better than to try 
to make an all-year living selling a 
strictly seasonal or part-time prod- 
uct like coal. Therefore, he was an 
ice man in the summer. And for the 
same reason, the ice man was a 
coal man in the winter time. Coal 
and ice became another traditional 
affinity like Romeo and Juliet, and 
ham and eggs. 

Likewise, that dealer who turned 
you out after you had helped him 
over his “hump” should realize the 
impossibility of keeping up his all- 
year business curve unless he deals 
in all-year air conditioning. Parallel- 
ing the policy of the coal and ice 
affinity of that bygone day when we 
were young, your short-season dealer 
should carry winter comfort equip- 
ment as well as apparatus for sum- 
mer comfort. 

And it would do no harm for him 
to take on a good line of house 
insulation, for house insulation makes 
Summer air conditioning possible by 
its very material influence in reduc- 
ing air-conditioning costs; a line of 
800d attic fans for the great army 
of people who can afford nothing 
better, is another possibility. 


EXAMPLE OF SUCCESS 


As just one example of what has 
been done, is an air-conditioning dis- 
tributor whose territory is located in 
the superheated mid-western plains 
Where a sub-zero 60-mile-an-hour 
gale is nothing unusual in winter. 


Taking advantage of the extremes 
in weather offered by its locality 


| conditioning equipment which keeps 
| its user comfortable throughout the 


(the conventional condition in most | 


of the U.S.A.), this concern deals in | 
' for his customers in the winter to 


all-year air conditioning. 


During a recent interview the man- | 
ager of this successful air-condition- | 


ing sales organization declared. 


“The small dealership, especially 
in the small and medium-size city, 
can’t afford to get into air condition- 
ing at present, except on a part-time 
arrangement—that is, handling air 
conditioning in addition to major 
appliances or some other line of 
equipment that will insure a fairly 
steady income the year around. 

“There’s too much pioneering work 
in these small towns for the dealer— 
the normal small-town dealer, that 
is—and sales are too few between.” 


SALARIES PAID 
On its headquarters engineering 
staff, this company has a chief engi- 
neer and four assistants, whose 
salaries range from $300 to $500 per 
month. Two draftsmen work in the 
department, at salaries of $100 to 


| together in 


year. This is specially true if he 
is a dealer only in small unit condi- 
tioners and residential air-condition- 
ing equipment because of the reluc- 
tance of the average man to buy 


| this class of apparatus except when 
_ he feels an immediate need for it. 


Since the installation of heavy 


| equipment is a business proposition 


and requires considerable time to 
install, it is much more common for 
the purchaser of this class of air 
conditioning to buy summer comfort 


be ready for the inevitable arrival of 
summer in plenty of time for them, 
so that they will not go elsewhere 
to trade. 


BE ALL-YEAR EXPERT 


Here is the moral for the beginner 
—since the successful air-condition- 
ing dealer must deal in all-year air- 
conditioning products in order to 
have an all-year business, it is up to 
you to make yourself an all-year 
expert in all-year air conditioning so 
that you will be useful to the all-year 
dealer throughout the year. 


If dealers and employes will get 
equipping themselves 
properly for the all-year aspects of 
this air-conditioning business, there 
is no good reason why they cannot 
keep each other busy all year and 
eat just as much under the frosty 
regime of Old Man Winter as in 


| the “good old summer time.” 


$135 a month, and two sales engi- | 


neers cover the local metropolitan 


area at a salary of $200 a month | 


and a 1% override on sales. 
Another sales engineer, who is 
paid on the same basis as the two 
metropolitan workers, handles field 
engineering work in the territory 
outside the metropolitan area. 
To contact its dealers throughout 


its territory, this distributor employs | 


two dealer organization men, one 
covering one state and one another, 
and pays them $200 a month, plus 
2% on sales. 

In its metropolitan area, the com- 
pany has two sales supervisors, one 


handling retail and the other whole- | 
sale business. Both receive salaries | 


of $200 a month plus a 2% override. 

In its service department, this dis- 
tributor has a service manager at 
a salary of $200 a month; a stock- 
clerk whose duty it is to clear all 
service work, and assign service men 
to jobs; a steam-fitting foreman, and 
a refrigeration service foreman. 


NOT ENOUGH GOOD MEN 


A very interesting feature is that 
their employes are carried all year 
at salaries which compare very 


favorably with those of much older | 


industries. 

During the interview which yielded 
the above information, the manager 
declared one of his serious problems 


to be a _ shortage of well-trained, | 
competent men. When asked what | 


training his beginners had, he said, 
“None of them are beginners. They’ve 
been around the refrigeration indus- 
try for a good many years.” 

As to the average earnings which 
they believed to be representative of 
the refrigeration and air-conditioning 
industry a group of leading exec- 
utives in these 
agreed upon the following: 


industries recently 


Household Service Man $25—$40 per week | 
Commercial Service Man $35—$50 per week | 


Air Conditioning 

DOPVICS BEBR ois sc sas $40—$65 per week 
Installation & Service 

Superintendent ...... $65—$100 per week 
Sales Application 

Engineer ........ $5,000—$10,000 per year 


Also agreed upon by these men 
was the necessity of 50,000 to 75,000 


newly-trained men within the next | 


10 years. 
Are these opportunities 
equipping yourself for? 
ALL-YEAR BUSINESS 
If the air-conditioning dealer ex- 


worth 


pects to eat regularly throughout the | 


year, he should deal in all-year air- 


KK 


The Distrituter. Who Sells the 


IS BUILDING GOOD-WILL FOR 


YEARS TO COME! 


It is just good business foresight to sell your customers a quality- 
built Copeland rroduct. Whether you sell a Copeland House- 
hold Refrigerator, Commercial Refrigeration, Washer or lroner, 
you are wisely building up a backlog of long-time customer 
satisfaction that will pay you dividends in continued patronage 
for many years. 


Write for Sales Plan 


COPELAND REFRIGERATION CORPORATION 


Holden Ave. at Lincoln — Detroit 


| 


For the prospective employe, there 
are good correspondence and trade 
schools offering their services—-and 
last but not least, remember that 
copies of AIR CONDITIONING MADE 
EASY, the all-year air-conditioning 
manual are now available. 


If You Really Want 
To Get Ahead 


Want to get somewhere in air 
conditioning, young man? Then get 
yourself a job as private secretary 
to some executive in the industry, 
and keep your eyes and ears open 
while he’s doing his heavy thinking. 
You'll not only learn the business 
from the ground up, but from the 
inside out as well. 


This is the counsel of a man who 
ought to know—wWillis H. Carrier, 
board chairman of Carrier Corp. 


It came out while the man from 
Newark was discussing the need of 
“the air-conditioning industry for 
trained men, the proper ways of 
training men in the ways of air 
conditioning, the glaring weaknesses 
in’ many contemporary _ training 
courses, and the opportunities offered 
by this newest industry. 


Declaring that the prime objective 
of the course of training in air condi- 
tioning and refrigeration must be to 
ground the student so thoroughly in 
the fundamentals of those cooling 
sciences that he not only talks air 
conditioning, but thinks in terms of 
air conditioning, and feels it in his 
very bones, Mr. Carrier insisted that 
the only sure way to arrive at the 
desired result was via constant repe- 
tition of simple truths. 


Suddenly in the midst of a dis- 
course upon the clarifying virtues of 
the simple, oft-repeated word versus 
impractical theorizings, Mr. Carrier 
remarked: 


“Say, do you know the real way 
for a young fellow to get ahead? 
Get himself a job as a private secre- 
tary to the boss. Then if he has 


brains he can learn how the business 


really is run. If he doesn’t have’ 


brains he can’t hold the job anyway.” 


In substantiation of his theory, 
Mr. Carrier recalled an incident when 
he broached the same plan for get- 
ting ahead to an important leader of 
big business. When he got through, 
the big man replied: 

“Say, that’s the way I got my job.” 

The story recalled a similar one 
to F. M. Cockrell, publisher of the 
NEWS. He was invited to attend a 
meeting of the Board of Directors of 
a large industrial concern. During 
the conference it became’ necessary 
to give some dictation. When it 
developed: that no secretary was 
available the president of the com- 
pany took the required dictation in 
shorthand and the day was saved. 


Only catch is, we can’t all be 
the secretary to the boss, for there 
are not enough bosses to go around, 
and besides some gentlemen prefer 
blonds. Anyway, we seem to recall 
that Mr. Carrier has not done so 
badly for himself in air conditioning, 
so it appears that a secretaryship is 
not exactly mandatory for success. 


However, there is a moral worth 
remembering in this boss’ secretary- 
to-boss idea, for the underlying 
thought for the day is that to win 
big success in anything, the best and 
surest way is to get right down to 
the fundamentals and learn all the 
moves by heart. 


Applied to air conditioning, this 
means to learn and understand all of 
the fundamental laws upon which air 
conditioning is based until you not 
only talk its language, but think in 
its terms, so that no translation is 
necessary for you to pass from 
thoughts to accomplishment. 


S 
ce 


PENN ELECTRIC SWITCH 


GOSHEN, INDIANA 


REFRIGERATION CONTROLS 
THE STANDARD OF TODAY 


Grueling service, year after year, under adverse as well as normal 
field conditions ... constant development of improved controls 
and control methods... discarding experimental designs which 
failed to meet the Penn standard of quality... this has been a 
quarter of a century of progress and we are proud of the products 
we have built. Whatever may be your needs to control refrigeration 


or cooling in store, factory, or residence—you can depend on Penn. 


CONSULT THE PENN-MEN FROM 


Machinery Co., 


Of particular interest in the industry are the 
new 200 type controls. They have filled the 
long felt need for a moderate price control 
built to most rigid commercial standards. 


FAMOUS 
TYPE ““L’”’ 


‘oy icaccteeesantl 
“JE 
. r 

N 


Type L Model LT 
Temperature Control 


Type LSC Model 
LSCP Dual Pressure 
Control with Ther- 
mal Overload 


K 


WO 


NOW 


THE 
NEW 


“2 


Type 209 Dua: Pres- 
sure Control -— with 
Thermal] Overicad 


Type 213 Tempera- 
ture Control 


Type 217 Dual Tem- 
perature Control 


co. 


OFFICES: New York, Boston, Detroit, Dayton, Chicago, Moline, Ill. EXPORT: 100 

Varick St., N. Y. C. Distributors in Principal Cities. RES 

Affolter Engr. 7 San Francisco, Seattle, Portland, Los Angeles; Forslund Pump and 
nsas City; The Uhl Co., Minneapolis; Jules Beneke, St. Louis; 


ENTATIVES: Garland- 


Monarch Sales, Denver. 
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AIR CONDITIONING SURVEYS 


Surveys Show Number of Installations by 


Types of Business in Leading Cities 


Starting on this page and on succeeding pages through page 19 
are to be found surveys showing the number of air-conditioning 
installations made in leading population centers through June 30 


of this year. 


The surveys were obtained through the cooperation of the 
operating power companies serving the various areas for which 


data is given. 


Installations are classified by type of establishment in which they 
were made, and their number and horsepower rating is shown. This 
holds true for all surveys unless some other method of classifying or 
rating the installations is indicated in the heading over the columns 


of figures. 


The data has been compiled under the following standard groupings: 


(1) all installations made prior to 1936; 
installations made during the first six 


(4) grand total for all time. 


the entire year 1936; (3) 
months of 1937; 


(2) installations made during 


New York City (Manhattan & The Bronx) 


(Data Furnished by Consolidated Edison Co. of New York, Inc.) 


Prior First 6 
To 1936 During 1936 Mos. 1937 Total 

Classification No. Hp. No. Hp. No. Hp. No. Hp. 
NSS te ete 21 2,957.0 4 341.33 2 84.0 27 «3,382.33 
BOPOOr BNODB  6oc cscs eee 2 125.3 0 0.0 0 0.0 2 125.3 
Beauty Parlors .......+» 2 12.2 2 37.75 1 55.25 5 105.2 
i Sa er eee 174 9,180.4 26 876.45 19 691.45 219 10,748.3 
Serer 104 5,725.31 59 1,694.4 42 1,749.36 205 9,169.07 
SA erences 6 87.2! 2 50.25 2 67.66 10 205.16 
RERUN beta ececstescase 18 487.75 20 557.03 11 99.97 49 1,144.75 
Office Buildings .......... 2 370.0 1 67.0 4 806.06 7 1,243.06 
po aero 33 103.3 5 20.33 3.58 40 127.21 
eT CT ere 167 6,757.63 90 2,556.09 59 1,715.59 316 11,029.31 
0 Ee ee 12 90.5 26 981.76 33 401.85 71 1,474.11 
RES ees 71 14,575.0 8 344.9 7 1,612.61 96 16,432.51 
| RSS eeaererese 0 0.0 1 50.0 20. 2 70.0 
Denese BUUGIO“ 2.2 .0.25605 0 0.0 2 148.4 1 160.0 3 308.4 
Hotel Guest Rooms...... 18 2,277.0 2 170.33 1 315.0 21 2,762.33 
Hotel Coffee Shops and 

Dining Rooms ......... 0.0 0 0.0 15 470.85 15 470.85 
Radio Studios ........... 5 2,086.0 1 10.0 .0 6 2,096.0 
Pullman Terminals ...... 0 0.0 1 240.0 0 0.0 1 240.0 
R. R. Trains (pre-coolers) 0 0.0 0 0.0 2 1,340.0 2 1,340.0 
pO re 0 0.0 1 136.0 0 0.0 1 136.0 
Apartment Building ..... 0 0.0 0 0.0 1 231.0 1 231.0 
Libraries and Museums.. 0 0.0 0 0.0 1 250.0 1 250. 
Miscellaneous ............ 34 2,077.7 0 0.0 2 124.66 36 2,202.36 
EE ahead tisheskatnesis 669 46,912.34 251 8,282.02 216 10,098.89 1,136 65,293.25 


*Dog and cat hospital. 


Birmingham, Ala. 


(Data Furnished by Birmingham Electric Co.) 


Prior First 6 

To 1936 During 1936 Mos. 1937 Total 
Classification No. Hp. No. Hp. No. Hp. No. Hp. 
ches sete we saeewres 13 53.0 16 128.3 10 47.0 39 228.3 
eer re 8 42.6 10 16. 2 5 20 60.3 
Restaurants & Drug Stores’ 6 165.0 5 183.9 8 136.49 19 485.39 
ES eer 11 924.0 10 70.2 9 99.58 30 1,093.78 
Ll Eee ere 4 595.0 3 61.5 3 182.5 10 839.0 
Auto Showrooms ......... 1 13.0 0 0.0 0 0.0 1 13.0 
Auto Service Stations..... 1 1.0 0 0.0 0 0.0 1 1.0 
PURO, BUUGION ..ccesicese 1 1.0 0 0.0 0 0.0 1 1.0 
DENNEN | sas eesvibssevses 2.5 0 0.0 0 0.0 1 2.5 
Standby Railroad Cars... 5 50.0 0 0.0 0 0.0 5 50:0 
Barber Shops & 

Beauty Parlors ........ 0 0.0 1 3.3 3 20.33 4 23.63 
Department Stores ....... 0 0.0 4 333.5 3 980.7 7 1,314.2 
Funeral Homes .......... 0 0.0 0 0.0 3 33.25 3 33.25 
Miscellaneous. ............ 0 0.0 3 124.0 2 31.75 5 155.75 
a Ghd kins .<s-416 6.8540 608 60 1,937.1 52 920.9 43 1,533.1 146 4,301.10 


Carrier to Spend $75,000 on 
Repairing Franklin Plant 


SYRACUSE, N. Y. — Structural 
alterations and general repairs to the 
former Franklin automobile plant 
being converted for the manufacture 
of air-conditioning equipment by Car- 
rier Corp. will cost an estimated 
$75,000, according to permit records 
at the city hall here. An additional 
$30,000 is being expended for a large 
crane runway. 
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Huntington Ballroom Cooled 


HUNTINGTON, W. Va. — Em- 
mons-Hawkins Co., Kelvinator distri- 
butor, will install a $1,000 cooling 
system in Vanity Fair ballroom here. 


Residence Installations 
On Increase in Cities 
Studied in Surveys 


(Concluded from Page 1, Column 3) 
with the first six months of 1936 
were shown in nearly every Case. 
Typical were the cases of Detroit, 
with 201 installations in six months 
this year to 69 in the same period 
last year; Chicago with 340 installa- 
tions to 247; and Washington, D. C., 
with 86 installations for the first half 
of 1937 to 69 for the similar period 
last year. 

Proportion of residential jobs to 
the total number of installations 
increased somewhat this year, but 
the amount of residential cooling 
being done is still rather on the 
insignificant side. 

For the cities of Buffalo, New 
York City, and Rockford, Ill., a com- 
plete analysis of air-conditioning 
installations by the various classifi- 
cations of market is not available. 
However, the figures on the total 
number of installations in_ these 
cities are as follows: 


Buffalo 


(Data Furnished by Buffalo Niagara 
& Eastern Power Corp.) 


Prior D First 6 

To 1936 1936 Mos. 1937 Total 

No. Hp. No. Hp. No. Hp. No. Hp. 

67 3316 52 1882 33 834 152 6032 

Rockford, Ill. 

(Data Furnished by Central Illinois 
Electric & Gas Co.) 

Prior Dur First 6 

To 1936 1936 Mos.1937 Total 

No. Hp. No. Hp. No. Hp. No. Hp. 

7 63.5 16 67.56 34 212.24 57 343.3 


Sturtevant Opens Branch 
Office in Seattle 


SEATTLE—Branch office of the 
B. F. Sturtevant Co., manufacturer 
of air-conditioning and _ ventilating 
equipment with headquarters in Hyde 
Park, Mass., has been established 
in suite 968 Stuart building here. 

Douglas R. Stiehl is district man- 
ager of the new office. The Sturte- 
vant Co., which has its main west 
coast office in Berkeley, Calif., re- 
cently installed air-conditioning 
equipment in the new University of 
Washington chemistry building here. 


Condenser Water Sprayed 
Over Skylights 


MILWAUKEE—Water discharged 
by the air-conditioning system of the 
Plankinton Building here is to be 
put to another cooling use before 
being discharged into sewers, A. J. 
Harvey, head of the building com- 
pany, has announced. 

Coming from deep wells, the water 
will be sprayed over skylights after 
doing its cooling job in the air-condi- 
tioning system. The water will be 
cool enough, when coupled with its 
evaporation, to make a _ noticeable 
difference in the comfort of the build- 


ing. 


RANCO uses 


METAL BELLOWS - AND. 
THERMOSTAT ASSEMBLIES 


SYLPHON 
BELLOWS 


in Thermostat Controls 


A thermostat is no better than its 


bellows. That is why Rancostat 


depends on a Sylphon Bellows for 


its alert, responsive, dependable | 


operation and long life. 


So it is with many leaders in the 
refrigeration industry who have 


the greatest investment in product | 


| 


acceptance and good will. They 
insist on the time-tested superiority | 
of this, the world’s most highly de- | 
veloped metal diaphragm... 


backed by 35 years of experience 
in its correct application, and an 


intimate knowledge and appreci- | 
ation of refrigeration thermostats’ | 


requirements. Write for Bulletin 


SO. Sent on request. 


| 


| 


| 


_ FULTON Sy YLPHON (0. 


NOXVILLE TENN.,U.S.A. 


Representatives in All Principal Cities in U. S. A 
and in Montreal, Canada and Lond 


» England | i 


Hartford, Conn. 


(Data Furnished by Hartford Electric Light Co.) 


Prior 


First 6 
Total 


To 1936 During 1936 Mos. 1937 
Classification No. Hp. No. Hp. No. Hp. No. Hp. 
Beauty Parlors .....---:-:- . | 7.0 0 0.0 1 2.5 2 9.5 
a ae 1 (2.0 1 3.0 0 0.0 2b 
Gockts E EOmeeS 2 oc scess p | 16. ; e ‘ 
Penet wllg "tires Sohne 2 398.5 0 0.0 2 136.0 4 534.5 
WUPTARTE oc cc ccc vcccr cosines - 34.5 0 0.0 0 0.0 1 34.5, 
pT eect 2 8.0 0 0.0 2 2.25 4 10.25 
ES errr : 7-3 2 .s : 4 ; 4 
eee . . . U 
Offices eee eee Wasa 6 11.0 3 2.0 5 14.0 14 27.0 
oy sie aceeraee Cee 2 _ 3.0 . : 0 
Tanents wag sdannkndes 5 53.5 4 40.5 4 31.33 138° 125..33 
rere crt er 1 15.0 3 16.5 1 3.33 5 34.8: 
pO ror ee 1 167.5 0 0.0 0 0.0 1 167.5 
Funeral Homes .......---> 0 0.0 1 10.0 1 4.0 2 14.0 
| RE are AT etre 28 1,021.5 13 75.0 17 193.41 57 1,289.91 
Kansas Electric Power Co. Territory 
(Data Furnished by Kansas Electric Power Co.) 
Prior First 6 
To 1936 During 1936 Mos. 1937 Total 
Classification No. Hp. No. Hp. No. Hp. No. Hp 
cy ee eerie care 3 120.0 0 0.0 1 62.5 4 182.5 
EI <h gcicigearoebsaeee 0 0.0 2 1.5 0 0.0 2 1.5 
SE clehbisavsreeevents.c 2 21.0 2 2.25 F | 58.0 11 81.25 
pee ee eerie 3 25.0 ps 7.5 3 15.5 7 48 .( 
SP are ere eee 0 0.0 1 18 4 41.75 5 49.25 
Beauty Parlors .2..sse0e. 0 0.0 2 10.0 | 9.5 3 19.5 
Funeral Homes .......... 2 15.0 0 0.0 2 12.0 4 27.6 
Physicians’ Offices ....... 2 3.75 0 0.0 2 17.75 4 21.5 
SOMEMLION oo kisses ose eces 1 100.0 1 1.5 0 0.0 2 101.5 
TENURMEIOOD a. Sonu dcvesorce 5 13.25 3 3.75 0 0.0 8 17.6 
MIO. -N-584.0 bo5-505 bs 000508 18 298.0 12 33.0 20 217.0 50 548.0 


Joe Parker Represents 
Rempe in the South 


CHICAGO—Joe E. Parker has 
been appointed southern representa- 
tive for Rempe Co., manufacturer of 
refrigeration and _ air-conditioning 
coils. His territory will include Vir- 
ginia, North Carolina, South Caro- 
lina, Tennessee, Alabama, Georgia, 
Mississippi, and Florida. 

Mr. Parker has been in the refrig- 
eration field for the last several 
years, having been connected with 
Larkin Co., Atlanta and Chicago, and 
more recently with Refrigeration Ap- 
pliances, Inc., Chicago. 


Peoples Gas Co. Selling 
G-E Units in Chicago 


CHICAGO — Peoples Gas, Light, 
and Coke Co. is to promote and 
sell General Electric gas-fired heat- 
ing and air-conditioning equipment, 
according to an announcement made 
at a recent meeting here attended 
by officials and salesmen of the 
utility and the G-E air-conditioning 
department. 

To inaugurate the arrangement, a 
“gas heat contest” featuring half- 
page advertisements in the Tribune 
was jointly sponsored by the utility 
and the local General Electric dis- 
tributor, the Air Conditioning Corp. 
of Chicago. 

For the contest, the city was di- 
vided into 25 districts, each worked 
by five utility salesmen and one dis- 
tributor salesman. 


New Central-Type Units 
Are Introduced by 


MOLINE, Ill.—A new series of gas 
burning air-conditioning furnaces has 
been announced by Herman Nelson 
Corp., manufacturer of air-condition- 
ing equipment. 

The new furnace is offered in three 
sizes—N-500, N-1000, and N-2000, 
with respective outputs of 100,000, 
125,000, and 150,000 B.t.u. at the 
register. 

Induced draft fans and logarithmic 
spacing of heat-catching fins both 
inside and outside the flue passages 
are said to provide positive discharge 
of spent flue gases and more uniform 
temperatures over the entire bonnet 
area. 

All electrical parts are balanced 
and shielded to eliminate radio inter- 
ference. 

The new furnaces are also equip- 
ped with air-circulating fans and 
Dustop glass-wool filters. The spray- 
type humidifier operates only when 
the furnace is on and air is being 
circulated through the registers. 

Cabinets of the new units are con- 
structed of heavy-gauge furniture 
steel, insulated with cellular asbestos 
and aluminum foil, and finished in 
gray opalescent baked enamel and 
stainless steel. 

Summer cooling and dehumidifica- 
tion may be included at the time of 
installation, or added later by simply 
installing a Herman Nelson cooling 
coil and condensing unit, the com- 
pany reports. 
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Atlanta and Vicinity 


(Data Furnished by Georgia Power Co.) 


51 Cooling Systems 
Sold in Chicago 
During August 


CHICAGO—Contracts for 51 air- 
conditioning installations were closed 
here during August, setting a new 
all-time high for the month both 
in number and capacity of installa- 
tions, according to reports from 
Commonwealth Edison Co. 

The new mark, an 89% increase 
over the 27 contracts closed here 
in August, 1936, pushed the total 
number of air-conditioning plants in 
service or contracted for in Chicago 
to 1,889. 

Capacity of last month’s installa- 
tions totaled 430 hp., a gain of 78% 
compared with the 241 hp. reported 
in the same month last year. Twenty- 
eight contracts for room _ coolers 
were listed, an increase of 154% 
over the number of room coolers 
sold during August, 1936. 

A classified list of air-conditioning 
contracts closed during August fol- 
lows: 


PRIVALC OTMCES 200 cis csc wes 16 
GOMGTH! OMICEB cise cesses ‘ § 
PRGRTOUPOTIGG: 0565-66555 4665505 6 
Doctors’ and dentists’ offices 6 
DUE BIGKOS 2c ci cscveis vues 4 
I oe ie ai bin 3 
PRUNES. 530535 554535200 9% 2 
DUE BeOtOe 66606 carers es 2 
EN PIG Ava ee eR 1 
oe ee eee ee 1 
MUNN oc cieseee cass p | 
CIOUHING SLOPOR: .68 ik twice 1 
NE ae ie Chia is bea bia oh ee 1 


Importer Here 


Ahmed A. Fazelbhoy, Crosley 
distributor in Bombay India, is 
now touring the United States 
lining up distribution franchises 
for many specialty products. He 
spent four days in Detroit as a 
guest of the editor. 


Delco-Frigidaire Dealer 
Equips Baton Rouge Store 


BATON ROUGE, La. — Standard 
Office Supply and United Service Co. 
has _ installed Delco-Frigidaire air 
conditioning in the new Maison- 
Rouge, ladies ready-to-wear store 
here. 


Holcomb and Hoke . 
Names Outlets for 
‘FireTender’ Line 


INDIANAPOLIS—Appointment of 
several new distributors and dealers 
has been made by Holcomb & Hoke 
Mfg. Co. here for. its line of ‘Fire- 
Tender” stokers. 


New distributors are: MHalliday- 
Rittenhouse and Leonard & Six, in 
Illinois; McCue Fuel Co., in Missouri; 
and Wilks Distributing Corp. in 
Michigan. 

New dealers are: Geo. O. Wilson, 
Colorado; Oil Burner & Air Condi- 
tioning Corp., Maryland; W. M. 
Bailey, Virginia; Robinson Plumbing 
Shop, Michigan; Great Lakes Air 
Conditioning Corp. and Carpenter & 
Weihl, Ohio; Blauser, Rhode Island; 
J. W. Brooks & Sons, Tennessee; W. 
Liberty Lumber Co., Pennsylvania. 

Banner Coal Co., Rekauf & Dagnon, 
General Appliance Sales Co., Benson 
Coal Co., Wisconsin; Windsor Heat- 
ing Co., Bermingham & Copper, 
Logan Coal Co., Geo. Gildner, Joseph 
L. Kozick, E. J. Field Hdwe. Co., 
and W. R. Odell, Illinois; Smith & 
Snyder Coal Co., Iowa; J. J. Hasel- 
mire, Claude F. Stewart, and H. & 
H. Heating & Equipment Co., Indi- 
ana. 


Crouse Installs G-E Unit 
In South Bend Shop 


SOUTH BEND, Ind.—E. W. Crouse 
Sales Co., Ince., installed General 
Electric air conditioning in Worth’s, 
women’s ready-to-wear store here. 


Prior - First 6 
° ares To 1936 During 1936 Mos. 1937 Total 
‘ Classification No. Hp No. Hp. No. Hp. No. Hp. 
: Barber Shops ............ 2 9.0 0 0.0 1 5.5 3 14.5 
5 MVM Bis Gin 5:0 3:0'405% 6 03a: <'0 2 7.33 3 33.16 2 21.0 7 61.49 
5 POULT SOPIOEB cess vcccces 5 | 18.0 2 g.3 2 22.5 5 48.6 
4 MEM oki cc isk cag’ 0 0.0 1 3.05 0 0.0 1 3.05 
" Department Stores ...... 8 1,410.0 4 1,707.66 0 0.0 12 3,117.66 
4 ie ee 5 68.5 3 19.88 2 21.42 10 109.8 
0 ge Ee ey eee 3 59.0 3 56.0 2 6.0 8 121.0 
0 Exhibits & Displays...... 6 76.5 b 25. 0 oe 7 101.5 
} 5 & 10 Cent Stores....... 0 0.0 3 445.83 3 284.75 6 730.58 
. Funeral Homes .......... 1 3.5 1 10.0 0 0.0 2 13.5 
Ra ae WED 5.6. 6.5/6 63-8: 6 woe 0 0.0 1 21.5 3 11.0 4 32.5 
83 Grocery Stores ........... 1 4.0 0 0.0 0 0.0 1 4.0 
0 Haberdasheries.......... 1 15.0 3 25.5 4 267.67 8 308.17 
0 Host pitals beta reteset: 3 8.0 0 0.0 2 38.0 5 46.0 
aa Hote ining an 
91 Ci rr PLOOMB. once. : as ¢ 54.37 3 108.62 9 380.99 
u Hote oe ’ 22.0 0 0.0 3 25.0 
Jewelry Stores 0 0.0 2 10.25 2 29.38 4 39.63 
TRAUSTIIOE 6 vc s.cess 12 269.5 2 20.0 1 37.5 15 327.0 
oa, o OO 8 8% $$ abr 8 wee 
SCHMEE J0.4.0'6.6.6.010% 69.9:4:0:6 8% ° o$ ° . 
Print ting Establishments.. 0 0.0 1 0.55 0 0.0 1 0.5 
or mg vag LoGihte B56 49 ae | | ag 9 se 7-2 98 1,528.75 
dio Ms sce ekews oe ; ‘ 6.4 3 8.9 
OEE SS res 27 92.75 14 28.4 5 9.83 46 130.98 
b oa —_— ree Tere ee = & . : be é. a ; 24 529.75 
= of er eee i -25 A 1 63.41 
5 MRCALOTS 0055s cccccerssces 9 1,915.0 4 152.75 1 38.0 14 (2,105.75 
r Wine & Liquor Stores.... 1 15.0 0 0.0 0 0.0 15.0 
NI. Sisccacka oe hee EEN phe 160 5,031.58 104 2,927.1 55 1,940.71 315 9,567.74 
( St. Paul, Minn. 
5 ( Data Furnished by Northern States Power Co.) 
0 Summer Air-Conditioning Installations Using Mechanical Refrigeration 
~ Prior First 6 
wll To 1936 During 1936 Mos. 1937 Total 
5 Classification No. Hp. No. Hp. No. Hp. No. Hp. 
Restaurants .............. 3 32.0 15 183.0 8 83 26 301.3 
EEN peas) spa ge ak 0A 6.500% x . ‘ 82.1 
OU ary a eat eee 0 0.0 1 6.0 0 0.0 1 6.0 
errr eae ee ere 5 34.0 2 6.0 3 23.3 10 63.3 
A ne ed ee eee 20 69.0 8 26.0 3 6.5 31 101.5 
Beauty PGviors: «v.66 sss 0 0.0 1 12.0 0 0.0 1 12.0 
— Ee ee eee 4 ee : -2 es 4 a's 
Pn Gpacaesierk sean das eea ’ . 24. . - 
AS EE PLE 24 14.0 15 31.0 1 2.0 40 47.0 
as MODHEUE cs%cievterbbs eau 0 0.0 1 3.0 0 0.0 1 3.0 
yn AirplaneS .......seesseeees 0 0.0 pf 2.0 0 0.0 1 2.0 
Recreation Hall .......... 0 0.0 0 0.0 1 18.0 1 18.0 
n- — 
CRON Seek asa eeckevidscn 52 149.0 47 299.0 26 218.2 125 666.2 
ee ‘ Summer Air-Conditioning Installations Using Deep Well Water or 
. . s Pp . . 
10, City Water for Cooling Through Sprays or Counterflow Fin Type Coils 
0, a Prior First 6 
he wet To 1936 During 1936 Mos. 1937 Total 
; Classification No Hp. No. Hp. No. Hp. No Hp 
ic $+ —>- —— 
th Restaurants: Mad ee eee ee 1 10.0 3 31.0 6 56.8 10 97.8 
gt SOR ger eae 0 0.0 0 0.0 5 27.0 5 27.0 
es The:.ters ee. SUSE EE 10 270.0 6 103.0 2 10.0 18 383.0 
“a StOHOS eave tees sees seen 0 0.0 1 1.0 0 0.0 1 1.0 
> eae 7 1.0 1 1.0 0 0.0 2 2.0 
m OS See 0 0.0 0 0.0 1 1.5 1 1.5 
et Funeral Homes .......... 0 0.0 1 4.0 1 1.8 2 5.8 
PME ee eink isc aAGass 4 110.0 1 175.0 0 0.0 5 = 285.0 
SR ieee Ed ok eaniadid 0 0.0 0 0.0 1 33.0 1 33.0 
od Public Buildings ......... 2 50.0 0 0.0 0 0.0 2 50.0 
es SOY 96 ci srh cea cx 1 50.0 0 0.0 0 0.0 1 50.0 
r- Sek eee eee 0 0.0 4 1.0 0 0.0 4 1.0 
Recreation Halls ........% 0 0.0 0 0.0 2 26.5 2 26.5 
)- Totals PERva eee enw ws sedewe 19 491.0 17 316.0 18 156.6 54 963.6 
d se 
. Minneapolis 
o (Data Furnished by Northern States Power Co.) 
Summer Air-Conditioning Installations Using Mechanical Refrigeration 
Pri 7 First 6 ’ 
rior irs 
Ne 
To 1936 During 1936 Mos. 1937 Total 
re Classification No. Hp. No. Hp. No. Hp. No. Hp. 
9S 
in ROMAIN keer cceccce 9 45 9 109 16 139 34 293 
MM sees Wich cknawhenssihs 0 0 0 0 19 104 19 104 
id Oe Cen 8 39 12 145 19 423 39 607 
| PE Sen ee 29 233 15 74 5 194 49 501 
Beauty Parlors ........... 1 2 0 0 0 0 1 2 
a- Mortuaries ..........0c00- 1 3 0 0 0 0 1 3 
of CO err eee 0 0 1 20 0 0 1 20 
Factories .......0. 1 10 5 10 0 0 6 20 
Mf COUORER 65525560 0 0 0 0 1 30 1 30 
ig Public Buildings 0 0 1 28 0 0 | 28 
Residences ......... 16 34 33 72 0 0 49 106 
n- Railroad Coaches : 60 0 0 0 0 1 60 
ba Totals re ee ee a here 66 426 76 458 60 890 202 1,774 
Summer Air-Conditioning Installations Using Deep Well Water or 
City Water for Cooling Through Sprays or Counterflow Fin Type Coils 
Prior First 6 
oe To 1936 During 1936 Mos. 1937 Total 
Classification No. Hp. No. Hp. No. Hp. No. Hp. 
Restaur ants .............. 10 164 15112 5 55 50331 
SC Ee reeenne 0 0 0 : 5 72 
Theaters ..........cccceee 29 463 7 108 2 25 38 596 
MD PROS SA Wot crietaach 10 195 3 42 3 505 16 742 
EY ib ORs es chek a 5 51 6 274 1 25 12 350 
Beauty Parlors .......... 0 0 1 2 0 0 2 2 
port BPIME  feccscwietiorays 5 22 1 3 0 0 6 25 
SE pul incetavecexecaes 2 37 2 5 0 0 4 42 
Church e  saeeaucesshesers 1 10 1 4 0 0 2 14 
ane Buildings ......... 2 119 0 0 0 0 2 119 
REG N beesa vale 2 16 0 0 0 0 2 16 
aiden ee eee 34 9 Ss 2 0 0 42 11 
Lg eerateerrananes 0 0 2 1 0 0 2 1 
Totals ae i ana ti 100 1,086 46 553 £16 ~~ 682 162 2,321 
Miami, Fla. Area 
(Data Furnished by Florida Power & Light Co.) 
Prior First 6 
ite To 1936 During 1936 Mos. 1937 Total 
Classification No. Hp. No. Hp. No. Hp. No. Hp. 
apartments... Pn Tn Ser een ee ee ee ee 
ee Snccinveeamuykes 5 780.75 4 226.8 3 226.2 12 1,233.75 
Gri ts, Bars, Cafes, 
Nigh i Re 7 102.05 3 79.5 3 44.3 13 225.85 
“Cee es 
PSiembAahinweisaa ba 0 0.0 ‘ é 8 
Foret POMEF oss cn eves 0 0.0 1 1.0 0 0.0 1 1.0 
Hote Rooms and Bar 0 0.0 1 26.5 0 0.0 1 26.5 
Ge ee aes 0 0.0 1 0.8 1 80.0 2 £0.8 
ee OE iis oecese. 1 14.0 5 23.6 7 44.4 13 82.0 
Besart J. eae 13 15.59 13 14.4 5 8.0 31 37.99 
ot t Stores .....% 3 172.0 3 276.2 0 0.0 6 448.2 
“oe PEOPO Wetec cui cks 6 65.4 14 176.9 11 = 108.6 31 350.9 
lle ere 1 2.2 0 0.0 0 0.0 1 ‘se 
Oper ee 3 36.25 0 0.0 0 0.0 3 36.25 
Sone i _ Rooms bx be Stes 1 5.75 1 0.7 0 0.0 2 6.45 
Rest R Seeeeess 6 bx acs ; 4 z Z . a6 ; a. 
ROR 5 Pe eo 2.05 a ; 
Auditi Ri ess : 0 BR 0 0.0 0 0.0 1 0.55 
Stondcasting. Studio 2.1! 1 24.83 0 0.0 0 0.0 1 24.83 
— Exchange .......... 1 3.21 0 0.0 0 0.0 1 3.21 
5 -. DO sect 545 6:0 1 1.52 0 0.0 0 0.0 1 1.52 
Proje; ont Store........ 1 120.0 0 0.0 0 0.0 1 120.0 
vecti _... aoe 1.05 0 0.0 0 0.0 1 1. 
ane > - C5 
‘asino MM ese Fesbeeseee 1 38.0 0 0.0 0 0.0 1 38.0 
ailor’s x Offices........ 1 324.0 0 0.0 0 0.0 1 324.0 
Private ¥ OP sn beseetean's 1 2.05 0 0.0 0 0.0 1 2.05 
. . ee 0 0.0 1 0.8 0 0.0 1 0.8 
Appar: tu > 
Banks” RUMI sk coos 0 0 2S. H 44 . 4 : ae 
eee 25.7 49.2 . 4.95 
Raneral eine. ee } 16.7 1 0.8 0 0.0 3 17.5 | 
Industrials aguyicsiecces 9 21.68 28 73.0 3 6.5 40 101.18 
—___*8'_ Applications. . = > wer 3 6.5 4 94.0 9 108.2 
T 
WO skscsceneyseasserrc, 67 1,804.64 84 986.7 380 625.8 189 3,417.14 


Included with 


MINNEAPOLIS-HONEYWELL 


REFRIGERATION CONTROLS 


NLY Minneapolis -Honeywell Refrigeration Controls 

include all these features at no extra cost. There isa 
Minneapolis-Honeywell control available for every purpose, 

each selected to meet individual requirements of that par- 

ticular job. The Minneapolis-Honeywell engineer in or near 

, fe your city is available for consultation on any problem 


pertaining to refrigerating, air conditioning or comfort 
cooling. Call him in. There is no obligation. Minneapolis- 
Honeywell Regulator Co., 2807 4th Ave.S.,Minneapolis, Minn. 
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Savannah, Ga. 


(Data Compiled by Savannah Electric & Power Co.) 


First 6 
Through 1936 Mos. 1937 Total 
Classification No. Hp. No. Hp. No. Hp. 
AAS Eee re ree ee 1 56.0 0 0.0 1 56.0 
NN os nob bend ske es 6x6 2 38.0 2 49.50 4 87.50 
Beet TOD ROOMS. ..22.0000008 i 11.50 0 0.0 1 11.50 
SS PRTEITID 0.3 004.05:60e0 0010's 2 54.50 0 - 0.0 2 54.50 
ORE ee 2 Te 4 17.0 6 23.0 
See et eae ee 3 26.50 4 57.50 (3 84.0 
CN rec a55.5 6 6- id 6 F- op5 59" 1 188.50 0 0.0 1 188.50 
NE cic cine Aedes oo teee 2 63.0 0 0.0 2 63.0 
ROO ee ee 1 3.50 0 0.0 1 3.50 
GO CHES. 6s b cic rvossenvees 1 0.75 ud 2.75 2 3.50 
ES Serie 25s CaCO aed yak obi 16 449.25 11 125.75 27 575.0 


Baltimore, Md. 


(Compiled by Consolidated Gas, Electric Light & Power Co. of Baltimore) 


Prior First 6 
To 1936 During 1936 Mos. 1937 Total 

Classification No. Hp. No. Hp. No. Hp. No. Hp. 
Barber Shops and 

MORUty FRPIOPE ..050%5% 5 39 5 50.0 2 15.0 12 104.0 
Drug & Confec’ery Stores 19 249 4 38.0 1 11.50 24 298.50 
Department Stores ...... 13 1,428 3 381.0 9 1,324.0 25 3,133.0 
EE, OD, 5.5.0.6 5.5.6.0 6.806205 6 36 1 3.0 1 16.50 6 49.50 
Public Buildings ......... 6 420 0 0.0 0 0.0 6 420.0 
EE, ites ciao bos b6 w0;8 5 52 2 20.0 0 0.0 7 72.0 
rr ree 11 604 9.50 3 101.50 16 715.0 
Restaurants, Etc. ........ 29 619 10 203.0 13 204.50 52 1,026.50 

Oa a oe 38 516 13 242.50 3 13.50 54 772.0 
Banks & Brok’age Houses 9 489 1 20.0 1 72.50 pl 581.50 
CS ao 16 37 10 37.0 2 4.0 28 78.0 
Specialty Shops 20 233 11 175.50 18 334.0 49 | 742.50 
| oars Se Ber ee 32 2,991 369.0 6 295.0 47 3,655.0 
Miscellaneous 10 258 6 53.0 2 92.0 18 403.0 
Single Self-Containe 

Units® Ee si 15 14 33 40.0 78 82.0 126 136.0 
ES coc aing phase A REE RA 234 «7,985 108 1,635.50 139 2,566.00 481 12,186.50 
*Import rating. 
Fresno, Calif. Area 

(Compiled by San Joaquin Light & Power Corp.) 
Prior First 6 Total to 
To 1936 During 1936 Mos. 1937 June 30, 1937 

Classification No. Hp. No. Hp. No. Hp. No. Hp. 
Apart ae” ee 1 12.00 0 0.0 0 0.0 1 12.00 
a... errr 1 88.00 0 0.0 0 0.0 | 88.00 
Funeral Parlors .......... 1 8.50 2 8.0 0 0.0 3 16.50 
Offices and Office Bldgs... 19 582.20 27 554.27 10 116.42 56 1,252.89 
re 31 73.75 27 69.75 11 24.50 69 168.00 
y TE rr ee 8 71.25 8 94.44 5 20.00 21 185.69 
eS ee 5 18.95 13 60.81 6 16.90 24 96.66 
TOOMCY PATIOTA 200. ccsess z 1.75 0 0.0 0 0.0 i 1.75 
errr ee 2 2.87 5 43.80 0 0.0 7 46.67 
Recreation Centers ...... 1 24.00 0 0.0 0 0.0 1 24.00 
RS ea eee 4 141.50 3 180.50 7 117.50 14 439.50 
reer 0 0. 2 86.00 2 45.50 4 131.50 
Miscellaneous .........+.. 0 0.0 0 0.0 2 16.00 2 16.00 
| RSE raor ey ts 74 1,029.75 87 1,097.57 43 356.82 204 2,484.14 


Louisville, Ky. 


(Data Compiled by Louisville Gas & Electric Co.) 


Prior First 6 
To 1936 During 1936 Mos. 1937 Total 
Classification No. Hp. No. Hp. No. Hp. No. Hp. 
0 rer rier ere 9 671.0 0 0.0 5 162.5 14 833.5 
Rr re 5 326.5 8 111.5 4 213.5 17 651.5 
ts Vest ebea sone kees 21 475.75 16 233.73 20 596.6 57 ~=1,306.08 
DEEMTOTEM ace scsceecees 7 124.0 0 0.0 4 80. 11 204.66 
APS Ee eee - | 14.0 11 45.1 20 236.49 38 295 .59 
ee SOC 15 34.0 1 3.33 14 29.49 30 66.82 
Photo Engravers ........ 1 15.0 0 0.0 0 0.0 1 15.0 
PE . ¢eh 6900 646000680040 1 5.5 2 13.0 1 7.5 4 26.0 
Hotel Restaurants ....... 5 77.5 0 0.0 0 0.0 5 77.5 
i, 2 acer 1 5.0 0 0.0 0 0.0 1 5.0 
sO Ce 1 6.0 0 0.0 0 0.0 1 6.0 
Miscellaneous ............ 12 290.0 2 123.5 3 22.0 17 435.5 
SUE” 5S bie-b.600 560056659008 85 2,044.25 40 530.16 71 1,348.74 196 3,923.15 
Omaha, Nebr. 
(Data Compiled by Nebraska Power Co.) 
Prior First 6 
To 1936 During 1936 Mos. 1937 Total 
Classification No. Hp. No. Hp. No. Hp. o. Hp. 
| er 20 273.50 36 894.50 30 385.0 86 1,553 
PE i595 016-6% 000040085 22 651.0 0. 0 0.0 22 651.0 
ER ree ee ee 28 69.50 42 70.0 17 60.0 87 199.50 
ES Tee ee 8 103.50 6 90.50 27 278.0 41 472.0 
eee eer 262.0 3 148.50 321.0 12 731.5 
eer 5 1,236.50 1 96.50 8 289.0 14 = 1,622.0 
Miscellaneous. ............ 43. 0 0.0 6 118.0 9 161.0 
te 92 2,639.0 88 1,300.0 91 1,451.0 271 5,390.0 
Hagerstown, Md. Territory 
Installations on Lines of Potomac Edison System 
Prior First 6 
To 1936 During 1936 Mos. 1937 Total 
Classification No. Hp. No. Hp. No. Hp. No. Hp 
pS eer rs 2 2.0 1 0.5 3 5.2 6 : BS 
DE Ghbdcbdetreeeecreeses 2 1.0 0 0.0 0 0.0 2 1.0 
meeuty Pariors ....issesos 0 0.0 0 0.0 4 12.4 4 12.4 
Candy and Confectionery. 2 4.5 1 3.75 0 0.0 3 8.25 
Aer tr 2 6.5 0 0.0 0 0.0 2 6.5 
pe le! eee 5 3.75 0 0.0 0 0.0 5 3.75 
BPOCCOTS ORNCOB occ cesccss 1 0.5 2 1.5 1 0.5 4 2.5 
OT aero 0 0.0 0 0.0 2 4.7 2 4.7 
Fur Shops and Storage... 1 1.5 0 0.0 0 0.0 1 1.5 
Jewelry Stores ......0000. 0 0.0 1 3.5 0 0.0 1 3.5 
ey eee 1 0.75 0 0.0 0 0.0 1 0.75 
Miscellaneous. ............ 0 0.0 1 5.0 0 0.0 1 5.0 
eer 7 26.0 11 24.5 7 71.0 25 121.5 
Radio Stations .......... 2 1.5 0 0.0 0 0.0 2 1.5 
CO PRS 1 1.5 3 2.5 0 0.0 4 4.0 
ETT 2 12.0 2 27.5 0 0.0 4 39.5 
ere Tee 2 9.0 1 3.5 2 24.0 5 36.5 
Tap Rooms and Grills.... 2 9.0 0 0.0 2 8.4 4 17.4 
<a 2 30.0 1 10.0 0 0.0 3 40.0 
Funeral Homes .......... 0 0.0 1 6.0 ame. 0.0 21 6.0 


P AR water cooled highsides are made in ten popular models, 
1/3 to 10 horse power motor size. Employing the most ad- 
vanced engineering design for high capacity and long life. 
Multiple cylinders of large capacity insure very low operat- 
ing speeds. Sizes 1/3 to 1 horse power are two cylinder pumps. 
Sizes 11% to 10 horsepower are V type four cylinder pumps. 
All water cooled models are equipped with finned tube and 
shell condensers, having a radiation surface of 25 square feet 
to each horse power. 
consumption. 
A finned tube super heat remover is used between com- 
pressor and condenser, which reduces the gas temperature 
before entering the condenser, greatly inceasing efficiency. 
The water valves are rigidly mounted to the base, requiring 
minimum of piping. All units completely wired ready for in- 
stallation, Motors equipped with cooling fans, 


York City. 


New Jersey Utility 
Awards Havana Trip 
To 51 Salesmen 


NEWARK — Fifty-one electric 
refrigerator salesmen of Public Serv- 
ice Corp. of New Jersey have quali- 
fied for the payoff in the utility’s 
“Return to Havana” Kelvinator sales 
campaign, according to a check-up 
by the company. 

Goal of the sixth-month sales drive 
which ended Aug. 21 was a 10-day, 
all-expense cruise to Havana, Cuba. 
To qualify for this trip, utility sales- 
men had to chalk up 60 or more net 
installed sales of Kelvinator refrig- 
erators between Feb. 19 and the 
close of the contest. 


The three refrigeration sales super- 
visors of the utility reaching 100% 
of quota and credited with the high- 
est average sales per man also 
qualify for the contest. Final reports 
from the supervisors are not ‘yet 
in, but leading the race are M. E. 
Schwartz, of North Hudson; C. E. 
Everett, of Jersey City-Hoboken; and 
Harold N. Jagger, of Jersey City- 
Bayonne. 


Salesmen qualifying for the trip, 
as named in the utility’s preliminary 
report, are: 


P. A. Aromando, Walter J. Bachman, 
George Brown, Samuel E. Cooper, Joseph 
Morgenstern, and John M. Reddy, all of 
Newark; Louis Winkler, of Orange; J. W. 
Francisco, of Montclair; H. J. Atkinson, 
Louis Carfora, H. M. Culver, A. V. Dully, 
Sheridan Gersten, John Haynes, Luke 
Heins, N. LaRaia, I. B. Levin, and 
Sylvester Mianulli, all of Jersey City; 
Thomas B. Geerin, of Hoboken. 


E. H. Barison, August Casse, Melvin J. 
David, Louis Harrell, A. J. Pastorini, 
William C. Schwiegert, and Philip Wolo- 
witz, all of North Hudson; Daniel J. 
Hussey, of Bayonne; A. P. Person, and 
L. T. Rege, of Paterson; W. L. Adolph, 
of Hackensack; Joseph Stollar, of Ruther- 
ford; J. B. Hughes, H. S. Londa, Thomas 


Nelson, and S. B. Starkweather, of 
Elizabeth; W. B. Bradbury, of Bound 
Brook. 


J. J. Compton and H. J. Hodge, of 
Rahway; R. J. Rochford and C. B. 
Tornow, of New Brunswick; H. F. Slater 
and John Strachan, of Perth Amboy; 
Howard B. Abbott, W. P. Divis, M. R. 
Giberson, Gerald Tobin, and W. H. Zaun, 
of Camden; R. W. Fisher and Marvin 
E. Gulick, of Trenton; L. G. Simonson, of 
Princeton; and Anton Winkelspecht, of 
Burlington. 


EEIl Announces Winners in 
Electrical Housewares 
Advertising Contest 


NEW YORK CITY—Edison Elec- 
tric Institute’s four-division contest 
for the best newspaper advertise- 
ments published in May and June 
featuring electrical housewares as 
wedding gifts was jointly won by 
Public Service Electric & Gas Co., 
Newark; R. E. Ruse Furniture Co., 
Wichita, Kans.; Blackstone Valley 
Gas & Electric Co., Pawtucket, R. I., 
and Northwestern Public Service Co., 
Huron, S. D. 


Each of the companies won first 
prize in its division, the four groups 
respectively including cities with 
populations of 250,000 and over, from 
100,000 to 250,000, from 25,000 to 
100,000, and under 25,000. 

Three of the prize winners used 
the June wedding theme in their 
advertisements, the other capitaliz- 
ing on the English coronation and 
linking it with electrical appliances 
as wedding gifts. 

Contest judges were Ralph Neu- 
muller, director of the Electrical As- 
sociation of New York, E. J. Owen, 
president of Stentor Advertising 
Agency, Hartford, Conn., and Shelley 
E. Tracy, president of Tracy, Locke, 
and Dawson advertising agency, New 


Large finned surface reduces water 


— MODERN EQUIPMENT CORPORATION 


me TE Be 


oh. © 2.* 


San Antonio, Tex. 
(Compiled by San Antonio Public Service Co.) 


Prior First 6 
To 1936 During 1936 Mos. 1937 Total 
Classification No. Hp. No. Hp. No. Hp. No. Hp. 
Th Auditoriums.. 10 2,663 0 0 0 0 10 2,663 
eta le Stores. 2.250% 335.75 8 707.35 14 456.25 29 1,499.35 
Clubs, Etc. ...----- ayes 17.5 5 59.8 1 6 8 83.30 
Re , Coffee 0 
ond Cateterias oy piste ad 719 2 19.1 6 83 16 821.10 
Office Buildings ........-- 3 707 1 17 2 776 Ss 3% 
Individual Offices. ........ 14 30 7 9.75 6 13.5 27 53.25 
Broadcasting wreaics sare : a - : :. : : : ee je 
i boratories ..... 7 
er s,s. 2 827 0 9 0 9 2 8 
PaPlOWe 6 sc0 652092 7 
iecbete = AR ere rast 1 28 0 0 0 0 1 28 
Hospitals ....-.ceccseccese | a 2 15 0 0 3 22 
EMME cat hccsine eb cicisiey 9 6.10 1 532 1 9.6 2 875 4 1,416.60 
Funeral Homes .......... 1 13 0 0 2 25 3 38 
Drug Stores ........sseee- 1 11 1 18 1 10 3 39 
De ee err 23 37 10 23.75 6 22.25 39 83 
| ere errs cr 80 5,527.50 37 879.35 40 2,267.00 157 8,673.85 
Providence, R. I. 
(Data Compiled by The Narragansett Electric Co.) 
Prior First 6 
To 1936 During 1936 Mos. 1937 Total. 
Classification No. Hp. No. Hp. No. Hp. No. Hp. 
RAD 4 24.37 2 72 0 0 6 96.37 
I. Are siaory ca diego bose Ro} 1 3.25 2 2. 0 0 3 5.91 
ee ee eee 2 4.92 3 4 0 0 5 8.92 
eo 5 59.5 5 100.75 0 0 10 10). 95 
SD MO scar cciessnites 1 16 0 0 3 11.83 4 27.83 
Clothing Stores .......... 0 0 2 23 1 8.5 3 31.5 
Jewelry Stores ........... 1 11 1 7 1 1 3 19.0 
Broadcasting Studios .... 0 0 1 11 0 0 z 11 
Funeral Parlors .......... 1 9.5 0 0 1 8.25 2 17.7 
Department Stores ....... 2 2 125 2 84 6 287 
po Sy oy err er 1 3.25 0 0 0 0 1 3.25 
Miscellaneous ............. 0 0 2 2.66 1 3.75 3 6.41 
PIE oo kbiees b0 6050888 3 630 0 0 0 0 3 630 
Candy Stores .......cscee 0 0 0 0 1 1.65 1 1.65 
BOGEE see stiosccrieviseres 0 0 0 0 - 77.5 af 77.5 
ONE icc sinaciacceectess 21 839.79 20 348.07 11 196.48 52 1,384.34 


QUALITY-BUILT 
COMPRESSORS and 
CONDENSING UNITS 


The CHIEFTAIN line repre- 
sents precision manufacture 
and proven service, and is de- 
signed for all domestic and 
light commercial applications. 


Sizes range % to % HP. 
Write for prices. 


TECUMSEH PRODUCTS CO. 


TECUMSEH, MICH. 


MILLS 


COMPRESSORS 


for Commercial Use 


y eT Te) 


Mills Novelty Company ¢ 4100 Fullerton Avenue * Chicago, Illinois 


_& NEW INSTALLATIONS © 


Ma&eE Bere Compressors and complete units, avail- pa! 
able with or without motors and controls, meet 
every need of the Assembler or Service Company 
with high quality, moderately priced. 


One, two and four cylinder models for SO-2, 
CH3CL and F-12. 3 h.p. to 20 h.p. 


Write for new catalog — a valuable reference 


MERCHANT & EVANS COMPAN 
Philadelphia, Pa., U.S.A. Plant at Lancaster, Pa. 


all types of appliances, because they pro- 
- vide silent, dependable transmission— 
x a 
because their powerful grip preven 
slippage—because they run smoothl 
without weaving, twisting or vibrating. 
earby distributor carries a complete stock. 


THE DAYTON RUBBER MANUFACTURING CO. 
_ WORLD'S LARGEST MANUFACTURER OF V-BELTS— 


DAYTON, OHIO 8 
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Greater St. Louis | I 
(Compiled by Union Electric Co. of Missouri) | ‘ Pe J YE LS G j DE : 
Prior During 11 First 6 
‘ To 1936 Mos. of 1936 Mos. 1937 Total | 
) Classification No. Hp. No. Hp. No. Hp. No. Hp. | 
Hp g i : _ ‘ $ re : . - 
. Apartments & Residences 196 323.79 193 291.95 163 394.47 552 =1,010.21 % ¥ ale ee. 
la pammer h aan ; ap eS a Ss ge Be |e , aes Californians Know A Good Thing 
MOTI fi ebdivc 7450 G.e 6 case 60 5 1 a x : : ~ ; 
99.35 Barber & Beauty Shops... 3 5.75 3 13.33 2 10.0 8 29.08 : ; ‘ = a sy ea id 
83 . 30 Brokers’ Board Rooms ... : is 3 7S . Hy 4 Py i y - ; ee hen They See It 
Se Rha bicawh oo odes 06 6068 a i * A - "a 4 
21 oe eral ras 8 110.43 § 19.5 11 171.39 22 353. er. oy : ; So the butchers out there are taking the Peerless Flash Cooler to their 
10 Fu 3 : - 
00 PIDSOLNME oe vinic.é occus css 1 0.4 5 12.37 2 3.83 8 16.6 rae : F i hearts like a long lost brother. 
D8 25 Hotels, Guest and -_ | * Here is Butcher Morales of San Diego who is happy as a boy with a 
6 Public Rooms .......... 15 624.38 4 458.87 160 2,114.5 35 3,197.75 = : ate new toy over the installation of a new Flash Cooler in his store He's tellin 
67.25 Office Buildings ......... 3 392.0 5 1,017.35 16 2,240.06 24 3,649.41 , : 2 i! Jim Noell, manager of Peerless’ Pacific Coast factory, just how wel 
2 Offices ae hee ekee eases 109 591.0 101 1,192.76 yp! 958 .57 281 2,742.33 ~*~ ; om + pleased he is. 
Restaurens Sh a 7 The wide, shallow coil of the Flash Cooler delivers a large volume of 
4 rey Ee Bic, 35 {10.31 i 7-3 ° a 2 ai 5 - ‘ properly cooled air, not too cold, not too warm. The multi-Louvred drip 
22 oree Retail y ooms.... 60 1007.7 mz 41.63 10 ‘— 3 . 223. > ae o | Me pan directs the cold air dropping off the coil into its proper channels for 
16.60 Sto di Aig /007. ,159.06 43-559. 40 3,725.99 Po. ed most effective circulation. The Flash Cooler is a complete unit, including 
3 9° heterrie ee 0.0 3 136.84" 1 3.5 4 140.34 hangers, coll and Grip pan, ready to install. 
83 Theaters & Auditoriums.. 15 4,347.0 14 463.0 3 187.0 32 4,997.0 You do yourself a favor every time you sell a Flash Cooler. 
nc Miscellaneous ........... a 824. 229.75 2 111.34 16 1,165.72 ; 
73.85 Industrial Applications... 33 1,253.09 10 386.65 13 546.81 56 2,186.55 p ce Ee E L E ec 5 ” { A M E Rr g C A t n c 
ies RAN a ag ociocintitves soto sods 508 10,609.29 434 7,026.1 389 8,365.54 1,331 26,000.93 / ? 
ee : 3 ESTABLISHED IN 1912 AS THE PEERLESS ICE MACHINE COMPANY 
*Dec., "36. : : Ss a New York Factory Main Factory—General Offices Pacific Coast Factory 
— -_ Se “ep 43-20 34th Street 515 West 35th Street 3000 S. Main Street 
" a } " Long Island City Chicago Los Angeles 
Incianapolis and Vicinity — PEERLESS JOBBERS IN ALL PRINCIPAL CITIES 
i (Compiled by Indianapolis Power & Light Co.) PEERLESS FOR PERFORMANCE 
(hate Prior First 6 
96.37 To 1936 During 1936 Mos. 1937 Total = ‘i ; eee a aeanienaaidaiamemtiehiamiaaaantate — * 
5.91 Classification No. Hp. No. Hp. No. Hp. No. Hp. hoe, ; fe 
8.99 ae “ a Py 
Ri) 25 Banks ....... ey 1 = 45.25 0 0 0 0 1 45.25 eet ee eg “ 
27.83 Barber Shops and ee . hile A Sais 
31.5 ee ae rere 1 5.25 0 0 1 2 2 7.25 ; eS PRR ia i 
19.0 Churches nso (Pesdeestes 1 15 ps 20.5 0 0 2 35.5 f Ss : op. i e 
i Club Rooms .............. 1 811.5 0 2** s 3 2 14.5 : S. es. 3 
17.75 Wuneval TIOMOS .3.0.0505:05. pl 6.5 1 5.25 3 y 5 43.75 ; 4 % 
87 RTS) neg aoe ere 1 3.5 1 18 2t 69.5 4 91 : at 
3.25 Industrial Applications é 5 < 
6.41 Candy Manufacture .... 1 10 0 0 0 0 1 10 : £4 
30 eS rr err 2 27 0 0 0 0 2 27 i 
1.65 Frozen Produce ........ 0 0 0 1 10 1 10 i 
77.5 Miscellaneous ........... 3 440.5 o* 35 1 8 4 483.5 vias SOE fe a : 
ene LAMOYATONION 6 ove ccsserece | 5.75 1 14 0 0 2 19.75 g Migs UE be : 
84 34 ROPOEEED, Fei s5 ese rsceesese 0 0 1 15.25 0 0 1 15.25 Oy: 
Offices 
END, “epg bicdb ake e0neb-o 5 175 8 127.75 118 =:152.5 24 455.25 ‘ie 
3. | Seas ee eare are 10 18.5 22 18.67 11 10.6 43 4 a 
MEMAOUUEE. 6545005000560 %% 21 54.75 28 35.75 1 12.75 60 103.25 
Restaurants and Bars .... 18 343 6 96.25 5§ 98.5 29 537.75 
Stores 
Dept. & Clothing ....... 6 1,656.5 4 442 4$ 392 14 2,490.5 
Confectionery .......... 1 20 1 5.5 1 as 3 27 
| SASS cee ear 1 4.5 0 0 0* 10.5 1 15 
a OS PSS ee ere 0 0 1 2.25 0 0 1 2.25 
Pe eee eee 1 3 2 16.5 1 1 4 37.5 
reer eres 0 0 1 5.75 3 29.25 4 35 
Sr a re eee 2 2.5 1 3.75 2 9.5 4 15.75 
Theaters 
Electric Refrigeration .. 2§ 610 0 0 1 25.5 3 635.5 
Washed Air-Cooled ..... 8 403.25 o* 10 0 0 8 413.25 
Well-water System ae 0 0 0 9 223 9 23 
MEE Sis hind v yan cases 8605 87 3,861.25 79 874.17 68 1,106.1 234 5,841.52 
*Indicates addition to present system. ——--- + --- - - ; a ~-—--- we a 
**Indicates =e to other. sections of location. 
tIndicates a replacement. 
fee two pe << maa oe a. CAT. NO. 
us one addition to present system. 
K-99H 
Pittsburgh 
(Compiled by Duquesne Light Co.) 
Prior First 6 
— To 1936 During 1936 Mos. 1937 Total 
— Classification No. Hp. No. Hp. No. Hp. No. Hp. 
ie eee eee ee 1 0 0 0 0 1 500 
ME? BD oo ivasescces 2 14 1 2.50 0 0 3 16.50 D -Sh If 
| Beauty Shops ............ 4 55.50 2 8.50 2 17.50 8 81.50 r op e BRACK ET 
Combination Barber and 
Beauty Shop ........... 1 18 0 0 0 0 1 18 This bracket is popularly used to provide cutting boards and 
Clubs, Restaurants wrapping counters for refrigerated display cases. It is attached 
and Tap Rooms ....... 1 7 1 1 : 5.50 4 13.50 onto the back of the case and so permits the clerk to face the 
bs aeons 0 0 1 % 1 % 2 1.50 customer uninterruptedly while serving. Will support 100 Ibs. 
Cand + — tees 4 4 A A ; S ns R. so weight and a shelf up to 10 inches wide. 
al Dairy, SN eee 4 29 0 0 0 0 4 39° This and numerous other items of supplementary hardware for 
>) Department Stores ....... 1 590 1 1,115 2 1,905.50 4 3,610.50 the refrigerator are presented in section “D” of new catalog 
Drug Stores .......++++++: 0 0 0 0 6 ° 85.75 6 | 85.75 No. 38 now ready for distribution. 
— OREOED: ivéecins cies ; 5 : ~ ; 72 : 39.50 
; eer rr : : 
c ns eu KASON HARDWARE CORPORATION 
MEE 554-545. 5ka cos oc bks 3 73 4 210 3 50 10 333 - 
oy MCR eran : 2 ‘= 3 4 9 338 127-137 Wallabout Street, Brooklyn, New York 
MOON, og sinscceadeaee 1 30 0 0 0 0 1 30 
Guest Rooms & Offices... 4 4 1 1 0 5 5 
Offices (Gen. & Private)... 50 172.75 29 192 30 216.25 109 581 
Offices (Doctor's) ......... 8 9.75 4 75 6 18 19.75 
eae aes 37 46.25 26 41.50 19 31.25 82 119 
Restaurants & Cafeterias. 19 574.50 10 172.50 11 177 40 924 
Stores (Misc.) ............ 24 232.75 9 384.50 19 277.25 52 894.50 
Theaters TUT Ee reer te ee aA 2 78 9 389.50 20 3,014.50 
Industrial ppieseereas kaye 1 9 4 33.50 3 1.50 1 4 
Miscellaneous ............. 3 69 3 11 4 329.50 10 409.50 
eS ameter 185 5,613.50 118 2,370 125 3,550 428 11,533.50 
Kansas City, Mo. | 
(Data Compiled by Kansas City Power & Light Co.) | 
Prior First 6 | 
- To 1936 During 1936 Mos. 1937 Total 
Classification No. Hp. No. Hp. No. Hp. No. Hp. | 
BD sstsissvesscnenss 3 = 71.0 0 0.0 0 0.0 $710 | 
Pn. Atitkbateate Sas he beds 3 14.75 5 127.50 2 7.50 10 149.75 | 
Her oe peneceggen 5 66. 3 32.25 6 38.0 14 186.50 | 
eerie 4 2,792.0 0 0.0 4 421.50 8 3,313.50 
Gove RAR nee 5 0 2 52.0 2 40.0 9 222.0 | ie COM 
eneral Offices ........... 39 323.75 24 416.75 37 578.0 100 =1,318.50 | och \\ne \S 
8 a aN 10 11.50 8 50.75 2 44.50 20 106.75 | \ W r 
Mees PehWew S66 .4-0.0:bdin eo 11 461.0 4 240.50 3 420.0 18 1,121.50 
Iscellaneous ............ 8 93.25 9 171.25 10 97.75 27 362.25 | 
Rouaries cstebe sheen tues 8 54.50 5 106.0 3 77.0 16 237.50 | 
Seneaurants & Night Clubs 32 753.50 21 232.50 16 145.0 69 1,131.0 
alesrooms and hops.... 32 864.50 16 533.0 16 =1,032.50 64 2,430.0 | 
NK Wit 3 5 bie oa cuis'd.a% 1,870.0 0 0.0 0.0 2 1,870.0 
Tivate Offices ........... 2 25 36 3.0 11 28.0 79 119.25 
Eero 133 327.75 101 191.75 50 140.25 284 659.75 
i 
EE  cgptoe gaia cen | 348 «7,872.0 234 2,207.25 162 3,170.0 744 13,249.25 
a = 
EI Paso, Texas 
(Data Compiled by El Paso Electric Co.) 
*Prior First 6 
i To 1936 During 1936 Mos. 1937 Total 
lassification No. Hp. No. Hp. No. Hp. No. Hp. 
5 307.5 1 15.0 1 75.0 7 397.5 
0 0.0 1 7.5 1 10.0 2 17. 
1 3.0 2 10.0 0 0.0 3 13.0 
0 0.0 3 44.0 1 7.6 4 §1.5 
0 0.0 1 20.0 1 15.0 2 35.0 
4 6.0 2 4.0 454 155.0 460 165.0 
0 0.0 1 20.0 0 - 0.0 1 20.0 
fan «; 4 32.0 1 1.5 2 3.0 7 36.5 
€tail Stores (Automobile 
Clothing, Jewelry) cake 20.0 1 10.0 4 73.0 6 103.0 
Gaxtail Bars ...........: 0 0.0 1 12.0 1 12.0 2 24.0 
Util” Establishmenis.. 0 3:2 : 4.6 : RY : a? 
P esses bavasces ses 2 F ° : : 
Bes esi scseceesenccess. 2 92.0 0 0.0 0 0.0 2 92.0 | 
ne pl Bree 2 20.5 0 0.0 0 0.0 2 20.5 
ts SL 1 30.0 0 0.0 0 0.0 1 30.0 | 
ews cece TTT Pee ee 1 15.0 0 0.0 0 0.0 1 15.0 | 
al 0 0.0 0 0.0 1 = 10.0 1 10.0 | 
ON Sy ean ek canes 0 0.0 0 0.0 1 7.5 1 7.5 
Totals 
+000 ee hens eee be 23 576.0 15 148.0 469 388.0 507 1,112.0 | 
| 


ie 
*Note. : 
ote: These figures include all air washing and dry evaporative cooling. 
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Rochester, N. Y. 


(Compiled by Rochester Gas and Electric Corp.) 


Prior First 6 
To 1936 During 1936 Mos. 1937 Total 

Classification No. Hp. No. Hp. No. Hp. No. Hp. 
eee ee 12 22,285 3* 1,257.75 5* 1,886.75 14 25,429.5 
Office Buildings .......... 1 188 F 40 2* 72 2 300 
EY Reo aces te ot eonpeae 8 75.5 4* 14 5* 9.75 17 99. 
CS ere 4 1,274 0 0 1 50 5 1,324 
ee) lll ee vj 187.5 8 113.75 1* 16.5 8 317.75 
Serer eae 3 79 0 0 0 0 3 79 
ei cstass van baeee 7 425.25 6 156.25 8* 74.75 20 656.25 
Peet BEUGIOS. .n.ccccsanes - 4 0 0 1° 9 1 13 
re ree 1 0 0 0 0 1 265 
ia eb acnidig 0'655.8.518-95.0 5 4 118.75 1 50.75 0 0 5 169.50 
Funeral Homes ........... 0 0 1 3.5 0 0 1 3.5 
0 eee 1 112.75 0 0 1 57 2 169.75 
Telephone Exchanges .... 2 32.75 3* 44.5 BO 9 3 86.25 
SS eee 11 ot 25 10 17.5 2 4.5 23 43.25 
aS ie ree a 0 1 . 0 0 1 
Municipal Buildings ...... 0 0 1 3.75 0 0 1 3.75 
Beauty Parlors and 

Barber BONE. Se bev issn 0 0 6 0 2 31.5 2 31.5 
Totals ot eee ae oe re 62 25,068.75 39 1,702.75 29 2,220.75 09 28,992.25 


*One or more of these installations is an addition to previous equipment. 


THE BUYER'S GUIDE 


SHERER 


REFRIGERATED EQUIPMENT 


Our 1937 line offers extraordinary profit 
opportunities for refrigeration dealers. Your 
opportunity for sales to meat markets, food 
stores, restaurants, bakeries, etc., is great- 
est with the SHERER line. Write for details 
about the Sherer Case and’ Cooler 
Franchise . . . there are still desirable 
territories available. 


SHERER-GILLETT CO. 
MARSHALL MICHIGAN 


_SHERER MARKET COOLER 


eo 1937 ins sities ae variety and sensational 
values. 6 big new features and iron-clad guarantee. 
Only Tyler gives one-piece ‘welded steel’’ construe- 
tion, 100% insulation. Wonderful sales opportunity. 
Most talked of and fastest selling line on market. 
WRITE today. 


TYLER Sales-Fixture COMPANY 
Dept. E, NILES, MICHIGAN 


ULE EERE REE EEE ee 


CAPACITY !---You Get It Here! 


When you buy a refrigerator, you're interested largely in CAPACITY 
—and there's no cabinet today which offers so much storage space 

for so little cost as the Model No, 350, 

THIRTY CUBIC FEET OF STORAGE—enough room for 14 cases of 

beverage—and yet, the No. 350 Retrigerator occupies but 9 sq. ft. 

of floor space. 

The No 350 Retrigerator comes with solid or glass display type doors 

in top section; your choice, too, of long wearing DuLux, or gleaming 

white Porcelain, chrome trimmed. 


Write for Folder 350, with complete details. 


es MANUFACTURING COMPANY 
sik ERIE, PENNSYLVANIA 
SALES OFFICE 423 FOURTH AVENUE. PITTSBURGH 


THIS LINE SELLS ON teat T 


Weber brings the result of 35 years of ee 
manufacturing experience . . . America’s most 
beautiful line of Refrigerator Cases and Commer- 
cial Cabinets. Exclusive territones now open — 
Complete financing plan 


Established 1902 Cable Address “Weberco.” 


WEBER SHOWCASE & FIXTURE CO., INC, 
$700 Avalen Boulevard Los Angeles 


The HOLCOMB & HOKE 


NEW DEALER PLAN— 


offers you an exclusive franchise which includes a complete 
line of Dulux and porcelain cases—market coolers and 
boxes . . . priced to meet all competition. 


pn New Dealer Finance Plan advances you more cash per 
sale. 


We furnish the products and fiance the sales. 
All We Ask You to Do Is SELL! 
Write, Wire or Phone At Our Expense for Full Particulars. 


HOLCOMB & HOKE MFG. CO. 


1545 E. Van Buren St. Indianapolis, Indiana 


Columbia Offers 2 


Evening Courses in 
Air Conditioning 


NEW YORK CITY—Two evening 
extension courses in air conditioning 
are being offered during the winter 
and spring sessions of 1937-1938 by 
the department of architecture of 
Columbia university in cooperation 
with the department of mechanical 
engineering. 

First course, Architecture e51 or 
e52R—Air Conditioning I, is a study 
of steam-air mixtures with relation 
to comfort cooling and commercial 
air conditioning. Comfort cooling 
calculation and general study of 
equipment and design will be covered 
in the course, as will a comparative 
analysis of refrigeration equipment 
and refrigerants used in connection 
with air conditioning. 

Instruction in the course will be 
given by Robert W. Waterfill, direc- 
tor of Buensod-Stacy Air Condition- 
ing, Inc., Westinghouse distributor in 
New York City. 

Second course, Architecture e53 or 
e54R—Air Conditioning II, is con- 
cerned with quantitative relations on 
performance of elements of air-con- 
ditioning equipment and on installa- 
tion assemblies in buildings. 

Thermodynamics, heat _ transfer, 
and fluid dynamics applied to heat- 
ing, cooling, humidifying, dehumidi- 
fying, and air movement, and to 
instruments or controls will be con- 
sidered in the course, together with 
their application to typical commer- 
cial equipment and building installa- 
tions. 

The course is arranged to meet the 
needs of those concerned with sales, 
installation, or design of particular 
equipment or complete installations. 
It deals with the fundamental prin- 
ciples involved, and develops the 
theory and practice of design and 
practical operation as applied to 
parts of systems and complete lay- 
outs. 

Instruction will be given by Claude 
A. Bulkeley, chief engineer of 
Niagara Blower Co. Registration in 
the course is limited to qualified 
applicants, subject to approval of the 
instructor. 

Fee for the course is $30 each, 
either session. First course is given 
from 7:45 to 9 p.m., Tuesday and 
Friday, and second from 8:25 to 
9:40 p.m., Monday and Thursday, 
beginning Sept. 23, 1937, and Feb. 
3, 1938. 


Hexcel Markets New 
Humidifier Model 


RACINE, Wis. — Hexcel Radiator 
Co. has placed on the market its new 
Hexcel “Aristocrat” humidifier, a 
compact unit resembling a table-type 
radio, cased in two-tone walnut wood, 
designed to harmonize with modern 
home furnishings. 

The unit is of the vapor type, 
generated by a heating element. It 
will emit in the form of vapor 1.2 
pints of water per hour. It is so 
designed that the whole mechanism is 
inserted in the cabinet from the rear, 
making for easy servicing. The water 
compartment holds 3% gallons of 
water, and a shut-off automatically 
stops current when the water supply 
is exhausted. 

The humidifier is 18% inches high, 
14% inches,wide, and 12 inches deep, 
and weighs 27 lbs. It can be easily 
carried by handles on the sides, and 
operates on either alternating or 
direct current. 

List price of the unit is $37.50. 


Cincinnati 
(Compiled by Cincinnati Gas & Electric Co.) 
Prior First 6 
To 1936 During 1936 Mos. 1937 Total 
Classification No. Hp. No. Hp. No. Hp. No. Hp. 
RE 550s heccvnnvke 71 109.7% 70 100.75 42 ~&# 63 183 273.50 
Offices — Dba RETO OLE RES 78 930.25 38 582.25 31 431.75 147) 1,944.25 
Small Stores ......--++-+- 24 348.50 21 =: 188.75 14 94.50 59 626.75 
LAPge BOLE ...+-.000050% 8 1,924 1 82 6 824 15 2,830 
BGAUPAINS 65 00200 c ee cas 2 715.50 26 366.50 12 «143 63 1,825 
PR ct gsascsese ene 16 2,118 8 290 7 188 31 2,596 
Miscellaneous. ....---++--- 23 1,840.25 8 hoy (3; 6 83.5 372,011.50 
rer 245 7,986.25 172 1,693 118 2,427.75 535 12,107 — 


Akron, Ohio 


(Compiled by Ohio Edison Co., Akron Division) 
Prior First 6 


To 1936 During 1936 Mos. 1937 Total 
Classification No. Hp. No. Hp. No. Hp. No. Hp. 
dy Company .......... 1 5 0 0 0 1 5 
Gta “4 ee, ea ta 0 0 0 0 3 51.29 3 51.29 
Department Stores 
Candy Kitchen .......... 1 5 0 0 0 0 1 5 
Executive Offices ....... 2 5 0 0 0 0 - 5 
Funeral Parlors .......... 0 0 1 r 1 16.5 2 23.5 
Hetete Sh Dini 
offee op, Dining 
Room, Barber Shop ... a... 0 0 0 0 1 75 
CUeEe TOON cv escvecevees 0 0 1 1 0 0 1 1 
ee RP ree 3 3.5 3 1.75 1 3 i | 8.25 
DIMMENOUED bots cc cece riae 3 38 4 43.9 5 49.25 12 131.15 
Stores 
sia earache: d: 60 6187 sle ewe acwth 2 5 0 0 0 0 2 23.5 
CAUEAG 6 bbeeecs side sece 3 26.25 3 46 0 0 6 2.25 
| RRR See eran ear sac 1 5 0 0 0 0 1 5 
Dee BIOPS  oivcsccives 1 6 0 0 0 0 1 6 
DORRE BIOPO. io s:e pscceieave 0 0 1 5.5 0 0 1 5.5 
Optical BtOre ...0.-esves 0 0 0 0 sk 2 1 2 
POMGIEY Bere wicccckccs ce 0 0 0 0 1 26 1 26 
DOMy BUG .kscccacrsecs 0 0 0 0 1 7.5 1 7.5 
eae errors 3 11 6 20.5 z 1.25 10 32.75 
OR ere 2 500 1 80 2 209 5 79 
Miscellaneous ............. 1 25 2 20 0 ) 3 45 
rere ent rorya 24 714.75 22 175.65 16 365.79 62 1,256.19 
Newark and Vicinity 
(Compiled by Public Service Electric and Gas Co.) 
Prior First 6 
To 1936 During 1936 Mos. 1937 Total 
Classification No. Hp. No. Hp. No. Hp. No. Hp. 
NE sis saci Nows 17 3,756 1 150 1 28 19 3,929 
ore reer rer a 6 474 2 50.5 2 91 10 =1,070 
SS or ree ee 39 366.9 12 153 10 114 , a 633.9 
PMRMUTOMEE: 6638 osee oe va0d 21 345.6 13 224.8 12 221.2 46 791.6 
ESP cre cere 27 327.4 32 552.2 34 443.9 93 1,823.5 
Tap Rooms & Bars ...... 3 16 3 68.5 2 16.5 8 101 
Funeral Parlors .......... 7 69.2 4 29 3 12 14 110.2 
ee eer reer. 35 88.8 7 23.5 3 1.o 45 119.8 
meaty FRTIGTE 2606 eicieve 1 10.2 2 6 3 10.7 6 26.9 
PIER 55. 5:4:6.5 btisio1re B08 0 0 2 142.5 0 U zZ 142.5 
ME 5:8'b0-65 03456303089 HO 156 5,454.1 78 1,400 70 939.8 304 8,248.4 
Manchester, NH. 
(Compiled by Public Service Co. of New Hampshire) 
Prior First 10 
To 1936 During 1936 Mos. 1937 Total 
Classification No. Hp. No. Hp. No. Hp. No. Hp. 
ON Eee ee re ee eye eee 0 0 U 1 31.25 1 31.25 
po Fer ner re rd 2 26.45 1 23 0 0 3 49.45 
PIPED hvac ciscacvdee 2 19 0 0 0 0 4 19 
BESS a ee 1 8.5 2 1.75 2 2.75 5 13 
Serr rer er 3 4.75 1 22 0 0 1 26.75 
Residence (room cooler).. 0 0 0 0 1 1.50 1 1.50 
G45 Sac chins798ss 05% 8 58.7 4 46.75 4 35.40 16 139.95 
St. Joseph, Mo. 
(Compiled by St. Joseph Railway, Light, Heat and Power Co.) 
Prior First 6 
To 1936 During 1936 Mos. “— Total 
Classification No. Hp. No. Hp. No. Hp. No. Hp. 
eee rte eee 2 35 1 28 0 0 3 36 
Industrial 1 40 1 15 0 0 2 55 
Theaters 2 140 0 0 0 0 2 140 
| ere 4 17.5 7 6 5 399 16 512.5 
Py eS” ee 2 20 0 0 0 0 2 20 | 
pe ae yy eee 1 3 2 8.33 2 7 5 18.33 
eS Se ere 5 4.75 6 9.37 6 9 17 23.12 
a eg. bh 0882 REESE 1 1 0 0 0 0 | De 
pS errr er 0 0 | 65.5 1 52 2 137.5 
0 ere eet 0 0 1 5.5 0 0 1 5.5 
EE. Webed 06:43 0 eae eS 0 0 2 2.25 3 3.75 5 6 
Restaurants .............. 0 0 3 27.58 0 0 3 27.58 
ME UOPOD saciscsicevens 0 0 1 13.5 0 0 1 13.5 
SE Swi areends Sv Akash ascan 0 0 0 0 1 19 1 19 
Terr sree e 18 261.25 25 269.03 18 489.75 61 1,015.03 


Richmond, Va. - 


(Compiled by Virginia Electric and Power Co.) 


Prior First 6 
To 1936 During pn Mos. 1937 Total 

Classification No. Hp. No. Hp. No. Hp. No. Hp. 
Restaurante ..6sccsesseees 10 186.5 6 118.5 3 23 19 328 
PE Vins prssonssanwed 16 §1,730 5 194.5 6 191 27 «(2,115.0 
EE, sksvscsnsaeccrsesens 26 2,019.5 20 690.8 9 104 55 (2,814.3 
PTT TTT eee 19 81.8 13 63.3 8 68 40 213.1 
Beauty Parlors ........... 2 16 1 6 3 17 6 39 
Funeral Homes ........... 3 60 a 6 1 10 5 76 
SS eae 0 0 0 0 0 0 0 860 
BOOM vs cicdeencissnces 6 650 0 0 1 104 7 754 
SE Sivas sectnerncaeare 0 0 1 6 0 0 1 6 
EE elone i eNteaekea yak 1 60 0 0 1 9 2 69 
MOEOBOOR  oiiccscisincccws 23 50.5 9 17.5 q 7 39 75 
Railroad Coaches ........ 0 0 1 50 0 0 1 50 
BED csasesrvesnevsens 5 21 1 15 1 7 7 43 
Miscellaneous ............. 2 = 133.5 1 5.5 0 0 3 189 

5,008.8 59 1,173.1 40 540 212 6,721.9 


Totals eT CERT ECT Cen eT 113 
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1936 xk 
REFRIGERATION 
& Air Conditioning 
SPECIFICATIONS 


BUSINESS NEWS PUBLISHING CO. 
Publishers of 
ELECTRIC REFRIGERATION NEWS 


SPECIFICATIONS—ALL MODELS—ALL MAKES 
: 1937 DATA TO BE INCLUDED WITH 512-PAGE BOOK 


Material in the Specifications Book 
was compiled with a view toward 
making it usable by both the service 
man and salesman. 
man, the 512-page book gives infor- 
mation on the kind and quantity of 
refrigerant, belt size, compressor and 
motor data, etc. Of interest to sales- 
men is the list price, cubic-foot ca- 
pacity, dimensions, shelf: area, finish, 
etc. 
commercial condensing units and air 
conditioners as_ well 
electric refrigerators. 


Price $3.00 per copy . . . Send order with remittance {0 


BUSINESS NEWS PUBLISHING CO., 5229 Cass Ave., Detroit, Mich. 


A new 64-page booklet giving 
specifications of principal makes of 
1937 Household Electric Refrigerators 
will be given with all future orders 
for the 1936 Specifications Book 
which includes data on all models of 
all makes of household and commer- 
cial refrigeration equipment and air 
conditioners for all years. 

The material is a revision of that 
which appeared in the March 17 
issue of the News plus the tabula- 
tion of “convenience” features which 
appeared in the News issued April 21. 
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Houston, Texas 


(Data Furnished by Houston Lighting & Power Co.) 


San Francisco’s Old 
Cliff House Rebuilt 
& Air Conditioned 


SAN FRANCISCO — Cliff House, 
famous for the last 80 years as a 
resort located near the Golden Gate, 
recently has been rebuilt and re- 
modeled and equipped with air con- 
ditioning. 

The resort is located on a cliff 
overhanging the Pacific ocean and 
the Seal Rocks. The Farralone 
Islands, 30 miles away, are visible 
from its windows. Ship lanes for all 
the passenger and freight boats are 
close to the restaurant’s sea-facing 
side. 

Costing $7,500, the air-conditioning 
system provides automatic control of 
temperature, humidity and air circu- 
lation. Equipment was installed by 
The Frank Edwards Co., representa- 
tive of the General Electric Air 
Conditioning Co., San Francisco. 

Location of Cliff House subjects it 
to the changing climatic moods of 
the coast. For a few hours of the 
day semi-tropical sun heat may beat 
upon it. Within a few hours the cold 
ocean breezes may lower the outside 
temperature so that fires are needed 
in the open hearths. 

Late afternoons may bring about 
another deeper chill, and heavy fogs. 

With the air-conditioning system 
installed, this climate variance, that 
tended to cut off trade, is no longer 
effective, the management claims. 


Kelvinator Holds Sales 


Meetings for Heating 
Outlets in South 


DETROIT—Distributors and deal- 
ers of Kelvinator automatic heating 
equipment in the territories  sur- 
rounding Birmingham, Ala., Knox- 
ville, Tenn., and Charlotte, N. C., 
recently met at regional sales con- 
ferences held in these key cities to 
hear sales plans outlined for the 
fall and winter campaign. 

Featured speakers at the meetings 
were two Kelvinator executives from 
the home office at Detroit, E. L. 
Sylvester, sales manager of the resi- 
dential air-conditioning and auto- 
matic heating department, and V. E. 
Watkins. 


New Seattle Dealer Sells 
Norge Air Conditioning 


SEATTLE — Watts-Norge, Inc., a 
new firm selling air-conditioning and 
heating equipment, has been estab- 
lished at 2134 Westlake Ave. here 
by W. A. Watts, who has been active 
in the heating and electrical field for 
15 years. 

Larry Coman has been appointed 
sales manager of the new firm, and 
George Cross is superintendent of 
installations. 


Hal Holmyard Joins Florida 
Airtemp Distributor 


MIAMI, Fla.—Hal Holmyard, for- 
merly of Cincinnati, has joined 
George Baker and Associates, Inc., as 
secretary and treasurer, according to 
George Baker, president. The firm is 
southeast Florida distributor for 
Chrysler Airtemp air conditioning 
and automatic heating. 


Cafe Air Conditioned 


ARCADIA, Calif. — Delco-Frigid- 
aire air conditioning has been in- 
stalled in the Pines cafe here. 


Prior First 6 
To 1936 During 1936 Mos. 1937 Total 
p Classification No. Hp. No. Hp. -No. Hp. No. Hp. 
- ES Te 4 607.5 0 0 0 0 4 607.5 
3. 50 Burber Shops ............. 2 6.25 2 22 3 15.7 7 48.95 
L.2 Beauty Parlors ........... 1 16.5 1 4 3 12.8 5 33.3 
49 PUM oc dees ae 0Sieoes 0 1 21 1 47 2 68 
) SRN Sra Gp neces G4 24 6% 1 18 2 21.5 0 0 3 39.5 
) MOVENTEEE hive de kicw keanense 2 Re; 0 0 0 0 2 12.5 
a BEE eS ses Hike exe hn ees 25 1,916 27 180.4 57 809.4 109 2,905.8 
1.50 Bi aM rd eet ccd 5 ais x 20 0 0 1 7 3 27 
= MOM 0c ch sut iy cba 38 19 73.9 28 93.25 24 106.3 71 273.45 
r Restaurants & Clubs ..... 14 1,045.2 9 127.50 9 141.4 32 1,314.1 
a ROMMEIE Sian tn ta beae eee esun x 26 1,059 0 0 0 0 26 1,059 
MMA: 5 tase seas sacs 0 0 5 309 11-579 16 =. 888 
CHE -3SoSeeesa cise ras 0 0 3 124.5 5 168 8 292.5 
PERS GAbica rob aces ssaeee 0 0 4 68.5 2 37.5 6 106 
(HNN oa oe a tie bats aye e984 0 0 6 294 6 42 12 336 
Wi GHEE s 6 bic Ssalinais out bc 10 1,940 1 125 2 187.5 13 2,202.5 
WGUEETIML, cc5kCc sae bess os 0 0 0 3 72.5 3 72.5 
Ip. A ROME RANE, 106 6,714.85 89 1,390.65 127 2,176.1 322 10,281.6 
. (Data Furnished by South Carolina Power Co.) 
: Prior First 6 
8.5 To 1936 During 1936 Mos. 1937 Total 
Classification No. Hp. No. Hp. No. Hp. No. Hp. 
: Retail Stores ............. 1 160.5 2 184.5 1 9.25 4 304.25 
"oy, DEStHMEEED Us ebessceiceees 1 13 0 0 1 9 2 22 
1 Department Stores ....... 0 0 0 0 1 93 1 93 
a OU essere: 0 0 0 0 1 20.75 1 20.75 
3 CECT) is Sea erres 0 0 0 0 2 7.75 2 7.75 
fae Hotel (Including 
«20 Dining Room) ......... 1 10 0 0 0 0 1 10 
6 ’ Commercial Office ........ 0 0 0 0 1 8.75 1 3.75 
5.5 DMM  Seechcasiassatiakass 3 183.5 2 134.5 7 143.5 12 461.5 
: Es, 
235 Hammond & East Chicago, Ind. } 
4 (Data Furnished by Northern Indiana Public Service Co.) 
a Prior First 6 
6.19 To 1936 During 1936 Mos. 1937 Total 
Classification No. Hp. No. Hp. No. Hp. No Hp. 
BM De aa ches cant s 2 25.5 1 3.3 5 56.8 
Residences it 0 1 3.33 1 3.66 2 6.99 
Restaurants becca 1 42.5 0 0 2 13.5 3 56 
SES OU SAA Sei a ee 0 0 0 S a 3 111 
PGHERIRS ones avast av naes 2 270 0 0 1* 35 3 = 305 
ip. RE ig ied ee 5 340.5 3 28.83 8 166.46 16 ©535.79 
“i. *Part well water. 
U 
yg . 
3.9 Des Moines, lowa 
“e (Compiled by Des Moines Electric Light Co.) 
0.2 Prior First 6 
19.8 To 1936 During 1936 Mos. 1937 Total 
“4 Classification No. Hp. No. Hp. No. Hp. No Hp. 
3.4. J OS rier ore 5 378.25 9 216.5 2 = 185 16 29.75 
: Hotels (Dining Room only 
—no Guest Rooms)..... 146 4 92 0 0 238 
pg! ee ere 21 186.25 5 94.3 8 35.13 34 315.68 
Apparel BHOPS ..sccvcocevs 5 53. 0 0 2 10.75 7 64.15 
DOGG, MIGION. ssicoiawescss 0 0 1 die 1 79 2 19% 
Be exe i rissccecuss as 28 86.5 15 290 14 =. 201.81 57 578.36 
adic MUGIO8: osiesccccces 1 15 1 28.8 0 0 2 43.8 
ONE roy is cerss10s 15 29.5 17 21.33 7 14.73 39 66.06 
Funeral Homes ........... 42.3 1 §.5 0 6 47.8 
dp. Stores (Exclusive of 
- Apparel Dept.) ......... 159.5 9 363 8 129.3 22 651.6 
1.25 INGUBEIAl oes eee sesevvne 2 37.5 1 1 0 0 3 38.5 
9. 45 Railway Yds. (for cars 
“teas ge 2 |) ern cer 1 80 0 0 0 0 1 80 
3 Barber & Beauty Shops .. 2 6.5 2 3.5 3 23.12 7 33.12 
8.75 Office Bldgs.—Complete .. 0 0 0 0 3 951.5 3 951.5 
60 BEDEE Face acVEereL ee 0 0 0 0 1 50.66 1 50.66 
as BOUt CIUDS scisssscecsesis 0 0 1 1.5 2 48 3 49.5 
9 95 pO eer rer ees 0 0 3 17.33 0 0 3 17.33 
; a ere are 95 1,306 69 2,245.76 51 1,679.05 214 5,230.81 
*Same store. 
Beaumont, Texas 
(Compiled by Gulf States Utilities Co.) 
Ap. Prior First 6 
=e To 1936 During 1936 Mos. 1937 Total 
ae Classification No. Hp. No. Hp. No. Hp. No. Hp. 
8 Residences ...........004 3 35.5 20 41.5 1 2.66 6 79.66 
0 POTOUPANOR. ict piacces ends 3 91.5 3 54 0 0 6 145.5 
18.39 RN a Oe 1 8 0 0 1 4 2 12 
3°12 UE) oes inna caus 2 261 2 193 0 0 4 454 
1 DEY CIEAHEEB oo scce ce svees 1 8 0 0 0 0 1 8 
7.5 Retail Stores ............. 1 s 2 32 4 34.33 7 74.33 
"5 5 Air Conditioning Dealer.. 1 14 0 0 0 0 1 14 
6 Department Stores ...... 29 0 0 0 0 1 29 
07.58 Federal Court Room 1 12 0 0 0 0 1 12 
13°5 Offices & Sales Room 2 105 0 0 1 13.5 3 118.5 
9. Berner BROS oc ciscscisess 1 5 0 0 0 0 1 5 
- MES SCOUT Pag tao Ces 55 0 0 1 85 1 18.5 2 $102.5 
15.03 County Court House ..... 0 0 1 118 0 0 1 118 
City Auditorium ......... 0 0 1 263 0 0 1 263 
VO ROPER Gc ks os cisacs. 0s 0 0 0 0 2 36.5 2 36.5 
BE oad var ek saeikas 0 0 0 0 | 98 1 98 
OS CHUN s4citseces suka 0 0 0 0 1 25 1 25 
ME Us vaniachcen senses 17 s«S TT 12 =-786.5 12 232.49 41 1,595.99 
} Racine, Wis. 
pat (Data Furnished by Wisconsin Gas & Electric) 
28 Prior First 6 
5 To 1936 During 1936 Mos. 1937 Total 
13.1 Classification No. Hp. No. Hp. No. Hp. No. Hp. 
4 Industrial Application .... 0 0 0 0 1 120 1 120 
0 ffices 
54 BOAR. cod erris 44.) ont Sy 1 1.5 0 0 33 2 2.83 
§ pocneral Vesa nudeeus 0 0 0 0 1* 120 1 120 
69 Gedences eld aes 0 0 2 4 1 1.5 3 5. 
75 _—e (Clothing) 0 0 0 0 1 5 1 5 
i 
33 BED vniscenspennisncesnns 1 1.5 2 4 5 247.83 8 253.33 
am “Sold, but not yet installed. 
21.9 a — 
— 


Milwaukee County, Wis. 


(Data Furnished by The Milwaukee Electric Railway and Light Co.) 


Prior First 6 
To 1936 During 1936 Mos. 1937 Total 

Classification No. Hp. No. Hp. No. Hp. No. Hp. 
Residential 

(Private Homes) ........ 14 29.6 5 12.2 4 4 23 45.8 
SE Wat Cae k 406.5 499.455 06 72.5 0 0 0 0 1 72.5 
Beauty Pariors ........... 0 0 Z 17.75 1 3.8 2 21.55 eS 
Funeral Homes ........ aa 55 3 30.5 0 0 Ss 85.5 - 
Hotel Coffee Shops and 

Dining Rooms ......... 0 2 86 4 150 6 236 

ffices 

Doctors’ & Dentists’ 2 2 0 0 0 2 

ESA Te ll 556.6 6 75.3 4 125.5 21 757.4 

Meee GOO. 6sk50 er ewi ess 1 64 0 0 0 0 1 64 
TROSEMUPOMIB 6c ccesescsicae 5 141 1 17 2 103.5 8 261.5 
Self-Contained Units ..... 3 2.5 9 8.4 5 4.3 17 15.2 
Stores 

Department ............. 2 190 2 294 1 252.5 5 736.5 

EE (ctacle cuss raeeese sc 6 79 5 56.8 11 323.5 22 459.3 
Studios, Broadcasting ..... 0 0 1 10 0 0 1 10 
i area 8 142 0 0 0 0 8 2,142 
Miscellaneous Commercial. 7 149.5 1 23 0 0 8 172.5 
WD 65.5. 0.0 508-00 5ie ads sdb e se 65 3,483.7 36 630.95 * 32 967.1 133 5,081.75 a 

a 
Syracuse, N. Y. 
(Data Furnished by Niagara Hudson Public Service Corp.) 
Prior First 6 
—* To 1936 During 1936 Mos. 1937 Total 

Classification No. Hp. No. Hp. No. Hp. No. Hp. 
gt re 0 0.0 1 18.0 0.0 1 18.0 
Industrial Applications 

MEE fs oie Side acs) s 64 4 0 sk 0 0. 1 12.0 0 0.0 1 12.0 

Candy Manufacturing .. 1 19.0 0 0.0 0 0.0 1 19.0 

Fruit Processing ....... 2 51.0 0 0.0 1 8.0 3 59.0 

Printing Establishment. 1 152.5 0 0.0 0 0.0 1 152.5 
Office Building ........... 1 31.75 0 0.0 0 0.0 7 31.75 
Oe ee er rere 4 4.0 2 3.33 1 5.0 7 12.33 
er ee ere 0 0.0 1 1.75 2 4.0 3 5.75 
Restaurants & Bars....... 1 60.0 5 146.5 3 52.5 9 259.0 
Stores, Dept. & Retail.... 6 159.5 yf 82.0 8* 84.2 21 325.7 
Studio, Broadcasting ..... 1 3.25 0 0.0 0 0.0 1 3.25 
py Lec eee 4 825.0 0 0.0 1 40.0 5 865.0 
cst athe bees wales 21 1,306.0 17 263.58 16 193.7 54 1,763.28 


— — eo 


*Plus one addition to present system. ig Gat 
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A few world 
famous users of Cordley 
Coolers are: Pacific Mills, 
Otis Elevator, Rogers 
Peet, Sun Oil Company, 
Sears Roebuck, Sweet Orr 
Overall,American Optical. 


Year in year out Profits 


Every time you sell a Cordley Cooler, you make a gener- 
ous profit... a profit not dissipated in future service ex- 

ense ... a profit that sticks. Cordley Coolers are sturdily 
Built, simple mechanically and designed solely and spe- 
cifically for water cooling service ... by the pioneer and 
oldest manufacturer of water cooling equipment. 


CORDLEY & HAYES, 141 Hudson St., New York City. 


CORDLEY Electxic WATER COOLERS 


« | REACH-IN BOX 


ee —— — Ned 


YLER'S “2 


SALES SENSATION OF 1937 


Big waiting market for food stores, restaurants, bakeries, 
tap rooms. New principle “‘Stratosphere”’ coiling. Maximum 
efficiency and capacity in small floor space. Dealers report 
tremendous demand. Big sales opportunity. Write today. 


TYLER Sa2les-Fixture COMPANY eS 
DEPT. EX. NILES, MICHIGAN \=" ) 


DISTRIBUTORS! Increase your 
sales and earnings on electrical 


refrigeration equipm 


ing the Percival Line. Percival 
equipment meets every require- 
ment of the modern food store. 


For Mechanical 
Refrigeration Only 


«51 YEARS OF SERVICE 


ent by sell- 


DESIRABLE TERRITORIES 
still available. Write for details 
of attractive, profit-making 
franchise. 


C.L. PERCIVAL COMPANY 
DES MOINES + + + = + IOWA 


—_— 


1886-1937 
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THE BUYER'S GUIDE 


you can’t go wrong if 


proome. The outlet 


FITTINGS - TOOLS 


GOOD many cities are working 
up ordinances requiring pressure 
relief valves on all installations and 


new No. 280C Imperia 
The valve is installed in the high 
side and will open at its set relief 


y copper tubing to the atmosphere 
or to the low side. The body of the 


IMPERIAL BRASS MFG. CO., 565 S. Racine Ave., Chicago, Ill. 


+ CHARGING LINES - 


MORE AND MORE JOBS 


will call for this new Relief Valve 


valve is a brass forging with a 
and all 


special composition seat 


ou install the 


relief valve. refrigerants. 


is connected 


size and relief pressure. 


FLOATS - DEHYDRATORS - STRAINERS 


other parts are brass or bronze. The 
seat will withstand all commercial 
Furnished for relief 
pressures of 90, 110, 135, 150, 180, 
195 and 210 lbs. in a variety of sizes. 
Try one of these No. 280C valves on 
your next job. Be sure and specify 


FILTERS 
WATER 


DRINKING WATER— 
FILTRINE MFG. CO., Brooklyn, N. Y. 


HIGHEST Filtrine EFFICIENCY 


& COOLERS 
FILTERS for 
BAKERIES — BOTTLERS 


Accurate. 


CoLTROL 


LiquibD COOLER 
A Source of Quick Profits 


Easiest to sell. For beer, root beer, water, carbonated drinks, 
etc. Fits standard beer coil box. 
Costs less to install and operate. 
or chemical cleaning of beer coils. 


COMMERCIAL COIL & REFRIGERATION CO. 
457 NORTH ARTESIAN AVENUE, CHICAGO, 


can 


All refrigerants. 


SEE YOUR JOBBER OR WRITE DIRECT. 


DIAL IN 
THE TEM- 
PERATURE 
YOU WANT 


Perfect foam control. 
Permits steam 


ILLINOIS 


Service More Units - Make More Money 
Sell the belt that fits the job 
Jobbers everywhere 


L. H. GILMER CO., Tacony, Philadelphia 


“THE OLDEST FIRM OF RUBBER FABRIC BELT SPECIALISTS” 


FREE 
120-page Catalog 
Pocket Size — Fully Indexed 
Makes it easy to 
find the belt you want 
Get copy today 


old equipment . 
leaks and 
ideal temperatures under all 


Write for Complete Facts 


KOLD-HOLD MFG. CO. - LANSING, MICH. 


KOLD-HOLD © 
ICE CREAM CABINET 
_ CONVERSION UNITS 


Modernize . provide inal reater 
storage space for packaged ‘goods - “eliminate tins 


te .. quickl d 
Pea a ll 


fs Outstandingly . 
Superior as the 


KOLD-HOLD System 


plify installation . . ', require a minimum of service... 


condition 
sant 
all cost. 


of Truck Refrigeration 


Seepage-Proof 


FITTINGS 


“Built Right to Stay Tight’’ 


Every style and size of forged flared 


tube fitting for the refrigeration indus- 
try is available from standard stock at 
Commonwealth. 


Thousands of semi-standard patterns 


enable us to quickly furnish any desired 
variation in pipe and tube ends. 


Special fittings made to order. 
Commonweaith fittings are correctly 


designed, carefully machined, and tube 
seats are protected in shipping. 


25 years of service to the industry. 


COMMONWEALTH 
BRASS CORPORATION 


Commonwealth at Grand Trunk R. R. 
DETROIT, MICH. 


8 a * 
2 Management Firms | Oklahoma Gas & Electric Territory 
(Data Furnished by Oklahoma Gas & Electric Co.) 
Announce Merger iar First 6 
— To 1936 During 1936 Mos. 1937 Total 
CHICAGO — Merger of two Classification No. Hp. No. Hp. No. Hp. No. Hp. 
management engineering companies, | apartments. .........----: 2 a 3 6.75 0 0.0 5 9.85 
Hadar Ortman & Associates and Trivate Homes .....------ 8 133.68 66 ae 58 a % sae sa 
McClure, Hadden & Swisher, has | pinks mt Mouses v7) 2 g1'5 2 88.75 1 10.0 5 180.25 
been announced by officials of the | Doctors’ & Dentists’ Offices 1 2.1 10 16.75 4 32.75 15 51.6 
Funeral Parlors ....------ 2 25.2 1 8.5 0 0.0 3 33.7 
new firm of Ortman, McClure, Had- | prospital Operating Rooms 2 4.2 0 0.0 1 1.5 3 5.7 
den & Co., with headquarters at 111 Hospital Bedrooms ...... at eu P 2 p o's a a 
West Washington St. Studios, Broadcasting |... 2 39.71 2 1:25 0 0.0 4 40.95 
The new company is taking over | Utility Company Offices... 8 87.56 ; ae ; = = =o 
the management engineering and | Hotel Guest Rooms....... 0 °0.0 0 0.0 2 = 191.5 2 191.5 
trade association accounts of the two ——, ae Eee and 1 187.5 1 7.0 1 13.0 4 207. 
merging companies among which are | office Buildings .......... 2 454.5 * 121.0 1 30.0 3 605.5 
included the National Refrigeration | Restaurants .............- 6 136.2 cg 92.25 : By | 5 
Supply Jobbers’ Association, and the | Ropartwent Stores ------- 42 Tag's 18 373.0 16 249.5 52 771.58 
Refrigeration Supplies & Parts Man- oars RN ci 63 GSCI : hy ° rt ; a ‘ 109.5 
‘ ry UCGITOFIUMS  .ccccccceeecs . ° . is 
ufacturers’ Association whose respec- | Civic Buildings .......... 0 0.0 1 350.0 0 0.0 1 350." 
tive offices recently were moved meets, ae REe marreesnees> , a. : if 3 : a ¥ ; a 
; : . mercial ......+. ° . . cee 
from Detroit to Chicago. Suma... 1 11s 0 0-0 0 0.0, 1 
i BAe MOOUEED 5c cccvcessecve 1 : r - 45 
mae porns a the Sew Se | i, meee ..:......- 2 12:55 1 B85 0 0.0 8 16.05 
are Richard M. McClure, Hadar Ort- 
man, and Arthur A. Hadden. Mr. | RS er er ey 137 2,436.99 160 1,530.00 122 1,517. 50 419 4,484.40 
Ortman and Mr. Hadden were for- | *Addition to present system. 
merly associated in consulting work 
for several years. . . 
Mr. Ortman left the consulting P hiladelphia 
field in 1928 to become director of (Data Furnished by Philadelphia Electric Co.) 
operations and finance of the Mere- Prior ; First 6 
dith Publishing Co., Des Moines. ; To 1936 During 1936 a 1937 aaa 
eral manager of W. F. Hall Printing Residential ‘ ae ; i k me +“ - 
i re eee ; - ‘2 
, Cone: : : Private Homes ........... 64 140.0 27 48.27 13 24.8 104. 213.7 
Mr. Hadden was vice president of | Commercial 
the Thompson & Lichtner Co., Inc., — phoprisssuviserenris  % bas 3 : 3 . 3 ° = 
Boston management engineers, for Doctors & Dentists’ Offices | 2.2 : as : at u at 
o i i unera Q@PIOTS .cccccccee ° . ° a 
seven years prior to becoming @ | Hospital Operating Rooms 1 95.0 0 0.0 2 B45 3 149.5, 
partner in the McClure, Hadden & | Hospital Bedrooms ...... 3 38.0 1 0.75 1 3.0 H 41.75 
i i Hotel Guest Rooms...... R 3 . 0 
Swisher firm. During the NRA code | Gms oot, 56 475.0 47 554.55 «19-2786 = 112—«:1,308.15 
period, he served as cost consultant | Studios, Broadcasting ... 2 107.0 0 0.0 0 8.8 2 ‘115.8 
to a number of industries through oo, Company Offices... 5 343.0 9 9-0 s a 7 405.0) 
the trade organizations under the | Beauty Shops ............ 0 0.0 3 53.75 1 45.0 4 98.75 
management of Mr. 1 ' Hote? Dining Rooms...... 6 193.0 0 0.0 1 93.0 eT 286.0) 
has sae a cok’ caamenen ee po aera a yi s okt : ons a ‘= .° 
2 errs 502. ; 3 407. 
oa ee on ee ae ee 40 1388.0 © 29«014'85 «80 887-2 ~~ gd 3100.0 
A : a a re ,388. ,014. é F 100.05 
quarters in Chicago for the past 17 | Theaters ............2.22! 38 4973.0 19 ‘945.8 21 1,356.0 78 7/274.8 
years. BUBMOFININS oct sec cceces 2 563.0 0 0.0 0 0.0 2 563.0 
P . RRS eee ee 1 6.0 0 0.0 0 0.0 if 6.0 
Mr. McClure is executive secretary | Libraries & Museums..... of 140.0 0 0.0 2 10-9 Fe 140.0 
i i j ne 8 .0 23. 3. 14.3 
ag rte scone ge Mise. Commercial "°°. 4 2,052.0 2 3.0 i 8.0 9 2,063.0 
. ndust: 
i i i Ae eee 304. 0 65.5 0 0.0 8 369.5 
He is a past president of American | Coigy Manutacturing -... 16 1,298.0 3 92.0 0 400.0 19 1,730.0 
Trade Association Executives as well Chemists |... feceietiee' 9 "105.0 0 215.0 1 23.0 19 "243.0 
as of the Trade Executives’ eather Manufacturing... ‘ . : 38.0 
£ Chi ” ecutives’ Forum Printing & Lithographing 7 271.0 0 0.0 1 = 180.0 8 451.0 
0 1cago. Textile Manufacturing ... 15 868.0 2 208.0 2 65.0 19 1,141.0 
Samuel R. Bush, staff member of F Samo a sea be-e . sees ; so : “3 = as | 
_ , : BITyY ZFPOGUCE ..scccecss : . ‘ y ot 
Ortman, McClure, Hadden & Co., is cron Packing Houses.... 3 e? ? 2-0 o.9 : 42.0 
j ‘ ee WO. 3456 60600-68605 2 F : 44.5 
executive secretary of the National | isc. Industrial ......... 14 -4513.0 2 97.0 8 538.0 24 1,148.0 
Refrigeration Supply Jobbers’ Asso- 
ciation. | errr 410 21,966.0 176 4,198.62 134 6,861.3 720 33,025.92 
. H D 
Inland Begins Eastern | Washington, D. C. 
S e PI t (Data ae by Potomac Electric yn ea 
ervice an rior irs 
To 1936 During 1936 Mos. 1937 Total 
Classification No. Hp. No. Hp. No. Hp. No. Hp. 
DAYTON — Ground has been P P P P 
i i NI fons feats oniteancnis 4 46.5 0 0.0 0 0.0 4 46.5 
ge epilipcnnincdientterieiy cece nde ~- ~ yg eneaaneneenne 1 25.5 1 6.25 0 0.0 2 31.75 
e new eastern service plant of the | Barber & Beauty Shops.. 3 24.0 6 47.5 5 26.0 14.0975 
Inland manufacturing division of wae A gg 3 vette tee eeeees ° ae ; ar 3 a ; ed 
owling SO ssigserins . ‘ A 5 
General Motors Corp. Candy Mfg. .............. 1 3.0 0 0.0 0 0.0 1 3.0 
General contract for construction | Glups S000) «6 0B tt a0 
of the plant has been awarded to | Department Stores . 
Andrew Christensen, Elizabeth, NJ. | patettiygsPariad oo MMB 4 MGS FY ES 
Work will start immediately. The | Drug Stores bbssnnese ess +s ; ie » Ee . YY S 2.3 
j Exhibits & Displays...... ‘ i x 21.2 
plant is scheduled to be completed | PM T)Gd Stereos 6 519.0 2 333.5 1 111.5 9 964.0 
sometime around the first of next | Food Storage ..... 0 0.0 0 0.0 1 68.0 1 68.0 
year. | Ae Parlors ... : a 3 +4 ; vy : ae 
ur — seers E 30. R 5 
The new plant, of single-story con- | Grocery en da : BY 0 at . a a “as 
struction except for a two-story office | Hospitals sc) BLOBS 
building, is located on an 83-acre | Hotel Dining Rooms and 
A : Cocktail Rooms ........ 17 833.75 2 13.0 2 66.5 21 913.25 
site three miles south of Crawford, | Hotel Guest Rooms... 2 159.0 5 1,055.0 3 192.0 10 1,406.0 
N. J. Floor area will total 117,000 a eee : Ao A : an 4 a3 od 114.35 
ewelry “ err 50. ‘ ‘ LT 
square feet. Leather Goods 1 23.5 0 0.0 0 0.0 1 23.5 
: gy aaa ‘ * x 28. 
Among General Motors executives | rinen Stores ........ 1 6.0 0 0.0 0 0.0 1 6.0 
present at the ground-breaking Market. Spaces : at Me . He : ae 
ceremonies were: eat a Pree . m ‘ 6. 
Millinery Shops .......... 1 8.5 1 8.5 0 0.0 2 17.0 
Wallace S. Whittaker, general + ge SP aeeieen ? Lt es ; mig F 7 ute . a ans 
manager of Inland; James D. Moo- | Opticians... waar ; : sacs 
’ OS aeneera 1 2.0 0 0.0 0 0.0 1 2.0 
ney, vice president of G-M in Printing Bstab.. 20.00.6505 2 90.0 0 0.0 0 0.0 2 #2 
charge of overseas operations; W. C. | Radio Studios 00000000) “2 Wan) OO Ss 
Williams, Jr., assistant to the direc- | Residences ............... 60 136.25 39 37.25 3 4.5 102. 178.0 
tor of manufacturing; Daniel C. Mc- Restaurants Sark sane aiid 43 21.0 a 397.75 16 258.0 81 1.576. 
: ’ . .., Sore , 3. ’ a. 
Guire, general manager of Argonaut | Shoe Stores .............. 14 =: 136.0 7 49.75 4 52.25 25 | 238.0, 
realty division; H. O. K. Meister, | Wine & Liquor Siores.... 1 720 = 808 MO 
general manager of Hyatt bearings aa: 
division; Fred K. Brun, assistant | To@!8 -----::-.---eeeeee 278 9,639.75 162 4,688.25 82 1,753.0 522 16,081.0 
general manager of G-M’s_ export Federal Government 58 19,551.25 6 5,563.0 4 1,260.25 68 26,374.5 
division. _. Saar 336 29,191.0 168 10,251.25 86 3,013.25 590 42,455.5 


ee 


Refrigeration Engineer’s Manual is 
for operators of industrial refrigera- 
tion systems. The 224-page book 
covers the technical as well as the 
practical side of plant operation. 

It begins with the principles and 
methods of refrigeration, discusses 
refrigerants, deals in detail with the 
component parts of a refrigeration 
system, considers the operation of 


Price $3.00 per Copy . .- 


REFRIGERATION PLANTS 


compression and absorption systems, 
discusses indirect expansion systems, 
gives data on the manufacture of 
artificial ice, and discusses in detail 
cooling towers and spray ponds. 
There are 29 tables in the book 
which supply a ready reference 
source for the plant operator. The 
book contains more than 110 illus- 
trations of parts, hook-ups, and uses. 


Send order and remittance to 


A MANUAL FOR OPERATORS OF 


THE REFRIGERATION LIBRARY—VOL. 5 


REFRIGERATION 
ENGINEERS 
MANUAL 


AA Guide for the Licensed Operator 
of Industrial Refrigeration Systems 


By &. L. POTTS 
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AIR CONDITIONING AND REFRIGERATION NEWS, SEPTEMBER 29, 1937 19 
; Detroit, Mich. Reno, Nev. 
, (Data Furnished by The Detroit Edison Co.) (Data Compiled by Sierra Pacific Power Co.) 
Cc L A § § i F j E D Prior First 6 Prior First 6 
3 a ; re To 1936 During 1936 Mos. 1937 Total To 1936 During 1936 Mos. 1937 Total 
ADVERTI 4 G Classification No. Hp. No. Hp. No. Hp. No. Hp. | Classification No. Hp. No. Hp. No. Hp. No. Hp. 
s Offices ..---... se eee serene 67 321.0 46 329.66 29 282.75 142 933.41 BENE: cba uses sawhen sae ne 0 0.0 1 15.0 1 20.0 2 35.0 
Physicians SER 0 0.0 4 - 6.25 3 6.5 az 12.75 CA, cotetavctesecateneas 1 35.0 z 5.0 4 40.0 6 80.0 
Dentists’ Offices .......... 0 0.0 3 1.25 2 3.75 5 5.0 Millinery Shop ........... 0 0.0 0 0.0 | 5.0 1 5.0 
RATES: Fifty words or less, one inser- Office Buildings ......... 3 1,210.0 1 225.0 1 600.0 5 2,035.0 AOE. Gabe pyests ci nevesnes 0 0.0 0 0.0 2 3.0 2 3.0 
tion. $2.00, additional words four cents rire does 5 55k 05's 5:0.83:6% 3 600.0 2 65.0 x 30.0 6 695.0 Private BIOMOS 2... ..06500 0 0.0 0 0.0 1 4.0 1 4.0 
} Three insertions $5.00, additional PERETREND as. 5':5 6 6:0 0.:0:0°0 27 614.5 10 145.75 9 156.0 46 916.25 MOUNTED (ROTOR vcbvececesies 0 0.0 0 0.0 1 1.0 1 1.0 
ris ten cents each. ll Ra { 180 ; #3 2 16 1, 1,254.5 | Restaurants .............. 1 5.0 2 8.0 0 0.0 3 18-0 
4 BN cae b ie darnemeinist )504:0 : ‘ . . ner ern 2 110.0 0 : . 110. 
pAYaaaere ih eevemne i required for | Residences ............... 48 106.75 106 113.5 87 83.5 241 — 303.75 
a A pe a cee with Box | Depertment, Stores ...... 6 5,228.0 4 2,160.0 4 285-0 14 7,623.0 | Total ......00---eeesee 4 150.0 4 28.0 10 = 73.0 18 251.0 
+ rniture OFEB .ncccccce . ° ° . 
No. should be addressed to Air Condition- Confectionery Stores ..... 9 126.5 5 77.5 6 55.5 20 259.5 2 
No. ed Refrigeration News, 5229 Cass | Ice Cream Stores......... 0 0.0 1 15.0 3 35.0 4 50.0 | Evansville, Ind. 
eS peek. Ek Drug Stores ............. 6 72.0 3 37.5 1 15.0 10 -124.5 y ; 
Ave., ’ e CURR PON onic esis sce 1 3.0 0 0.0 3 21.0 4 24.0 (Data Furnished by Southern Indiana Gas & Electric Co.) 
Jewelry _ aenpnentars 6 58.0 3 17.5 3 37.0 12 -112.5 Prior First 6 
| ince Sage @ ge 8 2 gt Se | csassincat 1. ee Oo a 
. othing DOOR. -c.5t ocwe es ‘ : 48. : assification oO. ° oO. ° QO. . oO. . 
DISPLAY CASES, WALK-IN at ge Women’s Apparel ........ 11 142.5 6 115.0 6 23.75 23 281.25 . a P » 
and a complete line of Reach-In Boxes | Fur Stores ............... 2 35.0 0 0.0 1 15.0 3 50.0 OE Pe eo cce cer ees 6 53.0 3 55.5 2 14.5 11 =: 123.0 
and Market Equipment. Will offer a | Shoe Stores .............. 4 12.0 4 84.0 5 75.5 13 171.5 MEN ina goa c anew csaae vhs 2 52.0 0 0. 0 0.0 2 52.0 
franchise to commercial dealers. Long MAPKCts occ sscesesesscosce 0 0.0 2 25.0 0 0.0 2 25.0 Ns Foe 59. bSa5 sade es 5 71.0 6 130.4 4 92.5 15 293.9 
discounts with financing arrangements. Electric Co. Sales Offices.. 4 59.0 0 0.0 0 0.0 4 59.0 ee Te 1 12.0 1 11.5 2 11.75 4 35.25 
increase your commercial volume Radio Stations .......... 2 101.5 2 15.75 0 0.0 4 117.25 Funeral Homes .......... 82.5 ze 11.5 0 0.0 6 94.0 
To —@ih — —_ aerenprieperrerre 17 3,715.0 4 195.0 11 880.0 82 4,790.0 | Theaters ...............4. 7 238.0 0 0.0 1 53.0 8 291.0 
write today for complete information. Bowling Alle 0 : 
Sc atenerioc 0.0 2 40.0 1 20.0 3 60.0 Residences ........ 1 1.5 vf 2.5 0 0.0 2 4.0 
FOGEL REFRIGERATOR COMPANY, | Library ...............0+5 1 5.0 0 0.0 0 0.0 1 5.0 | Cocktail Rooms 2 22.0 0 0.0 1 8.0 3 30.0 
16th & Vine Sts., Philadelphia, Pa. Stock Exchange ......... 1 50.0 0 0.0 0 0.0 1 50.0 Miscellaneous ............. 1 10.0 0 0.0 2 7.25 3 17.25 
cole Stock arenes Saverereees 1 75.0 0 0.0 1 25.0 2 100.0 
COMMERCIAL DEALERS WANTED - er ee : x's ; 5 4 40 : RS MEE: herevadsiewcnsebseeks 30 542.0 12 211.4 12 187.0 54 940.4 
sell our er Ro Pa. Phecomaghsn eee Beauty a re : 5.0 t 4: 2 20.75 4 33.25 p b li S C f N h Ti} T i 
isplay Cases, Walk-In Coolers and Re- Se eeeaares: ‘ .0 1 15.0 1 15.0 inoi ; 
ares for Meat Markets, Grocers, Hospitals Coens ccconccccece 6 225.83 | 9.5 4d 65.0 17 300.33 U Ic ervice Oo. o ort ern inols erritory 
tc. Sell with Ehrlich Line of Compres- | Undertaking Parlors ..... 5 29.0 4 28.0 0 0.0 9 57.0 (Data Furnished by Public Service Co. of Northern Illinois) 
_ ith your present line of ma- | Research Laboratory .... 1 50.0 0 0.0 0 0.0 1 50.0 Prior First 6 
sors Or wi y' Pp 1 fi Engineering Laboratory .. 1 680.0 0 0.0 0 0.0 1 680.0 Pe 
chines. Attractive discounts, also financ- Exhibition Building ..... 1 125.0 0 0.0 0 0.0 1 125.0 - To 1936 During 1936 Mos. 1937 Total 
ing arrangements to help sell, if desired. | Recreation Building ..... 0 0.0 0 0.0 1  =.200.0 1 =. 200.0 Classification No. Hp. No. Hp. No. Hp. No. Hp. 
Write for catalog and full information. Automotive Mfg. ........ 3 670.0 1 3.0 0 0.0 4 673.0 
H. EHRLICH & SONS MFG. CO., Sta- | Spark Plug Mfg.......... 0 0.0 0 0.0 1 15.0 1 15.0 IMBIGBBOAL cs.cicsssa5aesens 43 150.35 33 88.00 21 93.25 97 331.6 
tion D., St. Joseph, Mo. on a > pala 1) ee } 59.9 9 9.0 8 0.0 : a Commercial AEA et re 56 2,371.25 35 832.40 51 1,662.75 142 4,866.4 
, Instrumen BE, passasee 0 0.0 0 0.0 1 3.75 1 3.75 Dn -ciccetavars tore’ 9 1,082.50 8 110.00 0 0.0 17 1,142.5 
SAL atc A eee : : 5. .0 | ere ere 1 ; 2 : : 
aQearnaas See - Refrigerator Mfg. ........ 1 10.0 1 45.0 0 0.0 2 5.0 ae Nt A A: A 
— TS | ae 2 6.0 0 0.0 0 0.0 2 6.0 
ATTENTION! SERVICEMEN and Deal- Rrug — eer eee RE ee 2 a 2 ae 4 : bi 
: New Delco % hp. single phase, 110 V., andy se eesecoeceoes s 3 f By (3) 
bg cycle, po i mounted motors $7.45. | Mushroom Growing ..... 1 10.0 0 0.0 0 0.0 1 10.0 a 
% hp. ‘condensers $1.15, % hp. $1.50. | Motion picture Production 0 0:0 2 180 0 000 2° dso 
ioe. 4 ° : otion Picture Production , . 3 0 | 
—¥ — a a. = orae Miscellaneous ............ 0 0.0 0 0.0 2 30.0 280.0 | 
voeth twice that. Special quaatity prices ._.. Ee Saaarraaers 269 16,289.83 236 4,248.91 201 3,330.25 706 23,868.99 
on request. Write for complete catalog 
of supplies. We reserve the right to New Orleans | 
limit quantities on the above specials. : b : 
AIRO SUPPLY COMPANY, Eastern office, (Data Furnished by New Orleans Public Service, Inc.) | . : 
17 W. 60th St., New York, N. Y. Main Prior First 6 | is correct Circu- 
office, 2730 N. Ashland Ave., Chicago, IIl. veer To 1936 During 1936 Mos. 1937 Total i 5 ; 
Classification No. Hp. No. Hp. No. Hp. No. Hp. | lation so important in a Walk-In- 
WE HAVE ON HAND brand new, in : | ‘ ge ts 
original crates, several Larkin vacuum ov go aes : a sg 2 ip Z a x | Cooler? Write for new descriptive 
plate coils 7” and 16” wide and 80”, 104” | Broker Rooms ........... 2 15.75 1 48.13 0 0.0 3-63.88 | : . 
and 128” long which we offer at from | Cake Manufacturers ..... 1 12.0 0 0.0 0 0.0 1 12.0 folder on the self-circulating Rempe 
¥% to % of list price and subject to prior Candy Manufacturers .... 2 83.5 0 0.0 0 0.0 2 83.5 ‘ 
. We licit your inqui by wire, Children’s Wear ......... 1 5.5 0 0.0 0 0.0 1 5.5 
= oll on satan, a enh rs ond - einenh Cigar Manufacturers ..... 2 2.0 0 0.0 0 0.0 2 2.0 A U T O D R A F 1 U nL t i O O L E R 
: Fd CIOS BUOTOR i occ cscs 4 73.0 3 306.0 1 30.0 8 409.0 ‘ , 
this type of coil for anyone interested 
in this typ KE mG CO. 1545 COGNEE Siccssiouicobacckas 2 4.25 0 0.0 0 0.0 2 4.25 Gives facts every refrigerator man should have. 
HOLCOMB & HO ‘a Court Rooms ............. 1 55.6 0 0.0 0 0.0 1 55.0 ase Oi tenia: sia dail delice 340 N. 
Van Buren St., Indianapolis, Ind. Department Stores ....... 4 1,813.0 3 449.3 1 =: 210.0 S 24783 en Se een penal secret: REMPE i O Siscacnanin. iva: 
Drag stones ee : at : o3.33 , 3.8 5 $4.83 tion and air conditioning coils. ° CHICAGO 
unera OMCB .sccccsees . ° . oo. 
BAKER MODEL 60—7A compressor with | General Offices ........... 11 =: 126.35 5 53.5 3 28.25 19 208.1 
10 hp. Howell 3 phase 220 volt motor and | Hospitals ................. 2 14. 1 25. 0 0.0 3 39.5 = earn <ngaaes prabapmmanemecimameet > gg gg 
starter with wall type condenser and Hotels... ce i ebuecadupenkek 10 621.26 3 111.0 2 55.0 15 787.25 aa ” FOR COPPER PIPE 
iver. Good i der, ab BOOPALOTION  ocscecscesics . ‘ ‘ ; 
oot ag ig 5 Bigg me ts ll Be. RIE i 24.0 1 51.0 1 10.7 3 85.75 2 
contained watercooled 1% hp. with G-E — — hey Oe ae 4 ane ie . .3 : ie 2 Lo? 
C motor and automatic starter. inti , ad a oa ; i : : 
20 volt D - | Printing Establishments.. 2 4.9 0 0.0 2 = 30.75 4 35.65 
Good running order, $90. J. LAZAR, c/o | Private Offices ........... 16 18.5 22 17.2 27 67.0 65 102.7 
Westinghouse Electric Supply Co., 228 N. Radio Studios ............ 2 26.5 0 0.0 0 0.0 2 26.5 Exceptional design. Made of brass. 
La Salle St., Chicago, Ill. aera ee 50 171.78 28 45.29 22 22.0 100 239.07 Negligible pressure drop. Easily 
oe 6 278.16 5 59.84 4 43.0 15 381.0 removable screen. Very large 
BOGE BLOPORS ivsccccasacss 1 16.0 0 0.0 0 0.0 1 16.0 screen area. Light weight. Trap- 
ATTENTION SERVICE MEN! Do you | Shoe Stores .............. 6 74.5 2 20.75 1 9.0 9 104.25 ping of oil can be entirely pre- 
have an extra or spare Frigidaire com- Oo ee 0 0.0 1 117.0 1 70.0 2 187.0 vented by installing strainer on 
pressor body? Can supply the following | Sugar Storage ........... 1 1.0 0 0.0 0 0.0 1 1.0 its side or in a vertical position. 
models at once. These may be had either | Telephone Exchanges 2 6.0 0 0.0 0 0.0 2 6.0 Write for Catalog 62: Dryers, 
reoperated and guaranteed or as is. Sues Co ervesceccesvcce 4 er ° -~ : ; ee ; : — ° : od —i Valves and Service 
a x: _ «< ££ = ao oe | SEE § 06-6068 00.5005 280068 ° . ° A ools. 
gly ag - La — Women's Apparel... 8 226.0 4 42.5 3 19.0 15 287.5 
a . an ilroa ervice for Cars m : , 5 0.0 
supply a limited amount of motors 110, | Total 158 7,545.94. 86 1,576.88 72 752.25 316 9,875.07 HENRY VALVE C wean more oe ee 
it wat Be se ue GG i ee | x 1576. } S78.07 | . eMERGO. fre 
Prices for above items may be had on - as 
rewest. REFRIGERATION | SURPLUS Chicago Stacked Sy ipodine to bene 
B " R 
hg wr 5622 Woodland Ave., Cleve (Data Furnished by Commonwealth Edison Co.) 
, . Prior First 6 
. To 1936 During 1936 Mos. 1937 Total 
KNIGHT ICE CREAM FREEZER, 5 gal- ‘ 
kon capacity, 60 gallon hardener. Recon- Classification No. Hp. No. Hp. No. Hp. No. Hp. 
lioned 2 hp.—F-12 Frigidaire compressor. 
Al, condition. Priced for ak sale, _—. “Shops at Laity aire . = H = 4 : 7 nas 4 
$650.00 F. O. B. Cleveland, Ohio. ECON- Beatty BHO os sicsviccss 11 107 3 47 5 19 19 173 
OMY REFRIGERATION & REPAIR CO., Brokers & Exchanges.... 9 772 6 110 1 1 16 883 
103 W. 25th St., Cleveland, Ohio. RNR eh ice ci eas sats 4 167 0 0 0 0 4 167 
S Civic Buildings .......... 1 116 1 1650 0 0 2 266 
MR, Giety tri ssiccaney sso 4 359 3 87 3 28 10 474 
REPAIR SERVICE TS Se eee 465 0 0 0 4 465 
Doctors’ & Dentists’ Offices 15 10 9 6 12 12 36 28 
DOMESTIC REFRIGERATION controls Funeral Homes .......... 21 211 12 131 9 167 42 509 We protect the Dealer 
wanton. Ranco pencil types, $1.75. Gen- | Hospitals .........-...---. se oes ; « s see S eat Write on your letterhead 
ectric, Cutler-Hammer, Tag, Penn Leen eee eee e eee eee " q 
‘ : 4 , Industrial 
netic "Peon tongnatic witness S280, | EMG S00 ee re ee ha ge it eri Acid ogg 
, ches, $2.50.  -Sccieceacnb cones : ; i al Pe ; . is 
Fach control individually calibrated to Printing 0.0000.000001. 24 2.244 2 4 44s 3 2712 1728 S. Michigan Ave., Chicago ) 
ory specifications. UNITED SPEED- iscellaneous .......... ’ 42 2,164 NCHES Y *$T. LOUIS: CLEVELAND 
OMETER REPAIR CO., INC., 436 West | General Offices & Bldgs... 86 7,029 58 1,759 40 2,601 184 11,389 watt ans Mee 
sith St, New York City. Private Offices .........+. 166 "321 91 "115 35" 52 292 "488 
—,,.. y- ee ee Eee 68 124 48 42 30 63 146 =. 229 —_____ —__—— 
, Restaurants ...........+. 139 3,663 66 1,527 82 1,637 287 6,827 
PATENTS Stores 
er ae 16-35 15 78 ¢ 37-132 COM ssO 4 Ss 
i emg Clothing, Dept. ........ 28 1,849 20 1,179 14 336 62 3,364 PRE R EAL 
HAVE YOUR patent work done by a RE idchutipesitene sds 21 294 13-185 14 «113 48 592 
MS | have had more than 25 years’ — bee : a 3 : S H B. . nd Z, Made of “SABECO” Bronze wear longer. 
rompt se rihes and soporte “Reasonable RE eresehnrsehes se keke> m sin 10 130 21 = 301 46 559 BARS CORED BARS fp Correct tin content gives “SABECO” tough- 
f ‘eas . * Miscellaneous .........- i 14 867 13 368 43 2,377 ISHED ; 
pH. . VAN DEVENTER (ASRE), | studios ........---se00++": 5 "419 0 2 6 7 "425 Game, Fneee 2 WS aoe) Weer. Seen ee 
Ne 4 Attorney, 842 Madison Avenue, | Theaters .....-..-.--.-.+: 134 18,814 18 1,054 31 1,759 183 21,627 content preserves lubricant film. Low 
a City. | RTS ae 923 48,860 433 8,723 340 9,742 1,696 67,325 impurity percentage (less than 2/10 of 
—. 1%) assures free running and no scored 
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A Survey of Air Conditioning _ 
Installations in the United States 


@ This eighty-four page book summarizes 
instc lations of air-conditioning equipment to date in 
535 U_S. trading centers. A complete tabulated repro- 
duction of installation data as furnished by utility 
Companies to Air Conditioning and Refrigeration 
News, bound into a convenient 6 x 9” book. Valu- 
able to dealers, manufacturers, accessory 
and service organizations. Price per copy 


BUSINESS NEWS PUBLISHING COMPANY 


50c 


DETROIT, MICH. 


AIR CONDITIONING 


SURVEYS 


»~ 


Summaries of 
installations for 
comfort cooling 


made in 55 U.S. 
Trading Centers 


SEAL RINGS 
BUSHINGS 
BEARINGS 
SEAL NOSES 


shafts. Suitable for all refrigerants. Send 
blueprints for quotation and further details. 


Fredericksen Company 
Saginaw, Michigan 


RECEIVER TANKS—COMPRESSOR BASES—MOTOR 
MOUNTING BASES—AND OTHER STAMPINGS 
AND ASSEMBLIES FOR REFRIGERATION AND AIR 
CONDITIONING. 

Our Receiver Tanks are made with drawn shells. Assembly 


by Hydrogen Brazing produces tanks chemically clean and free 
from dirt. Can furnish tanks painted if desired. 


THE ACKLIN STAMPING CO. 
TOLEDO, OHIO 
Chicago, Tl. 


Detroit, 2-165 Gen. Motors Bldg. 
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